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Cepia ,,Inpopmauiiine 3a6e3neuennsn Qizuuno2o 6uxoeanus, cnopmy i mypuzmy”
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THHOBAIIMHO-MTEJATOI'TYHI TEXHOJIOT'TI B TYPU3MI

1. Kupuuyk B. B. [HHOBaIiliHI TeHIEHIIi B PO3BUTKY KYpOPTHOI'O TOCIIOAApPCTBA
3apyoixokst / B. B. Kupuuyk // Typusm y XXI cromitri : MaTepianu MikHap. Hayk.-
npakT. KoHd. — Kuis, 2002. — C. 82—-86.

Anomauia. [lokazano, wo OCHOBHUMU 3AB0AHHAMU HA MYPUCMUYHOMY DPUHK)
IHpopMayitiHux mMexHoNo2il € Ni02omosKka @axisyie KypopmHoi cnpasu 00
VIPOBAOJNCEHH | e(eKmusHo20 BUKOPUCMAHHA CYYACHUX 3Ac00i8  8edeHHs
KYPOPMHO20 20CN00ApPCmed; po3pooKa HOBUX OIACHOCMUYHUX [ MepanesmuyHux
npoepam,; niosuwerHs pieHsa  iHpopmayiunoi 00C8IOYEeHOCMI  CHOMCUBAYIB
JIIKY8ANbHO-0300p08YUUX NOCTAY2 KYPOPMIi8, WUPOKe 3ACMOCYBAHHS IHMepHem-
pexnamu Kypopmis, iXx JIKY8ANbHUX [ 0300pOGUUX MONCAUBOCHEU, 2N00ANIbHE
PO320PMAHHS CUCMEMU [HMepHem-pe3epey8ants 1 OHIAUH Npooaxdcy 0300P08YO-
JIUKYB8AIbHUX NOCT)2 MOWO.

Knwuoei cnosa: mypusm, innosayii, po3eumox.

AHHOIM(IL(M}I. HOKCZBCZHO, UMmo OCHOBHBIMU 3A0AHUAMU HA mypucnu4ecKkom pboblHKe
MH¢0pMa14u0HHblx MEXHON02UU A6AAEMCs. NOO2OMOBKA cneyuaiucmoes KypopmHozco
dena K 6HeOpeHuro U dPEekmusHomy UCNOIb308AHUIO COBPEMEHHLIX CPeOCmE
Be0CHUsL KYPOPMHO20 XO3AUCMEA, pazpabomrka HOBbIX OUASHOCMUYECKUX U
mepanesmu4ecKux npozcpamm, noeblUleHUe yYpPOBHA qubopMaL;MOHHOLY cpamomHocmu
nompeoumeieil 1euebH0-0300POBUMENbHBIX YCAY2 KYPOPMOB8, UUPOKOE NPUMEHEHUE
UHmMmepHem-peKiambl Kypopnios, ux JeYeOHbIX U 0300p06umeﬂbelx 603M09fCHOCI’I’l€12,’
enobanvHoe paseepmovléaHue Cucmembvbl UHMEPHEM-PE3IEPBUPOBARUA U OHJIAUH
npooasice 0300pP0BUMEIbHO-TIeYeOHbIX YCye U M. N.

Knroueegwie cnosa: mypusm, UHHosayuu, paseumue.

Annotation. It is shown that basic tasks at the tourist market of technologies of
information’s 1S preparation of specialists of resort business to introduction and
effective use of modern facilities of running resort house; development of the new
diagnostic and therapeutic programs; increase of level of informative experience
of users of health services of resorts; wide application of Internet advertising of
resorts, their medical and health possibilities; global development of the system of
Internet reserving and On-line to the sale of health -medical services and others like
that.

Key words: tourism, innovations, development.

2. Konox A. II. CoBpemeHHbIE HWHHOBAIMOHHBIE TEXHOJIOTUU B TOJATOTOBKE
cnenuanuctoB mo typusmy / Konox A. I1., Konox E. E., [Ipuryna A. JI. / Hayunoe
o0ocHOBaHUE (PU3MYECKOTr0 BOCHHUTAHUS, CIOPTUBHOM TPEHUPOBKH M IMOATOTOBKU
KaJIpoB MO (PU3UYECKON KyJNbTYype, CIOPTY U Typu3My : marepuaibl XI MexmayHap.
Hay4. cecuu 1o uroram HUP 3a 2009 ron : HHOBaIlMOHHBIE TEXHOJOTHUU B cdepe
TypHu3Ma, TOCTENPUUMCTBA, PEKPEALNN U dIKCKypcoBeneHus. — Munck, 2010. — C. 33—
36.

Aunomauyun. Ycnex 6 noocomoske OVOYWUX CREYUATUCMO8 NO CHOPMUBHO-
0300pOGUMENILHOMY MYPU3MY, €€ ONMUMUIAYUS 3A6UCUM OM  YenecoobpasHo2o
UCNONBL308AHUS NPOPDECCUOHANLHO OPUEHMUPOBAHHBIX UHHOBAYUOHHBIX TMEXHOL02UMU.
Hx cucmemoobpazyioweri 0cHOBOU ABNAEMC pa3eumue meopuecmed, aKmuHo20
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compyoHudecmea u e3aumooeticmsaus npenooasameins u cmyoenmos. llocredyrowee
passumue gvlculeco 00pa308aHUs Mbl BUOUM 8 Pa3pabomKe U 6HeOPEeHUU MeXHON02Ul
UHHOBAYUOHHO2CO 06yll€Hu}Z u eocnumarus. 1 naénvim 6EKMOPOM pa3eunusl 6ydyu;ux
opearuzamopoes CI’lOpI%Ll@HO-03@0p06um€ﬂbH020 mypusma Ae61Aenmcs 06yquue u
eocnumanue cmydeﬂmoe no mooenu «KOMnemeHmmbvl 6bIN)CKHUK Y,
cucmemoobpaszyrouleil.  OCHO80U KOMOPOU  AGNAeMCs  pa3eumas, MmeopyuecKas,
aAKMueHa:l, 300]90661}2 JAUYHOCNIb, MOMUBUPOBAHHAA HA KAYECNIBEHHYIO OJICUSHb U
npogheccuoHaIbHy0 0esimenibHOCMb.

Knrouesvie cnoea: UHHOBAUUOHHbBIE MEXHOJIOCUU, Nno020moe6Ka cneyuaiucnoes,
mypusm.

AHnomauia. Ycnix y niocomosyi maubymuix gaxieyie 3i cnopmusHo-0300p08Y020
mypusmy, ii onmumizayis 3anedxcums 8i0 OOYLIbHO20 BUKOPUCMAHHA NPOPECIliHO
opienmoeanux iHHO@ClLﬂZZHux MExXHON02T. Ix CUCMEMHOIO OCHOB0I0 € pO36UMOK
meopuocmi, akmueHoi cnienpayi i 63aemoolii guxnaoada i cmyodenmis. [looanvuiutl
PO36UMOK GUWOI 0c8imu Mu 0OaUUMO y po3poOyi U BHPOBAON’CEHHI MEXHOJIO2Il
[HHOBAYIUHO20 HABYAHHA I BUX0BAHHA. | 0N0BHUM BEeKMOPOM PO3BUMKY MAUOYMHIX
Op2amizamopié  CNOPMUBHO-0300P0OBY020 MYPUIM)Y € HABYAHHA I BUXOBAHHS
CMyOeHmi8 No MOOei KKOMNEeMEHMHUL GUNYCKHUKY, MeMOO0I02IYHOI0 OCHOBOIO AKOI
€ pO36UHeEHa, meopdda, AKmueHd, 300]90661 OCO6MCI’I1iCI’l’lb, MOMUBOBAHA HA SKICHE
orcummst i npoghecitiny OisinbHICb.

Kniouosi cnosa: innosayitini mexuonoeii, niocomosxka gaxisyis, mypusm.
Annotation. Success in preparation of future specialists on sporting-health tourism,
its optimization depends on the expedient use of the professionally oriented
innovative technologies. Those by the system basis are development of creation,
active collaboration and co-operation of teacher and students. We see subsequent
development of higher education in development and introduction of technologies of
the innovative teaching and education. The main vector of development of future
organizers of sporting-health tourism is teaching and education of students on a
model «competent graduating student», methodological basis of which is the
personality explained on high-quality life and professional activity developed,
creative, active and healthy.

Key words: innovative technologies, preparation of specialists, tourism.

3. Kymepens B. I. Typusm sk mxepeno inHoBariiaux 3Hanb / B. 1. Kymepeup
Il Typusm y XXI cromitti : MaTepianu MikHap. HayK.-npakT. KoH}. — Kuis, 2002. —
C. 32-40.

Anomauia. Pozmuymaueno nonamms ,,iHHO8ayis”, NOKA3AHO, K 3A80AKU MYPUIMY
8i00y8aOMbCsl IHHOBAYIUHI NPOYECU.

Knwuogi cnosa: mypusm, innosayii, 3HaHHAL.

Annomawun. PacmonkoeaHo nouamue ,,UHHO8ayus”’, NOKA3AHO, KAK 01az2o0aps
MYpPU3My NPOUCX005M UHHOBAYUOHHbBLE NPOYECCHL.

Kniouegvie cnosa: mypuszm, unnosayuu, 3HaHusl.

Annotation. A concept is explained innovation, it is shown, as due to tourism there
are innovative processes.

Key words: tourism, innovations, knowledge'’s.



4. JlaBpentiB JI. B. KareropiansHuii amapaT 1HHOBAIIMHOTO TOTEHINATY TypU3MY
[/ JTaBpenrtiB JI. B. // BicHuk JIbBIBCHKOTO iHCTUTYTY €KOHOMIKH 1 TYypHU3MY : 30. HayK.
ct./3a pen. 1. O. bouana. — JIsBiB, 2006. — Ne 1. — C. 25-27.

Anomauia. Bpaxoeyiouu euweckazame, 66axcaemo 3a OOYilbHe nooamu make
BU3HAYEHHS  IHHOBAYIUHO20  NOMeHyiany  myponepamopa, K  CYKVRHICIb
mamepianvHux, QIHAHCOBUX, KAOPOBUX, MAPKEMUH208UX pecypcis, AKi Oitomb nio
BNJIUBOM 30BHIUHIX 1 GHYMPIWHIX YUHHUKI@ I CHPAMOBAHI O OOCACHEHHs yinell
eKOHOMIuHUXx cy0'exkmis. Omoice, 6ilbHe B0N00IHHA ITHHOBAYIUHUM NOMEHYIAIOM
oacms 3M02y Myponepamopam aKmueHO OYIHUMU CB80I MONCIUBOCMI, A MAKONC
cpopmysamu egpekmusHy cmpamezito iHHOBAYIUHO20 PO3GUMKY.

Kniouoei cnosa: mypuszm, anapam, inHosayii.

Annomayun. Yuumvieas evlueCcKA3aHHOe, Cuumaem yeaecooopa3HviM nooamy
makoe  onpeoeneHue  UHHOBAUYUOHHO20 — NOMEHYUala  myponepamopd,  Kak
COBOKYNHOCMb MAMEPUATbHBIX, (PUHAHCOBBIX, KAOPOBLIX, MAPKEMUH208bIX PeCypCo8,
Komopuvle Oeucmayom noo 8030eUcmeuem 6HEUHUX U GHYMPEHHUX (GaKkmopos u
HanpasnienHvle 014 OOCIMUMCEHUsl  yenel  IKOHOMUYECKUX  CYOBbeKmos.
Cneoosamenvho, c80000HOe GlAOeHUEe UHHOBAYUOHHLIM NOMEHYUAIOM  Oacm
B03MONCHOCb MYPONEPAMopam aKmueHO OYEHUMb C80U 803MONCHOCMU, A MAKIHCE
chopmuposams 3¢hghekmusHy0 cmpame2uro UHHOBAYUOHHO2O PA3GUMUSL.

Knwueswie cnosa: mypuszm, annapam, UHHOBAYUU.

Annotation. Taking into account aforesaid, deem it wise to give such determination
of innovative potential of turoperator, as aggregate of financial, financial, skilled,
marketing’s resources which operate under act of external and internal factors and
directed for achieving the aims of economic subjects. Consequently, possibility will
give a free domain innovative potential to turoperator actively to estimate the
possibilities, and also to form effective strategy of innovative development.

Keywords: tourism, vehicle, innovations.

5. HoBukoB B. H. Ponb MHHOBAITMOHHBIX KOMIBIOTEPHBIX TEXHOJIOTHI B U3yYEHUU
WHOCTPAHHBIX S3BIKOB B CHUCTEME HEMpPEpPhIBHOTO O0Opa3oBaHHWs B TYpU3ME
/ HoBukoB B. H., Jlenucenko A. A., Kyposiko T. A. //Hayunoe oOocHOBaHue
(¢u3HUEeCKOro BOCMUTAHUSA, CIOPTUBHON TPEHUPOBKHM M TIOJTOTOBKM KaJpoOB TIO
(duznyecKoil KyJIbType, CIopTy U TypusMy : Matepuansl XI MexayHap. Hayd. cecuu
no uroram HUP 3a 2009 rox : MHHOBaImoHHBIE TEXHOJOTMU B cdepe Typusma,
TOCTETIPUUMCTBA, PEKPEaInu U IKCKypcoBeaeHus. — Munck, 2010. — C. 57-59.
Annomayun. Komnvlomepbl OmMKpblEalom HOGble NEPCNeKmusbl 6 obaacmu
oopazoeanus. Ilo mepe ygenuuenus 0ovema 3HAHUL U YCIOHCHEHUSL MEMOO08 AHANU3A
CMAHOBUMCSL 8CE CIIOJMCHee Cmpoums 00yYeHUue, NpuoepIHCUBascb 6 OCHOBHOM
NPUHYUNA  NACCUBHO20  CAVWAHUS  JIeKYUull U  YmeHUs Y4eOHbIX MeKCMO8.
Kpumuuecrxoe, necmanoapmmnoe u 68 HeKOmopou cmeneHu 0addce NApPAOOKCAIbHOE
MblUleHue, YMeHUe HNOHAMb U peuams CIO0JHCHble NpoOiembl, KpeamueHas
CNOCOOHOCMb blBeCmU NOJIe3HbIE COOOWeHUsT U3 OOIbULO20 KOIUYECHBA UCXOOHBIX
OaHHBIX — 6Ce Mo Nnpuobpemaem 0cobOYI0 8ANCHOCMb U mMpedyem om CmyOeHmos
bonee akmugHOU CaAmMOCMOSIMeENbHOU 0esIMelbHOCHU.

Kntoueswvie cnoea: unnosayuu, mypuzm mexHonro2uu, UHOCMpPAanHblil A3bIK, 00yueHue.



Anomauia. Komn'tomepu eiokpusaroms HO8I nepcnekmusu 8 2any3i oceimu. 3i
30iIbUEHHAM 00C52I8 3HAHL | YCKAAOHEHHs MemoO0i8 aHANi3y CMAE 6ce CKIAOHIUUM
0y0ysamu HABYAHHI, OOMPUMYIOUUCL 8 OCHOBHOMY NPUHYUNY NACUBHO20 CIIYXAHHSI
JleKYiti | YumanHsa HaeyanvHux mexcmis. Kpumuune, necmanoapmmue i y OesaKux
MOMEHmMAax HAimv NApadOKCAlbHe MUCHEHHS, VMIHHA 3po3ymimu i eupiuysamu
CKIAOHI npobIeMuU, KpeamusHa 30amHicmb 8UBECMU KOPUCHI NOBIOOMIEHHS 3 eIUKOL
KIIbKOCMI NOYamKo8UX OAHUX — 8ce ye Habysae 0coOIUuBol 3HaUywocmi i umMazae 6io
CMyOeHmie akmueHiuoi camoCmitiHoi OisLIbHOCM.

Knrwuoei cnosa: innosayii, mypuszm mexronocii, iH03eMHa MO8A, HABYAHHSL.
Annotation. Computers are opened by new prospects in area of education. As far as
multiplying the volume of knowledge’s and complication of methods of analysis
becomes all more difficult to build teaching, adhering to mainly principle of the
passive listening of lectures and reading of educational texts. Critical, non-standard
and aught even paradoxical thought, ability to understand and work out thorny
problems, creative ability to show useful reports out of plenty of basic data is all
acquires the special importance and requires more active independent activity from
students.

Key words: innovations, tourism of technology, foreign language, teaching.

6. Ilemarorika Typu3Mmy : HaB4Y. 1OCIO. /IS CTYA. BUII. HaBdY. 3aKi. / 3a pen. mpod.
®enopuenka B. K., ®omenko H. A., Ckpunaux M. 1., lexmictpoBoi I'. C. — KuiB :
CnoBo, 2004. — 296 c.

Anomauia. YV naguanvnomy nociOHUKy po3pobieHO OCHOB8U neoazoliKu Mypusmy,
npeocmaesieHo npeomem ma QyHKYI eanyzesoi nedacociku. Po3xkpusaromucs
npobaemu meopii i NPaKMuKu MypuUcmcbko20 BUXOB8AHHS, OCEIMU Ma HAGUAHMH.
Busznauaromvca ocrhoeni mendenyii po3eumky 3apy0OidcH020 00C8i0y Ni020mo8KU
Qaxisyie ona cpepu mypuzmy. Yzaeanvnioemvcsa imuuzHAHUL 00CBI0 NIO2OMOBKU
Qaxisyis ons 2anysi.

Knrouoei cnosa: mypusm, neoazozixa, meopisi, npakmuxa.

Annomayusn. B yuebnom nocobuu pazpabomanvi 0OCHO8bL Nedd202uKu mypusma,
npedcmasner npeomem u @QYHKyuu ompaciesou nedazocuxu. Packpviearomcs
npoodIeMbl meopuu U NPaKmuKy mypucmcKo20 80CNUmManus, 00pazoeanus u yieool.
Onpeoensaomcsi OCHOBHble MEHOEHYUU PA38UMUs 3apyOeHCH020 ONbIMA NOO20MOBKU
cneyuanucmog 0ns  cghepvl  mypusma. Ob6obwaemcs omedecmeeHHblll  ONbim
NnO020MOBKU CNeYUAIucmos 0jisi Ompaciu.

Kntroueswvie cnosa: mypuszm, neoazocuxa, meopus,, npaKmuxa.

Annotation. Bases of pedagogic of tourism are developed in a train aid, an object
and functions of a particular branch pedagogic is presented. The problems of theory
and practice of tourist education, education and studies open up. Basic progress of
foreign experience of preparation of specialist’s trends is determined for the sphere
of tourism. Domestic experience of preparation of specialists is summarized for
industry.

Key words: tourism, pedagogic, theory, practice.



7. Cabagomr I'. O. OcoOnuBOCTI 1HHOBAIIHHOTO MIANPUEMCTBA B TYPUCTCHKIN
rany3i / I'. O. Cabamom // Typusm y XXI cromitti : Mmarepianu Mi>kHap. HayK.-TIPakKT.
koH¢. — Kuis, 2002. — C. 276-280.

Anomauia. Illoxazano, wo 0131 YCNiWHO20 IHHOBAYIUHO20 NIONPUEMHUYMBA 8
mypusmi HeoOXiOHO 30ilCcHIO8amu aHaNi3 011 HNOWYKY IHHOBAYIUHUX I0ell Y
HACMYNHUX HANPAMKAX. HeCnooieana noois Ha NIONPUEMCMGI YU V 308HIUHbOMY
cepedosuwyi; nompedba YOOCKOHANEHHST GHYMPIWHIX npoyecis; 3MIHU 6 CMPYKMYpI
PUHKY uu eanysi; Oemocpaiuni 3miHu; 3MIHU 6 3aKOHOOABCMEI, HOBI 3HAHMHA,
OMPUMAHT HAYKOBUMU [ NPAKMUYHUMU MEMOOAMU.

Knwuoegi cnosa: mypusm, innosayii, nionpue MHUymeo.

Annomayus. lloxazano, umo ons YCREewHo20 UHHOBAYUOHHO20
NPeOnpPUHUMAMENbCMEa 8 Mmypuzme HeodX00UMOo OCYWeCmasAms AHAIU3 OJisl NOUCKA
UHHOBAYUOHHBIX UOEU 6 CLeOVIOWUX HANPAGIeHUsX. He0NCUOaHHOe cobbimue Ha
npeonpuamuy  Uiu 80 6HeuwlHel cpede; NOMpPeOHOCMb  YCOBEPULEHCNBOBAHSL
BHYMPEHHUX NPOYEeccos8, UBMEHEHUs 6 CMmpYKmype pbulHKA UlU  Ompaciu,
oemozcpaghuueckue uMeHeHusl;, UZMEHeHUsl 8 3AKOHOOamelbCmee, HOBble 3HAHU,
NOJIYUEeHHble HAYYHBIMU U NPAKMUYECKUMU MEeMOOaMU.

Kniouegwle cnosa: mypuszm, unHosayuu, npeonpuHUMamenbCcmeo.

Annotation. It is shown that for a successful innovative enterprise in tourism it is
necessary to carry out an analysis for the search of innovative ideas in the followings
directions: unexpected event on an enterprise or in external an environment;
necessity of improvement of internal processes; change in the structure of market or
industry; demographic changes; changes are in a legislation; new knowledge’s, got
scientific and practical methods.

Key words: tourism, innovations, enterprise.

8. ®omenko H. A. IlpobGnemu iHHOBAIifHOI METOAWKH OCBITHBOI ITiJTOTOBKH
daxiiB g ramy3i typusmy /[ H. A. ®omenko // Typusm y XXI cromrrti :
matepianu MixxHap. Hayk.-1ipakT. koH}. — Kuis, 2002. — C. 455462,

Anomauia. Oxpecnieno npobiemu ma OCHOBHI WLNAXU peqhopMYBaAHHS Ni020MOBKU
Qaxisyis Ons 2any3i mypusmy.

Kniouosi cnosa: mypusm, niocomoska, kaopis, Memoouxa.

Aunomayun. QOuepuenvl npoOieMvl U OCHOBHble NYMU  pPedopMUPOBAHUS
Nn0020MOBKU CReYUaIucmos 0Jisi Ompaciu mypusma.

Kntroueswie cnosa: mypusm, noo2omoska, Kaopos, Memoouxa.

Annotation. Problems and basic ways of reformation of preparation of specialists
are outlined for industry of tourism.

Key words: tourism, preparation, shots, method.

9. Xomuu B. Typuctuuna Ykpaina B rioOambHiii Mepexi Internet / Xomuu B.,
Binc B. // 'ymanitapuuii Bichuk IlepesicnaB-XwmenpHunbkoro AITY. Crem. BHITYCK:
[Tenarorika. — [epesicnaB-Xmenpautnpkuii, 2004. — C. 279-284.

Anomauyia. Y cmammi pozenamymo 6Kpaul akmyaivbHe NUMAHHA CMEOPEHHs
BIMYUZHAHO2O MYpPUCIMUYHO20 iHmepHem-pecypcy, AKULL NOKIUKAHULL
nonynspuzysamu Ykpainy Kk npusabaugy mypucmuury kpainy. OKpecieHo Hanpsamu
0CBOEHHS KOMN TomepHo2co iHghopmayitino2o npocmopy.



Knrouoei cnosa: mypucmuunuu Internet, Web-caiim mypghipmu, online-inoycmpis.
Annomayus. B cmamve paccmompen Kpaumne 8adCHBINL B80NPOC  CO30AHUSL
omeuyecmeeHHoco mypucmu4ecKkozco UHmepHenm-pecypca, KOWIOpbllZ npu3eaH
NONYIAPUUPOBAMb YKpauny Kax npusiekameibHO-mypucmuyeckoe 2ocyoapcmeo.
HaqepmaHbl HanpaejleHus OCB60€HUA KOMNbIOMeEPHO2O uHéopMalx;uOHHOZO
npocmpancmea.

Knrouesvie cnosa. mypucmuueckuii unmepnem, Web-caiim mypgupmol, online-
UHOycmpusl.

Annotation. Extremely important question of creation of the native tourist Internet-
portal, which has to be the popularity factor of Ukraine as the attractive tourist
country, is considered in the article. The ways of mastering the computer
informational space are observed.

Key words: tourist Internet, Web-site of tour firm, online-industry.

10. HexmicTposa I'. C. [HHOBAaIIiHI TEXHOJOT1] B HABYAJILHOMY MPOIEC] MATOTOBKU
kanpi s typusmy / Lexwmictposa I'. C. // HoBi TexHosorii HaBuaHHs : 30. HayK.
np. — Kuis, 2003. — Bum. 35. — C. 54-64.

Anomauyia. Illpedcmasneno uomupu munu IHHOBAYIU 6 HABYAILHOMY NPOYeCi
niocomosku kaopis ons mypuzmy. Lle 6acamopisnesa cucmema opeauizayii euwoi
0CBIMU,; OCHAWEHHS CYUACHUMU THOOPMAYTUHUMU MEXHOL02IAMU, YHIGepcumesayisi
8ULOT OCBIMU; CINBOPEHHSA YHIGEPCUMEMCbKUX KOMNIEKCIE.

Knwuogi cnosa: mypusm, innosayii, nio2comoska Kkaopis, Ha84aibHull npoyec.
Annomayusn. Illpeocmasnenvlt uemvipe muna UHHOBAYUU 6 Y4eOHOM npoyecce
n0020MOBKU Kaopos OJisi mypuzma. Omo MHO20YPOBHEBAsl CUCMeMd OpeaHu3ayuu
gvicuieco  0bpazoeaHus;  OCHAWEHUe  COBPEMEHHLIMU  UHGOPMAYUOHHBIMU
MEXHOIOCUAMU, YVHUgepcumesayus 8blCULE20 00paszoeanusl; cozoanue
VHUBEPCUMEMCKUX KOMNJIEKCOB.

Kniouegvle cnosa: mypuszm, unHosayuu, no020mosKa Kaopos, y4eomnslii npoyecc.
Annotation. Four types of innovations are presented in the educational process of
training of personnel’s for tourism. It is the multilevel system of organization of
higher education; equipment modern technologies of information’s; opening of
universities; creation of university complexes.

Key words: tourism, innovations, training of personnel’s, educational process.
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