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I'OTEJBHO-PECTOPAHHA CIIPABA

1. Aradonosa JI. I'. Typusm, roreapHuI Ta pecTOpaHHHA O13HEC : I[IHOYTBOPEHHS,
KOHKYpEHLIIsSI, Jep)KaBHE pEryimioBaHHsS : HaBu. moci0. /Aradonosa JI. T,
Aradonosa O. €. — Kuis : 3nannsa Ykpainu, 2002. — 358 c.

AHomauia. YV naguanvHomy NOCIOHUKY pO32NIAHYMI AKMYAaibHi npodiemMu 20meibHo-
pecmopanno2o 0Oi3Hecy ma Mypusmy:. MeXAaHi3M PUHKOB020 YIHOYMBOPEHHS,
Memooonocisa 00IpyHmyeanus 0a3080i cmpamezii KOHKYpeHyii, IHCmpymeHnmu
0epaIHcasHO20 pe2ynio8anHs YiH, mapugis, oyiHKu AKOCmMi 00C1Yy208)Y8aHHs HA PUHK)
nociye 20CMUHHOCMI, BIMUYUZHAHO20 MA MINCHAPOOHO2O MYPUSMY, 30Kpemd,
cucmema onooamKy8aHHs NIONPUEMCMS, cepmug)ikayii nociye, KOHMpPOJO AKOCMI
nocnye, MemooudHi nioxoou 00 8ubopy yYiHo8ux cmpameeili KOHKYpeHyii 6
mypucmu4Hux Qipmax, ecomensx, pecmopauax. Illocionux micmums KOHKpPemHi
NPAKMUYHI  3A60aHHs, KOHMPOJLHI mecmu, Memoouyni oOokymenmu. Kuuea
DPEKOMEHO08aHA 0N CMYOeHmMI8, ACHIpaHmie, MA2ICMPAHMIE SUWUX HABYAIbHUX
3aK1a0is, BUKIAOAYI8, WUPOKO20 KOa OLN0BUX JIH0OE.

Knwuogi cnosa: mypusm, comens, pecmopannuii 6izHec.

Annomayus. B yuebnHoM nocobuu paccmompenvl aAKmMyanbHbvle NpoOeMbl
COCMUHUYHO-PECMOPAHHO20 ouszneca u mypusma. MeXAHU3IM PBIHOYHO2O
ueH006pa306aHuﬂ, Memoooo2us 000CHo8aHUus 6a3060u cmpamecuul KOHKypeHyuu,
UHCMPYMEHMbL  20CYOAPCMBEHHOL pecylayuu yeH, mapughos, oyeHKu Kavecmea
06Cle9fC148(1Hu}l Ha  pPblHKe  YyCiye cocmenpuumcemeda, omeuyecmeEeHHOo20 u
Meofcdynapodnoeo mypusma, 6 yacmHrocmu, cucmemda HAN0200071021CeHUs
npeonpusimutl, cepmu@urayuy yciye, KOHmMpOIs Ka4ecmea Yciye, MemoouyecKue
Nn00X00bl K 8blOOPY UEHOBLIX cmpamezull KOHKYPEeHYUU 8 Mypucmudeckux Qupmax,
cocmuHuyax, pecmopanax. Tlocobue codepofcum KOHKpeEmHble npakmudecKkue
3ac)aHuﬂ, KOHMPOJIbHbLE Nniecniovl, Mmemoouyeckue OOKyMeHWZbZ. Knuea pEKOMeHOOGClHCl
0151  CMYOeHmos, ACNUPAHMO8, MA2UCIPAHMO8 BbICUUUX YYEeOHbIX 3A8e0eHuUl],
npenoodasameietl, WUPOKO20 Kpyaa 0ellogulX H00ell.

Knwueswie cnosa: mypuszm, 2cocmunuya, pecmopanHiii OusHec.

Annotation. The issue of the day of hotel-restaurant business and tourism is
considered in a train aid: mechanism of the market pricing, methodology of ground
of base strategy of competition, instruments of the state adjusting of prices, tariffs,
estimation of quality of service at the market of services of hospitality, domestic and
international tourism, in particular, system of taxation of enterprises, certification of
services, control of quality of services, methodical approaches to the choice of
strategies of prices of competition in tourist firms, hotels, restaurants. A manual
contains concrete practical tasks, tests of controls, methodical documents. A book is
recommended for students, graduate students, magistr of higher educational
establishments, teachers, wide circle of business men.

Key words: tourism, hotel, restaurant business.

2. Aradonosa JI. I'. @akropu CTpaTeriyHOrO PO3BUTKY MIANPHUEMCTB HAa PUHKY
nocayr roctuHHOCTI y MicTi Kuesi / Aragonosa JI. T'., Kaponomn O. O. // 'pomancbke
Xap4yBaHHSA 1 TYpUCTHYHA IHIYCTpiS y PUHKOBUX yMoOBax : 30. Hayk. mp.— Kuis,
1999. — C. 140-145.



Anomauia. Busznaueno coyianbHO-eKOHOMIUHI YMOBU, MEHOeHYIl pPO36UMKY
PeCcmopanHux ma 20MeNbHUX Nociye, 0coOaUBOCMI GOPMYBAHH NPUBAMHO20
eomenvrHoz2o 6Oiznecy 6 M. Kuesi ma @yHKyionysamHs Manux niONpUEMCMmS.
Buceimneno 3axkopoounuii 00c8io0 3acmocysanms maumuiepy 6 2OmenibHOMYy md
K1yoHomy Oi3Heci. Busnaueno Hanpsamku po36UmKy PUHKY NOCIYye 20CMUHHOCHII
0coOIUBOCMI  CYYACHO20  20MeNbHO20  OIi3Hecy, CNnocoou YNpasuiHHsA  Yumu
niONpUEMCMBEAMU.

Knrwuoei cnosa: mypusm, nocayeu, cocmunnicms, Kuis.

Anuomauuﬂ. Onpedeﬂeﬂbl COYUATbHO-IKOHOMUYECKUe  YCIIOBUA, meﬂdeﬂuuu
paseumusi pecmopaHHbiX U 2OCMUHUYHLIX YCaYe, O0CODEHHOCMU OPMUPOBAHUSL
yacmuo2o 2ocmunuyno2o ousneca 6 2. Kuese u d)yHKL;uOHMPOGCZHM}Z Maivlx
npeonpusimuti. Ompadxcen 3apyOedcHbll  OnblM  NPUMEHeHusi maumuiepa 8
2OCMUHUYHOM U KTYOHOM Ou3Hece. Onpedenenvl HanpaesieHus pa3zeumust PolHKA yCilye
cocmenpuumcmeda, ocobennocmu COBPEMEHHO2C0 2O0CMUHUYHOCO 6M3H€CCI, cnocoowl
VIPABIeHUs DMUMU NPEONPUAMUSIMU.

Knwueswvie cnosa: mypusm, ycayeu, 2cocmenpuumcmso, Kues.

Annotation. Certainly socio-economic terms, progress of services of restaurants and
hotels trends, features of forming of private hotel business in Kiev and functioning’s
of small enterprises. Oversea experience of application of teamster is reflected in
hotel and club business. Certainly directions of market of services of hospitality
development, features of modern hotel business, methods of management these
enterprises.

Keywords: tourism, services, hospitality, Kiev.

3. ApxinoB B. B. Pectopanna cmpaBa: acOpTHUMEHT, TEXHOJIOTiSl 1 YIpaBIiHHSA
SKICTIO TPOAYKIII B Cy4acHOMY pecTopaHi : HaBu. moci6. / B. B. Apxinos,
T. B. IBannukoBa, A. B. Apxinosa. — KuiB : Iakoc ; LleHTp HaBYaIbHOI JITEPATYpPH,
2007. — 381 c. — 966-8347-48-X.

Anomauia. YV HasuanrbHomMy NOCIOHUKY NOOAHI XAPAKMEPUCMUKA NPOOVKYLL
PECmOpPanHo20 20Cn00apCcmea, 8UMo2u 00 AKOcmi U 6e3neKu CUpOSUHU U 20MOBOT
npooyKyii, 0cobIUBOCMI NPUSOMYBAHHS PECMOPAHHOI NPOOVKYIL, MOBAPO3HABYA
Xapakxmepucmuka npooyKmie Xapuye8aHHs, NUmaHHsa Kepysauus sxicmio. OcHoeHa
y6a2a 30cepeoiceHa Ha Cy4acHux mexHoI02IYHUX npoyecax 20myeants 01100, Hanois,
KYNIIHAPHUX | KOHOUMEPCLKUX 8UPOOI8 HA NIONPUEMCIMBAX XAPYYBAHHS 20MEbHUX |
PecmopanHux KOMNAeKci8. Aemopu maxkodc HABOOAMb ACOPMUMEHMU CMpaAs
3aKOPOOHHOI KYXHI, W0 00NoModce 8 Niocomosyi (axisyie MeHeoxicepie comenbHo-
PecmopanHo2o  cepgicy  noenublieHo  8UGYUMU  NUMAHHA — ACOPMUMEHMIE |
NpU2OMY8AHHA CMPAB He MINbKU 0I5 BIMYUSHAHO20 CNONCUBAYA, AJle Ui Ol IHO3eMHUX
eocmeil.

Kniouosi cnosa: pecmopanna cnpasa, acopmumenm, mexHoao2is, ynpaseiiHHsl.
Annomayusn. B yuebnom nocobuu nooawvl Xapakmepucmuxa  npooOyKYuu
PecmopanHo2o Xo3aucmeda, mpeboganus, K kKavecmsy u 0e30nacHOCmU Cbipbsl U
20Mo6oU NPOOYKYuu, O0COOEHHOCMU NPUSOMOBIEHUsI DEeCMOPAHHOU NPOOYKYUU,
Mos8apogeouecKas XapakmepucmuKka npooOyKmMo8 NUMAaHus, 60Npoca YNPAaeieHus]
Kauecmeom. OcHosHOoe  6HUMaHUe  COCPe0OMOYeHO  HA  COBPEMEHHbIX
MexXHOI02UYeCKUX Npoyeccax HNpueomosienuss 0100, HANUMKOS, KYIUHAPHLIX U
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KOHOumepCKux uzoenuu Ha npednpuﬂmuﬂx numaHusl cOCMUHUYHbBIX U PeCmMOpPAHHRbIX
KOMNIEKCco8. A8mopsbl maxaice HABOOAM ACCOPMUMEHM MEHIO 3apYOedCHOU KYXHU,
KOmOpblIZ nomootcem cneyuaiucmam MeHe()chepaM COCMUHUHYHO-PECMOPAHHOCO
cepsuca yenyoieHHo u3yuums GONPOC ACCOPMUMEHMA U NPUSOMOBGIeHUs 000 He
MONBLKO OJIS1 OMe4eCmEeHH020 nompe6umeﬂ}l, HO U 015 UHOCMPAHHbBIX eocmell.
Knroueeswvie cnosa: pecmopaHroe 06]10, accopmumernm, mexHoaiocus, ynpdaesjieHue.
Annotation. Description of products of restaurant economy, requirements, is given in
a train aid, to quality and safety of raw material and prepared products, features of
preparation of restaurant products, commodity expert description of food stuffs,
guestion of quality management. Basic attention is concentrated on the modern
technological processes of preparation of dishes, drinks, ready-to-serve and pastry
foods on the enterprises of feed of hotel and restaurant complexes. Authors point the
assortment of menu of foreign kitchen also, which will help specialists to the
managers of hotel-restaurant service deeply to study the question of assortment and
preparation of dishes not only for a domestic user but also for foreign guests.

Key words: restaurant business, assortment, technology, management.

4. be3pydenkoB FO. B. ®opmyBanHs mpodeciitHoi KylIbTypu MailOyTHIX ¢axiBIliB
chepu pecTopaHHOTO rOCIOIapCTBA y BUIIIOMY HaBYAILHOMY 3aKiaji : aBToped. auc.
. Kauj. ned. Hayk : [cmer.] 13.00.04 ,,Teopis i meToauka mpodeciiinoi ocitu” /
be3pyuenkoB FOpiii Bonogumuposuu ; Jlyrancek. yH-T iMeHi Tapaca llleBuenka. —
Jlyrancek, 2014. — 20 c.
Anomauia. /[ucepmayitiny pob6omy npucesueHo po38'sa3anH akmyaibHoi npoobiemu
Gopmysanus npogheciiinoi Kynemypu mauOymuix ¢haxisyie cgepu pecmopanHozo
eocnodapcmea y BH3. 3'acosano cmyninb po3pobienocmi npobaemu 00CioxHceHHs 8
MIHNCOUCYUNTIIHAPHOMY KOHMEKCMI 3 YPAXY8AHHAM CYMHICHUX O3HAK (heHoMeHy
, Kynemypa", nonams ,,npogheciiina kyromypa" ma ,, npocgheciiina Kyiomypa gaxieyis
pecmopanHo2o 2ocnooapcmea’’; po3Kpumo cymuicmos, CMpYKmypy ma 0coOIusocmi
npogecitinoi’ Kyromypu mMauOymuix ¢haxisyie cgepu pecmopanHoco 20Cnooapcmaea;
Kpumepii ma NOoKa3Huku pieHie ii chopmosanocmi. Teopemuuno o006IpYHMOBAHO,
3MICMOBHO ~ pO3POONEHO  CMPYKMYPHO-(YHKYIOHAILHY — MOOeNb  (OpMYBaHHS
npogeciiinoi Kyremypu maubymuix ¢paxisyie cgepu pecmopanHnozo 2ocnodapcmea
Mma eKcnepuMeHmalbHO NepesipeHo NneodacociuyHi yMosu, wo 3abesneuyomo
epexmugnicmsb Yyb020 npoyecy.
Knwuosi cnosa: npodgeciiina niocomosxa axisyie chepu pecmopannozo
eocnooapcmea, Kynemypa, npoghecitina Kyaibmypa, npogecitina Kyabmypa ¢haxisyie
chepu  pecmopanHo2o  20cn00ApCmMeq,  CMPYKmMYypHO-QYHKYIOHANbHA — MOOEb
Gdopmysanus  npogpecitinoi  Kyniemypu — mauOymuix — ¢haxieyie = pecmopaHHO20
20CN00apcmea 8 0C8IMHbLOMY NPOYeci BUULY, Neda202iuHi YMOBU.
Annomayusn. Jluccepmayuonnas paboma noceaujeHa Uccied08aHuio npoodiembvl
Gdopmuposanus npogeccuoHanbHol Kyabmypsvl OyOywux Ccneyuaiucmos cgepol
PECMOPAnHO20 X03AUCMBa 8 npoyecce ux npopeccuoHarbHol no020mosKu 6 yze. B
uccnedosanuu pazpabomana CmpyKmypHo-@yHKYUOHATbHASL MOOeNb hOPpMUPOBAHUSL
npoGeccuoHanbHOU  KYIbmypsl  0YOVWUX CHREYUaIucmos cgepvl pecmopaHHo2o
xXo3zsucmea, npeocmasnAouias — COB0KYNHOCMb — Yeae8o20,  KOHYEnmyaibHo2o,
co0epaHcamenbHo-0eameIbHOCMHO20,  KPUMeEPUAIbHO-Pe3yIbmMamueHo2o  0JI0K08,
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Komopbvle onpeoensiom Haubojee yenecoobpazuvie Gopmbl, Memoobl U Cpeocmsd
Gdopmuposanus npodeccUoHAIbHOU KYIbmypbl OYOYWUX CReyualucmos cgepoi
PECMOPARHO2O Xo3a1cmaa. OnpedeﬂeHbl neoazoauvecKue yciosusA, 06661161[1/!661}01/141/!6
aghexmusnocmsb npoyecca Gopmuposanusi NPohecCuoOHaNbHOU Kyabmypol 0Y0yUuUx
CReyuanucmos cgepvl pecmopaHHo20 XO3AUCMEA: pazeumue y CmyOeHmo8
MOMUBUPOBAHHOCMU K 08IAOCHUI0 NPODeCCUOHAILHOU KYAbMYPOU CHReyualucma
cqbepbl pecmoparHnoco xXo3aucmea Ha OCHO8e NnpurRAMuUAa  UMU l/;eHHOCWleL?
npoquCCLlOHaJZbHOZO 06pa306aHuﬂ HA HA4YAJIbHOM >Smane 6’y3066‘l<‘011 nodeomoeku;
osnaoenue 6y0yu;wwu cneyuaiucmamu MoOpaibHbIMU  YEHHOCMAMU, HOpMAaMU
n]?Od)eCCMOHCl]ZbHOZO noeeoeHust nymem obecneuenus HanpaesjieHHocmu coc)epofcaHuﬂ
I’lpOd)l’lOdZOl’l’lOGKU Ha paseumue npoqbeccuouaﬂbﬁo BAJMCHBIX KAuecme, osnaoenue
VMEHUAMU U HABLIKAMU KYbIMYPOMBOPHUECKOU NPODeCCUOHATLHOU 0esmelbHOCMU HA
OCHO6¢€ UCNOJ1b306AHUA 6 06p61306ame]le0M npoyecce npaxkmuKo-opuerHmupoeaHHblx,
6 MOoM 4Yucjie aKmueHbslx, Memoooe 06yll€Hu}Z.

Knroueewvie cnosa: }’lp0qbeccu0HClJleaﬂ Nno020mMoe6Kd cneyuaaucmos pecmoparHozco
X0341cmea, Kyiomypa, npoghecCuoHaIbHas Kyabmypa, npogheccuoHaibHas Kyibmypda
CReyuanucmos cgepvl pecmopaHHo20 XO3AUCMBd, CMPYKMYPHO-(YHKYUOHANbHAS
MoO0enb  hopmuposarusi npopheccuoHanbHoU Kyabmypvl 0y0yWUX CReyuaiucmos
pecmoparHHoco xo3saucmea 6 06pa306am€ﬂbHOM npoyecce e6ysa, neoazoz2uvecKue
yciaosusl.

Annotation. The work is devoted to the investigation of how to form the professional
culture of future experts in restaurant business in Higher Educational Institution.
Having analyzed the academic works related to the topic of the paper the author has
identified the state of problem solving on how to form the professional culture of
experts in restaurant business in the system of higher education. The work
investigates the nature and structure of professional culture of future experts in
restaurant business. On the basis of elaborated criteria and data the levels of
professional culture of future experts in the sphere of restaurant business have been
defined. The structural and functional models have been outlined on how to form
professional culture of future experts in restaurant business as the theoretical basis
of pedagogical conditions that support the effectiveness of this process in HElIs.

Key words: professional training business, culture, professional culture of experts in
restaurant business, model of professional culture formation, pedagogical conditions
of professional culture formation for future experts in restaurant business,
pedagogical conditions.

5. BbinouepkiBebka T. M. CyyacHuil cTaH roTejabHOTO rocnojaapcta JIbBIBIIMHU
/ Binonepkiecoka T. M. // BicHuk JIbBIBCHKOTO IHCTHTYTY €KOHOMIKH 1 TYpHU3MYy : 30.
HayK. cT. / 3a pen. I. O. bouana. — JIbBiB, 2006. — Ne 1. — C. 162-163 .

Anomauia. He3eaocarouu Ha 3a0ekniaposanuil KypC HA pO3GUMOK MYPUsmy 8
Vkpaiui, He6io'emHo0 uacmunolo AKozo € comeibHe 20CNO0ApPCMB0, Ys 2dny3b HA
JIvgisuwuni He po3enaoacmvcs AK NOMEHYitHe 0Xcepeno pocmy 3auUHAMOCHI
Hacenenus. Ha nionpuemcmeax comenvro2o 2ocnodapcmea Jlvgiscvkoi obnacmi y
2004 poyi npayrosano 1894 wmamnux npayienuxa, wo mineku na 107 ocio binvbute,
niscy 2002 poui.

Kniouoei cnosa: mypuszm, comenvre 2ocnooapcmeo, Jlvgiguuna.



Annomayun. Heszupas na 3a0eKiapupo8aHmblili. KYPC HA paseumue mypusma 6
YkpauHe, HEeOMvbeMaeMOoll 4acCmuio Komopoco Ae6aAaemci cOCMUHUYHOE XOS}ZIZCI’I’ZBO,
ama ompacib HA ﬂbeoewuHe He paccmampueaemcs KaK nomeHuuaﬂbelzZ UCmMmo4YHUK
pocma  3aHAmocmu  HACEJNEeHUA. Ha npednpuﬂmuﬂx COCMUHUYHO20 XO3AUCMEaA
JIveoeckoit oonacmu 6 2004 200y pabomano 1894 wmamuvix pabomuuxa, 4mo
moavko Ha 107 auy 6onvute, nexcy 2002 200y.

Knwueswvie cnosa: mypuszm, cocmunuynoe npeonpusmue, JIbeosuwuna.

Annotation. Without regard to the declared course on development of tourism in
Ukraine, inalienable part of which is a hotel economy, this industry on Lvov is not
examined as a potential source of growth of employment of population. On the
enterprises of hotel economy of the Lvov region in 2004 worked 1894 regular worker,
what only on 107 persons anymore, pamper 2002 a year.

Key words: tourism, hotel enterprise, Lvov.

6. AmurpiB I. OcobmuBOCTI PO3BUTKY TOTENBHOrO rocmnojapcTBa JIbBIBCHKOI
obmacti y KoHTeKcTi miarotoBku 10 €8po—2012 [/ Ipuna JImutpis, HOmis denenyvak
/[ TIpobnemu  akTUBi3allil  peKpeariiiiHo-03A0pPOBUOI  ISJIBHOCTI  HACEJICHHS |
Mmarepianu VII Bceykp. Hayk.-pakT. KOH}. 3 MikHap. ydactio. — JIsBiB, 2010. — C.
92-97.

Anomauia. He3sadicarouu Ha we HeOOCMAmMHIU pIGEHb PO3BUMKY 20MENbHOL
inoycmpii, Jlbsigcoka obracmv € HAO36UYAUHO NPUBADIUBUN MA NEPCHEeKMUBHULL
MYPUCTUYHULL Pe2IOH, | MIJNCHAPOOHI 20MeEIbHI MepPedrci Maoms OANCAHHA 3AUHAMU
mym ceoto Hiuly. Ilpome He cni0 3abysamu  nNpo 3HAYEHHA DIBHA PO3GUMKY
20MenbHO20 20Cno0apcmea 0iisl OLN0BUX, HAYKOBUX, OizHec-konmakmie mowjo. Ilepu
3a 6ce HeobOXIOHO YCYHYMU HAUOLIbWL NOMIMHI nepeuxkoou Osl  YCHIUHO20
@YHKYiOHYBaHHS 20meNbHo20 2ocnodapcmea JIveiswunu, ceped AKUX OCHOBHUMU €:
HeION0GIOHOCMI AKOCMI NOCIY2 MINCHAPOOHUM CMAHOAPMAM MA PiGHS KOM@DOpmMYy
KamezopitiHocmi  20menbHuUx 3akaadie, a mMaKkodc HeOO0CMamHs 3a0e3neyeHicmy
Heoopo2UMU 20MeAMU MYPUCTUYHO20 KIAC) .

Knrouosi cnosa: mypusm, comenvre cocnooapcmeo, Jlveiscvrka oonacmo, €8po-2012.
Annomayusn. Heesupas na ewe nedocmamounslii ypo8eHb pa3eumusi 20CMUHUYHOL
unoycmpuu, Jlbeosckas obracme A611emcs upe3BbluauHO NPUBIeKaAmeIbHbIM U
NepCneKmuBHbIM  MYyPUCMUYECKUM DESUOHOM, U MeNCOYHaApPOOHble 20CMUHUYHbLE
cemu OOJIJCHbI UMemb JiCelaHue 3auamov 30ecb ceoto Huuty. OOHako He cledyem
3a0bl8amb 0 3HAYEHUU YPOBHS PA3BUMUSL 20CMUHUYHO20 XO3AUCMEa 0/ 0el0BblX,
HayuHvlx, OusHec-koHmaxkmos u m. n. llpedxcoe 6ce2o, HE0OXO0UMO YCMPAHUMb
Haubonee  3amemmuvie  NPENAMCMEUs Ol YCHewH020  QYHKYUOHUPOBAHUS
20CMUHUYH020 Xo3sucmea JIbeoguunvl, cpedu KOmopvlX OCHOBHLIMU SGIAIOMCA:
Hecoomeemcmeusi Kavyecmea Yciye MeHCOYHapOOHbIM CMAaHOapmam U YPOGHs
KoM@gopma Kame2opuu 20CMUHUYHLIX 3d8€0eHUll, a MaKdice Heo0OCmamouHas
0becneueHHoCmyb HeOOPOUMU 20CMUHUYAMU MYPUCMUYECKO20 KAACCA.

Knioueewvle cnosa: mypusm, cocmunuunoe xo3zsaticmeo, Jlvbeoeckas obaacms, Eepo-
2012.

Annotation. Without regard to the yet insufficient level of development of hotel
industry, Lvov region - an extraordinarily attractive and perspective tourist region
and international networks of hotels owe desire to occupy the niche here. However
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necessary it is to forget about a value the level of development of hotel economy for
business, scientific, business-contact and others like that. It is foremost necessary to
remove the most noticeable obstacles for the successful functioning of hotel economy
of Lvov, among which basic is: disparities of quality of services to the international
standards and level of comfort of category of establishments of hotels, and also
insufficient material well-being by the inexpensive hotels of tourist class.

Key words: tourism, hotel economy, Lvov region, Euro-2012.

7. Hsanedxo Y. O. [locmikeHHS TTOHATTS ,,aTPAaKTUBHICTD Ta HOTO 3HAYCHHS IS
3aKiIaaiB pectopanHoro rocrnoaapcerBa / Jsaneuko Y. O., Camopait B. I1. // Cydachi
npobiemMu (I3UYHOTO0 BUXOBAHHS 1 CHOPTY WIKOJISIPIB Ta CTYJEHTIB YKpaiHu
matepianu XII Bceykp. Hayk.-mpakT. KOHG. MOJOAUX YYEHUX 3 MIKHAP. y4acTiO. —
Cymu, 2012. -T. 2. - C. 167-171.

Anomauia. /[ocniodxceHo HAyKo80-mMemoouuHy OCHO8Y NOHAMMSL ,, AMPAKMUBHICMb
8 yinomy. Buokpemneno ampaxmugnicmos 3akiadie peCmopasHo2o 20Cnooapcmea ma
BUSIBIEHO 1T BNIUB HA PO3BUMOK MYPUCMUUHOL IHOYCMPII.

Kniwwuosi  cnosa: pecmopanne  20cnodapcmeo,  MYPUCMUYHA — [HOYCMpIZ,
npueadIUGicmo.

Annomayun.  Hccrnedosama — Hayumass — MemooOudeckass — OCHO8A — NOHAMUS
., ampakmuenocms”’ 8 yeaom. Bvioenena ampakmusHocmy 3a6e0eHull pecmopanio20
Xo351cmea u onpeodeieHo ee GIUAHUEe HA pa3sumue Mmypucmuyeckou UHOYCMmpUuu.
Kniouegvie cnoea: pecmopannoe X03AUCME0, MYpUCMUYECKaAs UHOYCMPUs,
NpUBIEKAMENbHOCHb.

Annotation. Scientific methodical basis of concept ,, attractive'” is investigational on
the whole. Selected attractive establishments of restaurant economy and its influence
is certain on development of tourist industry.

Key words: restaurant economy, tourist industry, attractiveness.

»

8. Emeabsinenko C. A. OcoOGeHHOCTH YIpaBieHUS TOCTUHUIIAMU B KYpPOPTHBIX
pernonax / EmenbsiHenko C. A. // Bompocsl (u3ndeckoil U AyXOBHOM KYJbTYpHI,
cropTta u pekpearuu : c6. Hayd. Tp. — Cumdepomnons, 2006. — T. 1. — C. 61-68.
Auuomauu;l. H3znacaromces 680Npocel, C6A3A4HHbLIE C YynpaejleHuem cO0CNUHUYHbIM
XOS}ZTJCWLGOM,' npedﬂoofceﬁbl HO6bl€ OUEHOYHble nokKasameiu aqbqbekmueﬂocmu
2OCMUHUYHBIX YCIYy2;, PACCMOMPERbl NYyMU GOPMUPOBAHUS HOBO20 YNPABIEHUECKO20
MblUIeHUA 6 COCMUHUYHOM KOMNJEKcCe.

Knwueewvie cnosa: mypusm, ynpagienue 2oCMUHUYamMu, KypopmHsle pecuoHsl.
Anomauia. Poszensioaiombcs NumauHs, NOG'SA3aHI 3  VYAPAGIIHHAM  20MENbHUM
eocnodapcmeofw; 3anponoHo6aHo HO8I OL;iHHi NOKA3HUKU eqbekmueﬂocmi 2OMmejlbHUxX
nociye, pO3cARYmMoO ULIAXU qupMyeaHHﬂ HOB6020 ynpa6ﬂiHCbK020 MUCTIEHRHA 6
conejlbHomy KOMMNJIEKCI.

Knwuogi cnosa: mypusm, ynpasuinus 2omensimu, KypOpmHi pe2ioHu.

Annotation. Questions, related to the management a hotel economy, are expounded;
the new indexes of evaluations of efficiency of services of hotels are offered; the ways
of forming of new administrative thought are considered in a hotel complex.

Key words: tourism, management, regions of resorts, hotels.
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9. Indopmaniiini iHTEpHET-peCcypcH raiay3eil Typu3My Ta TOTEIbHO-PECTOPAHHOTO
rocrogapcTsa : iHpopm.-noBia. Bun. / [yknan.: [Titua M. I1., Arran JI. B.]. — JIsBiB :
[0. B.], 2009. — 52 c.

Anomauia. OcmanHiM 4acom HA pPO3BUMOK MYPUCMUYHO20 Oi3HeCy GeNUKUl 8NU8
Maroms iHmepHem-mexHoa02Ii i 6ce uacmiuie y 8CECEIMHIU MePedCi MOMCHA 3HAUMU
PIBHOMAHIMHI caumu (CMOPIHKU) NPUCBAYEHI PO3BUMKY MYPUCMUYHOL THOYCmpIi,
MYyPUCTMUYHUM DIpMAM, A2eHMCMBAM, A MAKONC CAHAMOPIAM, NAHCIOHamam, 6aszam
gionouunxky ma eomenam. Haubinbw egexmusno euxopucmosyioms nepesazu
Iumepnemy mypucmuuni @ipmu ma acenmcmea Ol peKiamMu ma HAOAHHA
mypucmu4Hux nocuye. Inmepnem mae 6azamo nepesazc ma MOMCAUBOCMEU O]
PO38UMKY mypucmuuro2o oisnecy. Mema yvoeo inghopmayitino2co 8uOanHsA Nois2ac 8
momy, wob nokazamu menepiuHe CMaHo8uwe mypucmudnoi inoycmpii 6 Inmepemi.
Knwuoei  cnosa: inmepuem,  pecypcu,  mypusm,  2OMeNbHO-PeCcmopaHie
20Cn00apcmaeo.

Annomauyusn. B nocieonee epems Ha pazgumue mypucmuieckoz2o ousxneca 00avuioe
6JIUAHUE UMEIOM UHMEPHEM-MEXHOI0cUU U 6Ce Haluje 60 6‘C€MupHOL7 cemu MOIHCHO
HaAUmu  pasHooOpasHvie  caumvl  (CMPAHUYbL),  NOCEAUEHHblEe  DPA3BUMUIO
MYyPUCMUYECKOL UHOYCIMPUL, MYPUCMUYECKUM DUPMAM, AeHMCMEAM, d MAKICe
canamopusim, naHcuoramam, oazam omovixa u cocmuruyam. Haubonee
aghpexmusro ucnonv3yrom npeumyuiecmea Humephem mypucmuuecxkue upmuvl u
azenmcmea OJisi peKaamvl U NpeodoCcmasienuss mypucmuveckux yciye. HUumepnem
umeem MHO2CO npeumyuiecme u 603MOJICHOCIEN OIS paseumusl mypucmudecKkoco
ousHeca. Ueﬂb amoeco qubOp]I/laLﬂ/lOHHOZO U30AHUSL 3AKTIIOYAemcs 6 mowm, umoowl
nokKkasambsv HbIHEUIHee noJjlosiCeHue mypucmuttec:coﬁ unaycmpuu 6 HHmepHeme.
Knwueevie cnoea: Humepnem, pecypcvl, mypusm, 20CMUHUYHO-PECMOPAHHOE
XO03AUCMEBO.

Annotation. Lately on development of tourist business large influence is had an
internet-technology and all more frequent in a world network it is possible to find
various sites (pages), devoted development of tourist industry, tourist firms, agencies,
and also sanatoriums, resort hotels, bases of rest and hotels. Most effectively take
advantage the Internet tourist firms and agencies for advertising and grant of tourist
services. Many advantages and possibilities have the internet for development of
tourist business. The purpose of this informative edition consists in that, to rotin
present position of tourist industry in the Internet.

Key words: Internet, resources, tourism, hotel-restaurant economy.

10. KBacbHeBeki SI. OnTumanbHe XapyyBaHHS:NMPUHUUIM 1 KyJiHapHi peuentu /
An KBacbHeBcki ; [mep. ¢ nmos. Hamist Pomanuyk]. — JIsBiB : JloOpa cmpasa, 2007. —
191 c. — ISBN 966-7964-27-2.

Anomauia. Bioomuti noavcokuii  diemonoe, asmop KHueu -« Onmumanvhe
Xap4y8auHsy, CmMoimv HA NO3UYii Mux OOCIIOHUKIB, SKI 88ANCAIOMb, WO NOOATLULULL
PO3BUMOK II0OCMBA Modce OYymu Cc8IOOMUM 3A805KU 3ACMOCYBAHHIO MemOOUKU
onmumanbHo2o xapuyeauns. Ocobaugicms yici KHUSU € PO3KPUMML MeopemudHux
NOJNI0JCEHb  300P06020 XAPUY8AHHS HA OCHOBI NPUHYUNIE IX 0e3nocepeonbo2o
NPAKMUYHO20 3ACMOCY8AHHA 8 JIIKY8ANbHO-NPOPINIAKMUUHOMY, ONMUMATLHOMY OJisl
KOJHCHO20 THOUBIOYYMA, XAPYYBAHHI 3a NPUHYUNOM HCUPOBOL Oi€emu, 5IKA ONMUMI3YE

11



DYHKYIOHAbHI 83AEMOBIOHOUEHHSL BCIX TAHOK JIHOOCLKO20 OP2aHiZM)y HA PI6HI OLIKIE,
Jcupie ma 8y2neso0is, wo Ni0BUUYE PiseHb NPAYe30amuoCmi ma HCUmmeoisibHOCMI
JIFOOUHU.

Knwuogi cnosa: xapuysanns, sxcuposa oiema, OpeaHizm.

Annomayun. Hszeecmmuolil noabckulli Ouemonoz, asmop kHueu «Onmumanvhoe
numaduey cmoum HaA no3uyuu mnmex ucaledoeameﬂeﬁ, Komopsle cHumarmwoni, 4mo
nowzedy;ou;ee paseumue denoeedecniea mMooancem OblMb COZHAMENILHBIM 6Jza200apﬂ
NPUMEHEHUIO Memoouku onmumaivro2o numanus. OcobeHHocmvio 2mou KHU2U
A6JIAencs packpolmue meopemudecKkux NOJIOJHCEHUL 300]906020 numarus Ha OCHoee
NpUHYUnoe ux Henocpec)cmeeHHoeo npakmudecKkoco npuloddCerusl 6 neqyebno-
nPOPUIAKMULECKOM, ONMUMAILHOM O KAXHCO020 UHOUBUOYYMA, NUMAHUU NO
NPUHYUNY — JICUPOBOLL  Ouemvl, KOmopas  onmumuzupyem  @QYHKYUOHAIbHbBLE
BO03MOIHCHOCMU YEN08EHYECKO2O0 OpPcARUIMA HA YPOBHE 66]11('06, HCUpoes u y2ﬂ€60()06,
CoomeemcneerHHO noeovluilasl YpOBEHb pa6omocnoco6Hocmu U JHCU3HEOesImenbHOCmU
YyeloeeKd.

Knroueeswvie cnosa: numadue, gcupoea auema, OpP2aAHU3M.

Annotation. Author of book the «Optimum feed» stands on position of those
researchers, which consider that subsequent development of humanity can be
conscious due to application of method of optimum feed. The feature of this book is
opening of theoretical positions of healthy feed on the basis of principles of their
direct practical application in medical prophylactic, optimum for every individual,
feed on principle of fatty diet which optimizes functional possibilities of human
organism at the level of albumens, fats and carbohydrates, accordingly promoting the
level of capacity and vital functions of man.

Key words: feed, fatty diet, organism.

11. Kynpienko B. A. AHamii3 piBHS NIATOTOBKH T'OTEIBHOTO PUHKY J0 MPOBEICHHS
€Bpo—2012 / Kympieako B. A., Camonmait B. II. // Cyuacni nmpobaemu ¢izugHOTO
BUXOBAHHS 1 CIOPTY WIKOJISIPIB Ta CTYAEHTIB Ykpainu : marepiamu XII Bceeykp.
HaAyK.-TPaKT. KOH(). MOJIOANX ydeHUX 3 MixkHap. yyactio. — Cymu, 2012. — T. 2. — C.
200-204.

Anomauia. Jlocniooceno o0cHo8HI npobaemu 6iON0BIOHOCMI UYIHOBOI NOIITMUKU
20menbHUX NIONPUEMCINEG AKOCMI 3aNPONOHOBAHUX NOCTLY2.

Knwuogi cnosa: comenvruil punok, niocomoska, €epo-2012.

Annomayuna. Hccrnedosanvl ocHOGHble NpobIeMbl  COOMEEMCMBUS  YeHOBOU
NOUMUKY 20CIMUHUYHBIX NPeONPUAMULL KAYeCMB8a NPeOS0NCEHHbIX YCLy2.

Knrwueswie cnosa: cocmunuunvlil puiHox, noocomoska, Eepo-2012.

Annotation. The basic problems of accordance of price policy of hotel enterprises of
quality of the offered services are investigational.

Key words: hotel market, preparation, Euro-2012.

12. Makcumeur O. Bb. 3 gocinmy oprasizamii Ta AisUIBHOCTI HaBYaJIbHOTO
nabopaTtopHo- BHp06HHq0r0 KOMIIIEKCY ~ XapUyBaHHA Ta TOTETbHOTO cepBicy
JIBBIBCHKOTO 1HCTUTYTYy €KOHOMiKM 1 TypusMmy /Makcumens O. b. // Bicauk

JIbBIBCHKOTO IHCTUTYTY €KOHOMIKH 1 Typu3My : 30. Hayk. cT. / 3a pen. I. O. bouana. —
JIeBiB, 2006. — Ne 1. - C. 171-173.
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Anomauin. Xocmen, nasuanvHi nabopamopii, cmydenmcoke xage «layoeamycy €
83AEMONOB'A3AHUMU  JIAHKAMU EOUHO20 HABYANILHO20 1AOOPAMOPHO-8UPOOHUUO20
KOMAJIeKCY IHCmumymy, sKutl 30IUCHIOE NPAKMUYHY Ni020MOBKY MatuOYmMHIX
gaxisyie. Cmeopenuui xocmej, HAGUANbHI abopamopii 3abe3neuyoms HAOYMms
NPAKmMuuHo20 00C8i0y pobomu i 8UCOKULL PiBeHb NIO2OMOBKU BUNYCKHUKIB, SIKI 1€2KO
3MOJNCYMb  YBIIMU Y CAMOCMIUHY MPYo0o8y OIfIbHICMb [ 8 MAUuOYmMHbOMY
3abe3neuyroms GUCOKULL Pi6eHb MYPUCTIUYHUX NOCTTY2.

Knwuogi cnosa: nasuanvra nabopamopis, UpoOOHUYUL KOMNIEKC, 20MeNbHULL Cepaic.
Annomauyun. Xocmen, yueouvle nabopamopuu, cmyoenueckoe Kage «Iayoeamycy
ABNAECMCA 83AUMOCEAIAHHBIMU 38EHbAMU EOUHCMBEHHO20 Y4eOH020 1abopamopHo-
NPOU3BOOCMEEHHO20 — KOMNAEKCA  UHCMUMYmd, — KOMOpbl  OCYUWecmensem
NPAKMU4ecKyro noo2omoegky 0yoywux cneyuanucmos. Cozoan xocmen, yueOHvle
nabopamopuu obecneyugaiom npuobpemeHue NpaKmuiecKko2o onvlma pabomwvl U
8bICOKULL YPOBEHb NOO20MOBKU BbINYCKHUKOB, KOMOpble J1e2KO CMO2Yym GOoumu 8
CAMOCMOSIMENILHYI0 MPYO08YI0 0estMeNlbHOCHb U 8 0Y0yujem 0becnedusaronm 8blCOKULL
YPOBEHb MYPUCUYECKUX VCILY2.

Kniwueevie cnosa: yuebnas nabopamopus, NpPoOU3OOCMBEHHbIUL  KOMNIEKC,
20CMUHUYHDBIL CEPBUC.

Annotation. Hostel, educational laboratories, a student cafe of «Gaudeamus» is the
associate links of unique educational laboratory-production complex of institute
which carries out practical preparation of future specialists. Hostel is created,
educational laboratories are provided by gaining practical experience and high level
of preparation of graduating students which easily will be able to enter in
independent labour activity and in the future provide the high level of tourist
services.

Key words: educational laboratory, production complex, hotel service.

13. Meabnuk H. I1. OcobmuBocCTi po3p0oOKH CTpaTerii ynpaBiHHSA MiIPUEMCTBAMHU
rotenibHoro rocmogapctBa [ Menpauk H. T1., Kusauns A. B. // I'pomajicbke
XapuyBaHHS 1 TypUCTUYHA IHIYCTPis y PUHKOBHX yMOBax : 30. Hayk. mp.— Kuis,
1999. - C. 172-176.

Anomauia. Poszenanymo ocHO8HI ocobnusocmi po3pobku cmpamezii YnpaeiiHHs
RIONPUEMCMBAMU 20MENLHO20 20CHO0APCMEA Y CYUACHUX YMOBAX.

Kniouosi cnosa: mypuszm, ynpasiinHs 2omensimu, Cmpamezisi.

Annomayun. Paccmompenvt ocnoemvie ocobeHnocmu pazpabomku cmpameuu
YNpasieHus npeonpusmusimMu 20CIMUHUYHO20 XO3SAUCMBA 8 COBPEMEHHBIX YCI0BUSIX.
Knwueswie cnosa: mypusm, ynpasienue 2oCmMuHuyamu, Cmpamezus.

Annotation. The basic features of development of strategy of management the
enterprises of hotel economy are considered in modern terms.

Key words: tourism, management, strategy, hotels.

14. HectepoBuu B. K. Cucrema wMeHemKMEHTa TOCTHHUYHO-PECTOPAHHOTO
komiuiekca / HecrepoBuu B. K., Uepnmas B. B. // IlpodeccuonansHoe
MeJaroru4eckoe  0Opa3oBaHUE CTYACHTOB By3a (PU3KYJIBTYpHOTO  MPOQUIIS:

mpo0JIeMbl U MEPCIEKTUBBI | MaTepuaibl MexayHap. Hayd.-IPakT. KOHP. — MUHCK,
2008. - Y. 2. - C. 185-189.
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Annomayun. Cucmema meneddcmMeHma obwecmeeHHo2o numanus 6 benapycu
mpebyem KOpeHHOU Nepecmpouru He MOAbKO 8 WMAMHbIX PACNUCAHUSX, HO U 8
opeanuzayuu pabomol 8 yeiom. B nocnednee 8pems, pecmopamvbl CMpPEMAMCsl
omoumu om CA0NCUBULE2OCS cmepeomund, 6Kjo4aront 6 uimam Hoeble OOJZDfCHOCmu,
pa3pa6an1bleaiom UHHOBAYUOHHbBIE MEPONPUAIMUAL.

Knroueeswvie cnosa: MeHedofcmeHm, 06W€CM6€HHO€ numadue, opeanuzayus pa607’l’Zbl.
Anomauia. Cucmema meneodNCMeHmM) 2poMaAOCbKo20 xapuyeanHs 6 binopyci sumazae
KOPIHHOI nepeby0osu He Jiuule 8 WMAamHUX po3kiaoadx, daie i 8 opeanizayii pobomu 8
yinomy. OcmaHHim yacom, pecmopauu NpasHyms GiOitimu 6i0 cmepeomuny, wo
CKIABCA, BKIIOUAIOMb 8 WMAm HO8I NOCaou, po3poobiaioms IHHOBAYIUHI 3AX0O0U.
Knwuogi cnosa: menedsxcmenm, 2pomaocvke Xapuy8anHs, opeanizayis pobomu.
Annotation. The system of management of public food consumption in Byelorussia
requires the native re-erecting not only in manning tables but also in organization of
work on the whole. Lately, restaurants aim to step back from the folded stereotype,
plug new positions in the state, develop innovative measures.

Key words: management, public food consumption, organization of work.

15. Ilerpenko JI. A. ['otenbHE rocCmoAapcTBO: €KOHOMIKO-OpraHi3alliiiHi acleKTh
IHBECTUIIII B  PO3BUTOK MaTepialbHO-TEXHIYHOI 0a3u TypusMmy YKpaiHu
/ Mletpenxko JI. A. // T'ymanitapuuii Bicauk Ilepescia-Xmenbuuipkoro JITY. Crer.
Bur.: [legarorika. — [lepescnas-Xmenbauipkuii, 2004. — C. 419-425.

Anomauia. Asmop ananizye 6auenms iCHy040i npoodemu, 8KA3VE HA 8Y3bKi MICYs Ma
HAO0A€e KOHKPemHi Npono3uyii wooo HANpimie YOOCKOHANEHHSI eKOHOMIKO-
OpP2aHI3aYiH020 MEXAHI3MY IHBECMYBAHHS NIONPUEMCME 20MENbHO20 20CHO0APCMEA
8 Ykpaiui.

Kniowuosi cnoea: comenvHe 2ocnooapcmeo, iHeecmuyii, IH8eCMy8aHHs, MeXaHi3M
IHBECTYBAHHA.

Annomayusn. Hccneoys 6016ui0t Maccus meopemurko-aHaiumuyecko20 Mmamepuand,
aemop aHanuzupyem euoeHue cyujecmsyrowel npoodnemvl, yKazvleaem Ha Y3Kue
mecma u oaem KOHKpemuvle NpeoylodCeHusl N0 YCOBEPULEHCMBOBAHUIO IKOHOMUKO-
OpP2AHU3AYUOHHO20 MEXAHUIMA UHBECMUPOBAHUS NPEONPUAMULL  2OCIMUHUYHO20
xo3aucmea 8 Yxpaune.

Kniouegvie cnoea: cocmunuunoe X03AUCME0, UHEECMUYUU, UHBECMUPOBAHUE,
MEXAHUZM UHBECUPOBAHUA.

Annotation. Having studies a substantial amount of theoretical, analytical as well as
practical material, the author states her own vision of the mentioned problem,
pointes the short coming and gives concrete steps to improve economical and
organizational mechanism of investment in the hotel enterprises in Ukraine.

Key words: hotel industry, investment, invests mechanism of investment.

16. M'araunbka H. O. AHaM3 KOHKYPEHTHOTO CEpPENIOBUINA PECTOPAHY
[ I'staueka H. O., KoBanenko A. M. // I'pomajachke xXapdyBaHHS 1 TypHCTHYHA
1HAYCTpIisl y pUHKOBHUX YMOBax : 30. Hayk. mp. — Kuis, 1999. — C. 159-167.

Anomauis. Ilpoananizosano KouKypenmue cepedoguuje pecmopary, 6UsAGIEHO ULIAXU
3MEeHUEeHHs 8NIUBY HeOOIKIG I NOCUNIeHHs nepesaz pecmopany Ha pUHKY moeapie ma
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nociye NIONPUEMCME 20CHOO0APCLKO20 XAPYYBAHHA, WO CHpUsimume Ni08ULeHHIO
11020 KOHKYPEHMOCNPOMONCHOCHII.

Knrouosi cnosa: mypuszm, pecmopannutl 0izHec, KOHKYpEHYIs.

Annomauyusn. llpoananuzuposana KOHKYPEeHMHASL Cpedd pecmopand, 0OHApPYIICceHbl
nymu yMeHbUWIEHUA 6IUAHUA HeooCmamros u YCUieHus npeumyuiecme peCmopana Ha
PbIHKe MOoBapo8 U YCiye Npeonpusmull X03sauUCcmeeHHo20 NUMAanus, Komopoe oyoem
CnocooCcmeo8ams NOGLIUEHUIO €20 KOHKypeHI’I’IOCI’IOCO6HOCWlu.

Knwouesvie cnosa: mypusm, pecmoparnwiii OusHec, KOHKYPEeHYUsL.

Annotation. The competition environment of restaurant is analyzed, found out the
ways of diminishing of influencing of failings and strengthening of advantages of
restaurant at the market of goods and services of enterprises of economic feed which
will be instrumental in the increase of his competitiveness.

Key words: tourism, restaurant business, competition.

17. M'aTaunbka H. O. ®opMyBaHHA PUHKOBOI CTpaTerii PO3BUTKY PECTOpPAHY
"Crapuii UYepwniris" /[II'staunpka H. O., CrpensuoBa JI. B. //I'pomancbke
XapuyBaHHS 1 TypUCTUYHA 1HAYCTpPiS y PUHKOBHUX yMoOBax : 30. Hayk. mp.— Kuis,
1999. — C. 145-154.

Anomauia. 3 memoro U3HAYEHHA MICMKOCMI PUHKY, YACMKU PUHKY, AKA HALEICUND
pecmopany, a makoxdc UABNEHHs CUNbHUX Mda CAAOKUX CMOPIH KOHKYPEHmMI8 0y10
NnpP0oBeOeHO OOCNIONCEHHS Y 200UHU ,,NIK " Y pecmopanHoMy 3aKaAOL.

Knwuogi cnosa: punkosa cmpamezis, pecmopaH, KOHKYPEeHmu.

Annomayun. C yenvio onpeoenenusi 6MecmumMoCmu pulHKA, O0IU PbIHKA, KOMOopas
NPUHAONIEHCUM DeCMmOpaHy, a MaKdice 6bliaeleHUue CUTbHbIX U CAAObIX CMOpPOH
KOHKYPEHMO8 Obllo Npo8edeHo UCCledo8anue 6 udacvl ,,AUK’ 6 pecmopaHHOM
3a8e0eHUl.

Knrwueswie cnosa: pvinounas cmpamezus, peCmopaH, KOHKYPEeHmbl.

Annotation. With the purpose of determination of market capacity, market share
which belongs to the restaurant, and also the exposure of strong and weak sides of
competitors was conducted research in the clock of , lances” in restaurant
establishment.

Key words: market strategy, restaurant, competitors.

18. Paguu b. OmneiT BHeapenus u dyHkuuonupoBanus cucrembl OUJ[EJINO B
ciyx0e npuema u pasmenieHust roctunuiisl / b. Paauu, B. OBunnaMKOB // Typusm y
XXI cromitti : Matepianu MixkHap. HaykK.-mipakT. koH}. — Kuis, 2002. — C. 392-401.
Anomauyia. Ilpeocmasnenutl 00c8i0 8npo6aAVJHCEHHS | (DYHKYIOHYBAHHA cCucmemu
., Didenio” - agmomamuz08anoi CayHcou nputiomy i po3miujeHHs 20cmell.

Knwuoegi cnosa: mypusm, ciysicoa nputiomy i po3miwyeHHs 2ocmelt.

Annomayusn. Illpeocmaeénen onvim 6HeOpenus U QYHKYUOHUPOBAHUS CUCTEMbL
«Duodenuo» — a8MoMamu3upOBAHHOU CAYHCObL NpUEMa U pasmeueHus 20Cmel.
Knroueswie cnoea: mypusm, cayxicoa npuema u pazmeujeusi 20cmel.

Annotation. Experience of introduction and functioning of the system of FIDELIO is
presented - the automated service of reception and placing of guests.

Key words: tourism, service of reception and placing of guests.
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19. Cano 5I. M. Opranizaiiss oOCIyroByBaHHS HAacCeJI€HHsS Ha MiIMPHEMCTBAX
PECTOPAHHOTO CEPBICY: pecTOpaHHa cmpaBa : HoBiAHHUK odirianta / Cano . M. —
JIsBiB : Adima, 2007. — 294 c.

Anomauia. Y 008i0HUKy no0ano ocHo8Hi ioomocmi 08 oghiyianmie, mempoomernis
ma KepieHuKie pecmopauis i kaghe w000 payioHanvHoi opeaHizayii 006ciye08y8aHHs.
Aemop epaxysas cyuacHuii €8poneicvbKull 00c8i0 pobomu NiIONPUEMCME XAPUYBAHHS
kameeopii «suway ma «mokcy. Ocobnusa ysaza 36epmacmuvcsa HA MEXHIKY npayi,
NCUXOI02IH0 00CNY208Y8AHHS, X)YO0AHCHbO-ECmemuiHe 03000J1eHHsT OAHKEeMHUX CMOoi8
ma 8iOnpayrO8aHHs MEeXHIYHUX HABUYOK 8 Opiyianmis.

Knirouosi cnosa: opeanizayis. Obcnyeosysanms, pecmopantull OisHec.

Almomauu;l. B CnpaesovHuUKe NOOAHbl OCHOBHbIE C6eOeHUs OJIs oqbuuuaHmoe,
Mempoomerell u pyKogooumeliell pecmopanos U Kage omHOCUMENTbHO PAYUOHATLHOU
opeanuzayuu 00CHyHcuanus. Aemop yuenr COBPEeMEHHbll eB8PONetCKUlti Onbim
pabombl npednpuamuil NUManus Kamezopuu dojee «8blcokasy u «akey. Ocobennoe
BHUMAaHUe obpawjaemcsi HA MEXHUKYy mpyod, HCUXON02UI0  OOCAYHCUBAHUS,
XY0024#CEeCMBEHHO-ICMEMUUECKYI0 OMOEeNK)y OAHKemMHbIX CMON08 U OmpabomKy
MEXHUYECKUX HABBIKOE Y oqbuuuaﬂmoe.

Knioueewle cnosa: opeanuzayus. Oocaysxcusanue, pecCmopanHviii Ouznec.
Annotation. In a reference book basic information is given for waiters, head waiters
and leaders of restaurants and cafe in relation to rational organization of service. An
author took into account modern European experience enterprises of feed of category
more «high» and the first «class». The special attention applies on the technique of
labour, psychology of service, artistic aesthetic finishing of tables of banquets and
working off technical skills at waiters. A reference book will become in an adventure
masters of production studies and specialists which are engaged in the studies of
waiters.

Key words: organization. Service, restaurant business.

20. Camopaii B. B. Xapakrepuctuka iCTOpU4HOTO pO3BUTKY chepr 00CTyroByBaHHS
cropTcMeHiB B rorenbHiN 1HaycTpii / Camomait B. B., Camonait B. II. // CyuacHi
npobiemMu (I3UYHOTO BUXOBAHHS 1 CHOPTY IWIKOJISIPIB Ta CTYJAEHTIB YKpaiHu
marepianu XII Beeykp. Hayk.-mpakT. KOH(. MOJOIUX yYUYEHUX 3 MIKHAp. Y4acTIO. —
Cymu, 2012. —T. 2. - C. 249-254.

Anomauia. Poskpumo icmopuuni acnekmu @opmysanHs ma po3sumky cgepu
HAOAHHS NOCIY2 CHOPMCMEHAM 8 20MebHIL IHOYCMPIL.

Kntouoei cnoesa: cghepa o6cny208y8anus, cnopmcemeru, 2omebHa iH0yCmpis.
Annomauun. Packpvimer ucmopuueckue acnekmul GOpMUpOSaHUs U pa3euUmMus
chepvl  npedocmasieHus Yciye CHOPMCMEHAM 6 20CHMUHUYHOU  UHOYCMPUU.
Kntroueswie cnosa: cghepa obcnysicusanus, cnopmemensl, 20CMUHUYHAS UHOYCIPUSL.
Annotation. The historical aspects of forming and development of sphere of grant of
services sportsmen are exposed in hotel industry.

Key words: sphere of service, sportsmen, hotel industry.

21. Ckabapa P. AkxTyanpHUl CTaH 1 TEpPCHNEKTUBU PO3BUTKY TOTEIHHOTO
rocroapcTBa JIbBIBCHbKOI 00JIacTi y KOHTEKCTI MPOBEACHHs mepmiocTi €Bponu 3
dyroomy "€Bpo—2012" / Poman Ckabapa, Auapiii Kyxriii // [Ipobiiemu aktuBizartii
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peKpeariiHo-0310pOBYOi  AisTbHOCTI HacesneHHs : matepiamm VII Bceeykp. Hayk.-
npakT. KoH(. 3 MikHap. yyacTio. — JIbBiB, 2010. — C. 97— 101.

Anomauia. [omenvne 2ocnooapcmeo Jlvgiscbkoi obaacmi 6nPOO0BI’HC OCMAHHIX
POKI6 0eMOHCMPYE BUCOKI MEMNU PO3BUMKY, NPUUUHOIO 4020 € CMPIMKE 3POCHAHHSL
nonumy Ha U020 NOcuyeu, K 3 OOKY YKpainyie, max i epomMadsH iHuux oepacas. 3
0210y Ha HaOMUdMCeHHs nouamky nepuiocmi €eponu 3 @dymobony, eomeni, 5K
cy0 'ekmu mypucmuyHoi OisIbHOCMI, WO 3aUMAMUMYMbCS POIMIUEHHAM [HO3EMHUX
6001IBANLHUKIE Ma OQDIYIHUX 0CIO, 3ACTY208YI0Mb HA CIUMYIOOYL 3aX00U 3 OOK)
pecioHanvbHoi | deparcasHoi 61aou.

Knwuoegi cnosa: comenvrne cocnooapcmeso, €8po-2012, pozsumox.

Annomayusn. ['ocmunuynoe xoszsaiicmeo JIb608cKolU obracmu Ha NPOMANCEHUU
NnoCneOHux Jjiem OeMOHCMPUPYem 6blCOKUe MeMNnbl pa3eumusl, NPUYUHOU Ye20
ABNAEMCIL CMPEMUMENbHBIU CNPOC HA €20 YCAY2U, KaK CO CIOPOHbl YKPAUHYes, max u
epaxcoan opyeux eocyoapcme. Yuumwvieas HNpuOIUMNCeHue HaA4aua nepeeHcmsd
Eeponvl no ¢oymbéony, cocmunuywl, kax cybveKkmuvl Mmypucmuideckou 0esameabHOCmu,
Komopvle OyO0ym 3aHUMAMbCs  pasmeujeHuemM UHOCMPAHHBIX OONeNbUUKO8 U
ouyUaNbHBIX TUY, 3ACTYIHCUBAIOM CMUMYAUPYIOWUE MEPONPUIMUL CO CHOPOHbI
PE2UOHANBHOU U 20CYOAPCMEEHHOT 811ACTIU.

Knwueswie cnosa: cocmunuunoe xosaicmeo, Espo-2012, pazsumue.

Annotation. The hotel economy of the Lvov area during the last years demonstrates
the high rates of development, by reason what swift growth of demand is on his
services, both from the side of Ukrainians and citizens of other states. Taking into
account approaching of beginning of championship of Europe on football, hotels, as
subjects of tourist activity, which will be engaged in placing of foreign fans and
officials, deserve stimulant measures from the side of regional and to state power.
Key words: hotel economy, Euro-2012, development.

22. Ckabapa P. CyuacHuidi cTaH Ta TEPCIEKTUBA PO3BUTKY TOTEIBHOTO
rocriogapctBa JIbBiBcbkoi oOmacti / CkabGapa P. //Ilpobnemu aktuBizarii
peKpeariiHo-0310pOBYOI TiSIILHOCTI HacelIeHHs : MaTepianu V Bceykp. Hayk.-TIpaxT.
koH(. — JIsBiB, 2006. — C. 29-30.

Anomauia. Basichueum enemenmom comenvHo2o eocnodapcmea Jlvgiecvkoi obnacmi
Mmodcyms cmamu 8idomi Kypopmu peziony Tpyckaseyv i Mopuwun, Oe 6edemucs
PEKOHCMPYKYIsL ICHYIOUUX 3aK1a0i68 pO3MIWeHHs mypucmié i OyOi6HUYmMeE0 HOBUX,
NepesasiCHoO 6UCOKO 3IPKOB0O2O KAACY.

Kniwouosi cnosa: zomenvhe cocnooapcmeo, po3sumox, Kypopmu.

Annomayun. Basicnvim 271eMeHmoM 20CMUHU4YH020 Xxo3aticmea Jlbeoeckoti obracmu
Mo2ym cmambs u3eecmuuvle Kypopmoel pecuoHa Tpyckasey u Mopuwun, 20e edemcs
PEKOHCMPYKYUs  CYWeCmeyiomux  3a6e0€HUll  pasmMewjeHuss  mypucmos u
CMpPOUmMenbLCmeo HOBbIX, NPEUMYUWECMBEHHO 8bICOKO36€30H020 KACCd.

Knrwueswie cnosa: cocmunuunoe xo3aucmeo, pazgumue, Kypopmeol.

Annotation. The known resorts of region can become the important element of hotel
economy of the Lvov area Truskavets and Morshin, where the reconstruction of
existent establishments of placing of tourists and building is conducted new, mainly
highly star class.

Key words: hotel economy, development, resorts.
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23. Copoka C. B. 3naueHue HHPOPMAIMOHHBIX CHCTEM YIpPaBICHUS IS
TOCTHHUYHO-TypUCTCKUX KoMIiuiekcoB / Copoka C. B. // IIpoGiemu indopmaTuzaiii
peKpeariifHoi Ta TYpUCTHUYHOI AISUIBHOCTI B YKpaiHi: MEPCHEeKTHBU KYJIbTYpPHOTO Ta
€KOHOMIYHOTO PO3BHUTKY : MaTepiaau MixHap. koHrp. — Tpyckasens, 2000.— C.
235-237.

Anomauyia. Y cmammi 00CnioNcyiomvcs NpakmuiHi pe3yivmamu GUKOPUCTNAHHS
CYHUACHUX THPOPMAYIUHUX MEXHONI02I 8 MYpu3Mi i iX 6NIU8 Ha Npoyecu YNPAaeiHHs
comenbHuMu  Komnaekcamu. Ilpoeedeni coyiono2iuni  OOCHIONCEHHS — BUABUIU
HeBUCOKULl piseHb IHopmayilino2o 3abe3neyeHHs )y cghepi 0108020 Mypusmy.
Busuenns ceimosozo 00c8idy iHgopmayitinux mexHono2it i ix 8npo8adN’CeHHS 8
MYPUCMCLKOMY CEKMOPI eKOHOMIKU YKpainu 003601umb 3HAYHO POSUWUPUMU DUHOK
MYPUCUYHUX NOCTLY2 8 YLIOM).

Kniouosi cnosa: mypusm, inghopmayitini cucmemu, KOMNIeKCU.

Annomayun. B cmamve uccnedyromcesi npakmudecKkue pe3yibmamvl UCHOTb308AHUS
COBPEMEHHBIX UHDOPMAYUOHHBIX MEXHOJI02ULl 8 MYPUIMe U UX GIUSHUE HA NPOYECChl
YNpasieHus — 20CMUHUYHLIMU — Komnaekcamu. Ilposedenuvie  coyuonocuueckue
UCCNIe008aHUST BbIABUNU HEBbICOKUL YPOBEHb UHDOPMAYUOHHO20 obecnedenus 8
chepe Oenosozo mypusma. H3yuenue Mmupogoco onvima UHGOPMAYUOHHBIX
MexXHONIo2Utl U UX B6HeOpeHue 8 MYPUCHICKOM CeKmope 3IKOHOMUKU YKpaumwl
NO360UN 3HAYUMENbHO PACUUUPUMb DLIHOK MYPUCMUYECKUX VCILY2 8 YETOM.
Kniouegwle cnosa: mypuszm, un@opmayuoHusie cucmemvl, KOMIJIEKCH.

Annotation. In the article the practical results of the use of modern technologies of
information’s in tourism and their influence are explored on the processes of
management the complexes of hotels. The conducted sociological researches exposed
the low level of the informative providing in the field of business tourism. The study
of world experience of technologies of information’s and their introduction in the
tourist sector of economy of Ukraine will allow considerably to extend the market of
tourist services on the whole.

Key words: tourism, informative systems, complexes.

24. Txkavenko I'. I. Cydacui Metoau 1000py Ta hopMyBaHHS KaapiB Y TOTEIHLHOMY
rocniofgapctBi / Tkauenko I'. 1., bynroa H. B. //TI'pomajacbke xapuyBaHHS 1
TYpUCTUYHA IHIYCTPIs Y PUHKOBUX yMOBax : 30. Hayk. np. — Kuis, 1999. — C. 177-
187.

Anomauia. Haeedeno cyuacui memoou 0obopy ma Gopmysanns Kaopie y
20MeNbHOMY 20CNO0ApPCME.

Knrouoei cnosa: mypusm, comenvhe 20cnooapcmeo, hopmysanHs Kaopis.
Annomaunus. Ilpusedenvi cospementvie Memoobl omoopa u opmuposarus Kaopos
8 20CMUHUYHOM XO35UCmEe.

Kntroueswvie cnoea: mypusm, 2ocmuHuuHoe Xo3a1Ucmeo, popmuposanue Kaopoas.
Annotation. The modern methods of selection and forming of shots are resulted in a
hotel economy.

Keywords: tourism, hotel economy, forming of shots.

25. ®eniukina O. 1. Bupimenss 3a1a4 roTeIbHOTO TOCIOAPCTBA 3 BUKOPUCTAHHIM
cydyacHuX iH(opmamiiiamx TexHonorii Ta Internet /O. 1. ®exiukina,
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JI. M. CtpyneBuu // Typusm y XXI cromitri : Martepianu MixHap. HayK.-IIPakKT.
koH®. — Kuis, 2002. — C. 401-405.

Anomauia. OOepowcani pe3yibmamu MONCYMb  YCHIUWHO BUKOPUCTNOBYBAMUCL 8
20CN00apcukitl - OistibHocmi  2any3i  Ons  BU3HAYEHHS  PU3UKY  IHeecmuyil,
NPOCHO3Y8AHHS | ONMUMI3AYLL KOMEPYIIHO-eKCNLYamayiuHoi OinbHOCMI 20MelbHO20
20CN00apcmea pecionie 3a yMosu onepamueHo2o ma HaodilHo2o 300py ingopmayii 3
pizHux micm, obaacmeu, pezionie. Cnio 3aysasxcumu, wo came maxy MOACIUBICMb
Haoaromo cyyacHi Inmepunem-mexHonoaii.

Knwuogi cnosa: comenvre cocnooapcmeo, mypusm, iHopMayitini mexHono2ii.
Annomayusn. [lonyuennvie pe3yromamvl MO2Ym YCHEWHO UCNONb308AMbCA 8
XO3AUCMBEHHOU O0esIMEeNbHOCMU OMpacau 07l OnpedeleHUus pPucka UHEecmuyull,
NPOCHOUPOBAHUS U ONMUMUSAYUU KOMMEPYECKU-IKCNILYAMAYUOHHOU OesimelbHOCMU
2OCMUHUYHO20 XO3AUCMBA PEe2UOHO8 NpU YCI08UU ONEPAMUBHO20 U HAOEHCHO2O
cbopa ungopmayuu u3 pazmuvlx 20po0oos, ooaacmeti, pecuonos. Cnedyem 3amemums,
YMmo UMEHHO MAaKyl0 B03MOICHOCMb NPedOCMABIAION CO8PEMEHHbIE UHIMEPHEN-
MEXHOJIOUU.

Kniueevle cnosa: ecocmunHuuHoe  X03AUCMB0,  MYPUIM,  UHQDOPMAYUOHHbBIE
MEXHOJI02UU.

Annotation. Can be successfully drawn on got results in economic activity of industry
for determination of risk of investments, prognostication and optimization of
commercially-operating activity of hotel economy of regions on condition of
operative and reliable collection of information from different cities, regions,
regions. It is necessary to notice that just the same possibility is given by modern the
Internet of technology.

Key words: hotel economy, tourism, technologies of information’s.

26. HactHuk C. AHMHIACKUI S3BIK UIS MEHEDKEPOB TypH3Ma W TOCTUHUYHOTO
ousneca : mocobue / Yactauk C., Kopobka I'. — PocroB-Ha Jlony : @enukc ; XapbKoB
: Topcunr, 2003. — 160 c.

Annomauyusn. I[locooue npeonasnaueno, 8 nepsyro ouepeov, O0is DaKyibmemos
BbICUIUX YUEOHbIX 3a6e0eHUll, 20e 20MOoGaAm CNeYUaIUcmos8 Nno MeHEONCMEHMY
MeAHCOYHAPOOHO20 MYpU3MAa, 2OCMUHUYHO20 OusHeca, a makdce pexnamvl. Llenb
nocoousi — oamb CMYOEHMAM 3HAHUSL U HABLIKU NO AHSIULCKOMY S3bIKY,
Heobxoo0umvle Ol YCNEeWHO20 BbINOIHEHUS NPOYeCCUOHATIbHbIX QYHKYULL 8 cghepe
MeHeO0NCMeHma 20CMUHUYHO20 0end, UHGOopMayuu u pekiamvl 8 mypucmuiecKkom
OusHece, opeaHuzAUUU U PEKIaAMbl MeNCOYHAPOOHLIX KOHGhepeHyull, opeaHu3ayuu
9KCKYPCUOHHBIX MYPO8 HA MECMHOM, PESUOHAILHOM U MENCOYHAPOOHOM YPOBHSX,
20Cy0apcmeeHH020 pe2yiupo8aniis UHOYCmMpuu mypusma.

Knwueswvie cnosa: mypusm, 20CmuHUyHbll OU3HEC, AH2IUNICKULL SA3bIK.

Anomauia. Ilocionux npuznauenuil 01 Gaxyiomemis SUWUX HABUATbHUX 3AKIAOIS,
Ooe comyiomv Haxieyie 3 MEHEONCMEHMY MINCHAPOOHO20 MYPUIMY, 20MeIbHO20
Oisnecy, a makodxc pexiamu. Mema nocibnuka - Haoamu cmyoewmam 3HAHHA 1
HABUYKU 3 AH2TILCLKOI MOBU, SIKI HeOOXIOHI 01 YCNiUWHO20 BUKOHAHHSA NPOPECIIHUX
QyHryiu y cghepi meHeddcMenmy 20menvHoi cnpasu, iHgopmayii i pexnamu 8
MypucmuyHomy Oi3Heci, opeaHizayii 1 pekiamu MINCHAPOOHUX KOH@hepeHyill,
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opeaHizayii eKCKypCiuHux mypié Ha MiCYe8oMY, PeClOHANIbHOMY [ MIHCHAPOOHOMY
PIBHAX, 0epAHCABHO20 pe2YNI08AHHS IHOYCMPIT MYyPU3MY.

Knwuoegi cnosa: mypusm, comenvhuii 6izHec, an2ailicbka Mosda.

Annotation. A manual is intended, above all things, for the faculties of higher
educational establishments, where prepare specialists on the management of
international tourism, hotel business, and also advertising. Purpose of manual - to
give students kinowledge’s and skills on English, necessary for successful
implementation of professional functions in the field of management of hotel
business, information and advertising in tourist business, organization and
advertising of international conferences, organization of excursion rounds at local,
regional and international levels, government control of industry of tourism.

Key words: tourism, hotel business, English.

27.Yepenko H. €. dakrtopu 1 NOKa3HUKUA SKOCTI TOCIYI TOCTHUHHOCTI B
pectopannomy rocmogapctBi / Uepenko H. €. // Bicuuk JIbBIBCHKOTO IHCTUTYTY
€KOHOMIKH 1 Typu3My : 30. HayK. cT. / 3a pea. 1. O. bouana. — JIpBiB, 2006. — No 1. —
C. 179-182.

Anomauia. Ilepconan obcny208y8anms pecmopamny mae meepoi YAeieHHs NPo emudHti
suUMO2U, W0 npeo'asnaiomevcs 00 ix npogecii. I yum Kpumepiem Kepyemuvcs npu
niobopi i po3cmanosyi Kaopis, wo 0coOIUBO BIOHOCUMbBCA 00 oghiyianmis, bapMeHis,
Mempoomenis, AKi € yeHmpaibHumu Qicypamu 8 06ionbomy 3ani. OcHogHe npaguio
00CNy208y8aHHA — 00 6CIX 0e3 BUKIIOUEeHHs 20Cmell NepCOHANl NOB8UHEH Oymu
0e3002aHHO B8IUIUBUL, YBANHCHULL | MAKMOGHULL.

Knrouoei cnoea: noxaznuxu akocmi, nepconan, pecmopante 20Cnooapcmeo.
Aunomawun.  Ilepconan  obcnyxcusanusi  pecmopana — umeem — meepovie
npedcmasieHusi 00 IMUYECKUX MPeOOBAHUAX, KOMOopble NpeovAGIAIMca K UX
npogeccuu. ¥ smum Kpumepusm pyKko8oOCmMEYemcs npu noooope u paccmanoske
kaopos. QOcobenHo smo Kacaemcs o@uyuanmos, OapmeHos, mempoomeinel,
Komopble AGNAIMCA YeHmpaibHbiMy  Quaypamu 6 obdedeHnom 3ane. (OcHOGHOe
npasusio OOCAYHCUBAHUS — KO 6CeM 0e3 UCKIIOYEHUs 20CMAM NePCOHAN OOJIHCEH
ObIMb 6€3YKOPUSHEHHO 8EHCTIUBbLU, BHUMAMENbHbIU U MAKMUYHBLLL.

Knioueegvle cnosa: nokazamenu xauecmea, nepcoHal, peCmopaHHoe Xo3sucmeo.
Annotation. The personnel of maintenance of restaurant have hard pictures of ethics
requirements which are produced to their profession. And follows these criteria at a
selection and placing of shots. Especially it touches waiters, barmen, head waiters
which are central figures in a dinner hall. Basic rule of service — to all and singular
guest’s personnel must be impeccably polite, attentive and tactful.

Key words: indexes of quality, personnel, restaurant economy.
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HAYKOBE BUJIAHHA

I'OTEJIBHO-PECTOPAHHA CITPABA
AHOTOBaHUU
610morpadgiyHUI TOKAKIUK
TPHOMa MOBAMH

Vxmanau — Ipuna CBicTenbHUK
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