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MapKeTUHrosa igeHTudgikauyia gerepmMmiHaHT BrJinBy
Ha CBITOBUN pHOK HATMBHOT pek/iamMm

3apesyibTaTamMu MapKe TUHIOBUX AOCNIA>KEHb CBITOBOr0 PUHKY HaTWUBHOTPeKnamy BU3HAYEHO OCHO-
BHi MapKeTWHIoBi feTepMiHaHTU BNAUBY HA HbOrO Ta NepcrnekTUBY PO3BUTKY. BCTaHOBNEHO XapaKTepHi
03HaKWM Ta HW3KYy nepesar i HefoniKiB HATWUBHOT peknamu. HasefeHO xapakTepuCTUKY OCHOBHUX iHTep-
aKTUBHUX peKnamHux gopmaTiB. [NoKasaHo, L0 OAHIEN 3 BaXK/MBUX CyvyaCHUX TEHAEHLiA € DopMyBaHHS
CBITOBOr0 PUHKY HATWUBHOTpeKIamMn. BcTaHOoBNEHO, WO Leld pUHOK (DOPMYeTbCS LOBONI hparMeHTapHo, He
CUCTEMHO i He KOMM/IEKCHO, X04a 3a A0CNiA>KYBaHW nepiof BUTPaTW Ha HATWBHY peknaMmyy CBiTi 3pociu
mali>ke yABidi. 34iliCHEHO MapKeTMHIOBWIA aHani3 perioHanbHWX CErMeHTIiB CBITOBOr0 PUHKY HaTWBHOT
peknamu i BCTaHOBNEHO, WO Haibinblly YacTKy 3aiiMaloTb KpaiHu MiBHiYHOT AMepnKK, A3iaTCbKo-TuxXo-
OKeaHCLKOro perioHy Ta 3axifHoi €sponu. BusHayeHo KpaiHu-nigepn LWOA0 BUTPAT Ha HATUBHY peknamy
y 2018 p. HaBefieHO NPOrHO3u 3pOCTaHHA CBITOBOr0 PUHKY HaTUBHOTpeknammny 2020-2025 pp. AeTaniso-
BAHO YMHHWKM, LLIO BNAMBATWMYTb Ha NEPCNeKTUBM PO3BUTKY CBITOBOr0 PUHKY HATUBHOI peKnaMu B iHAY-
CcTpii 4.0. BWOKpeMneHo AOMiHAH TV PO3BUTKY CBITOBOI0 i yKPAiHCbKOr0 PUHKY HaT MBHOTPEKNamu.

KnouoBi cnoBa: MapkeTWHIOBI KOMyHiKauil, HaTuBHa peknama, opmaT HaTWBHOI peknamu, Mapke-
TUWHIOBUIA aHani3, CBITOBUA PUHOK HATMBHOT peKnaMm, perioHanbHUin pUHOK HaTUBHOT peknamu, AeTepMi-
HaHTW CBITOBOro PUHKY HATMUBHOT peKnamu.

MocTaHoBKa npo6nemun. MapKeTUHIOBI KOMYyHiKaLlii
CNpAMOBaHi Ha 6e3nocepefHE PO3MOBCIOMKEHHA iH(opMa-
Lii Npo ToBap/nocnyry cepep LUMPOKOrO KoJia CrOXMBaYiB.
He3Baxkatoumn Ha BennyesHy KifbKiCTb KaHanis iHopmaii
Ta Cnoco6iB MOLUMPEHHSs, AOMiHAHTHI MO3uLiT 3aiiMaroTb
peknama (iHthopmauis, npsmMo i 6esnocepefHbLO CNpPsAMOBaHa
Ha JOHECEHHA [0 CNOXMBaYa BNacTMBOCTel 6peHAy, ToBapy,
nocnyrn) i KOHTeHT-peknama (iHpopmadlisi, onocepeaKoBaHO
CNpsIMOBaHa Ha JOHECEHHS 40 CMOXMBaya LiHHOCTEN i nepe-
Bar 6peHAy, ToBapy, MOCYrn Yepes CyMiXKHY TeMaTuKy).

B TenepilwHili vac iHaycTpii 4.0 nigxoau L0 Npomo-
LiT 6i3Hecy 3a3HaloTb rnobanbHUX 3MiH. barato BennKux
KOMMaHiin CBiOMO BiAMOBNAIOTLCA Bif TpaguUiiHMX
CnocobiB peknamu Ha KOpPWUCTb HeHaB’a3/MBOI nopaui
iHbopMmaLiT npo cBiin 6peHa/ToBap/nocayry. Came ToMy,
3a NporHo3amu 6araTboX (haxiBUiB i eKcnepTiB, HaTUBHA
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peknama He3abapom 3aliMe no3uuii nigepis cepes BCiX
iHWKX BapiaHTiB. HaTUBHMWI peknamHwuii hopmaT cTae rno-
6anbHUM TPEHOM, KW CTUMYNIOE PO3BUTOK HOBOTO 6i3-
Hecy - CTBOPEHHS! KOHTEHT-M1aT(hopM, L0 HanaromkyoTb
3B’AA3KM MiX peK/laMmofaBLsAMM Ta OHNANH-ManjaHuMKamu.

3a Takux 06cTaBMH 0COBNMBOT aKTyasbHOCTI HabyBa-
0Tb MapKeTUHIOBi AOCMIIKEHHS CBITOBOIO i YKPaiHCbKOI0
PVWHKY HaTMBHOI peknammn 3 METOK BU3HAYEHHS AOMiHaHT
Oro cy4yacHoro cTaHy i MepcnekT1B pO3BUTKY.

He3Baaloun Ha aKTUBHWIA iHTEepec HayKoBOi Chifb-
HOTW [0 BCiX MPOsBIB peknamu K 3acoby MapKeTUHro-
BUX KOMYHiKaLiii, HeMa€e I'pyHTOBHUX POBIT, MPUCBAYEHNX
HaTUBHIV peknami, AKa 3a (POPMOIO Ta 3MiCTOM OpraHi4yHo
BMUCYETLCA B KOHTEKCT 6Y/b-IKOro BUAAHHS.

Monpn  HanpaubOBaHi  TEOPETUKO-METOAOMOriUHiI
3acafl BMKOPUCTAHHA HaTUBHOI peknamm y cyvacHuX



EkoHOMIKa Ta ynpasniHHA HauiOHa/IbHUM rocnofapctsom

peknamHux Ta PR-KOMYHiKaLisx, 3Ha4HUM NJacTOM HeBU-
pilleHUX Ha CbOrOAHI AK TEOPETUYHMX acnekTiB, Tak
i NPaKTUYHUX PpeKOMeHAaLi 3anuMWaeTbeca Npobnemarmka
(hOpMYBaHHS Ta CTAHOB/IEHHS CBITOBOrO PUHKY HaTUBHOI
peknamu, 3abe3neyeHHss KOHBepreHuii MOro Kaw4oBux
YMOB Ta NapameTpiB, igeHTudikayii HainbinbWw cUCTEMHMX
Ta NO3UTUBHWUX HACNIAKIB.

AHania ocCTaHHIX AgocnifkKeHb | ny6nikauii.
Mpobnemam 34iACHEHHS IHTEPHET- Ta KOHTEHT-peKnamu
NPUCBAYEHi AOCNIMKEHHA TakuUX HayKoBLiB 3 Mapke-
TuHry, sk L.M. Bugiw, H.l. Top6ans, |.M. €dpemeHko,
H.B. XomyTtHuk, LI Moniwyk, A.A. [yHeup,
C.€. Kyp’esnu J1.C., CemeHoBa A.B. KnouoBi acnektu
CTaHOB/IEHHA Ta pO3BUTKY HATWBHOI peknamu, 0co-
6nMBOCTI TI BMKOPUCTAHHA Y CYYacCHUX MAapKeTUHIro-
BMX KOMYHiKaLisix BUCBITNeHI y npausax P. Bexens [2],
FO. Tpywescbkoi [5], O. 3o3ynsoBa, A. KanTtypa,
K. Montopaka, H. PisHuubkoi [13], T. WanbmaH. Cepeg
iHO3eMHUX AOCNIAHMKIB Ha NPO6/1eEMax Cy4acHOi HaTUBHOT
peknamu 3ocepefxysanucs M. BaitHcbepr, . Bepuny,
b. BolignHcku, H. EBaHc, A. 3epdacc, C. Kapnctpom,
K. Kemn6enn, P. KoHi, /1. Mlesi, [. MakHamapa, J1. Mapkc,
X. Haip, I. CaBny, H. CaxHi, O, Cbo650m [16]. PesynbTaty
focnifXeHb 3a3Ha4YEHUX HAYKOBLiB € BArOMUM TeOPETUKO-
NpuKNagHM 6a3ncom Cy4acHUX MapKeTUHIOBUX AOCAif-
XXeHb CBITOBOIO PUHKY HAaTUBHOT peKknamu.

dopmyBaHHA Linein ctaTTi. MeTow CTaTTi € 06rpyH-
TYBaHHSA HanpsMmiB i 3ac06iB HATMBHOI peKnamn fK iHHO-
BaUiiHOrO IHCTPYMEHTY MAapKeTUHIY Ta MapKeTMHroBOl
ifeHTndikalii feTepMiHaHT BN/IMBY Ha CTAHOB/EHHS | PO3-
BUTOK CBITOBOr0 PUHKY HATUBHOT pekiamu.

Burknag ocHOBHOro mMatepiany. HatueHa peknama (Big
aHrn. native advertising) - Ue «npupofHa» peknama, pis-
HOBUJ KOHTEHT-MapKeTUHrY, Wo HabyBae opMu i xapak-
TEPUCTUK TieT nnatopmu, Ha sKili posmiwyeTbes [15].
HatuBHa peknama Moxe 6yTu nofaHa y BUrnagi crarTi,
TecTiB, 6nory, oTo, Bifgeo, aygio, iHTepakTuBy, TOOTO
Ma€ yCi 03HaKu i BNacTUBOCTI KOHTEHT-peknamu. IHakule
KaXyuu, HaTMBHA peKnama - Le peknama, fKa «BUrnsagae
NpUPOAHLO B OTOYEHHI  HEPEKNaMHOr0  KOHTEHTY:
OpraHiyHoO BNMUCYETLCA B OPOPMAEHHS CTOPIHKM, a Ti 3MiCT
BiAMNOBifae HaNnOBHEHHIO pecypcy» [12].

HaTuBHa peknama y 6inbLIOCTI NiTepaTypHUX AKepen
TPaKTYETbCA AIK PeKNaMHO-iH(PopMaLliiiHe MOBiAOMAEHHS
4y cnoci6 peknamyBaHHS, MPU SAKOMY KOHTEHT peknam-
HOro NOBIfOM/EHHS BOYAOBAHWIA B KOHTEHT 3arajbHOro
iH(popMaLinHOro NOBIAOMMAEHHS | CNPUIAMAETLCS CMOXU-
Ba4YaMu SiIK MpPUPOAHEe MPOAOBXEHHS LbOro iH(opmaLii-
HOro MOBIfOMNEHHS, BaX/MBOro, LiKaBOro i KOPUCHOro
Ans HuX [2; 5; 11-15]. IHWwMK cnoBamu, Ue peknama, fka
BUINAJa€ NPUPOAHO B OTOYEHHI HEPEKNAMHOIO KOHTEHTY,
OpraHiyHoO BNUCYETLCA B OCHOPMIEHHS CTOPiHKM, Ti 3micT
BifnoBifgae 3aralbHOMY HaNOBHEHHIO L€l CTOPIHKMK, i Taka
peknama BUrSAAaE AK YacTUHa caliTy Ta He BUK/MKAE Bij-
YyTTA YY>KOPiIAHOCTI.

Y3aranbHoUY TeOpeTUYHi nigxoan LWoA0 BM3Ha-
YEHHS HAaTMBHOI peKnamu, MOXHa 3p0BUTU BUCHOBOK, LLO
6inbLICTb AOCNIAHNKIB CXOAATLCA HA AYMUI, 40 IKOT CXM-

NSEMOCH | MU, WO HATMBHA peKnama He igeHTU(IKyeTbCA
AK peknama i He BUKAUKAE Yy CMOXMBaYiB BiTOPrHEHHS,
Taka pekfiama He CTBOPIOE Y HUX BPaXKeHHS «4yXopijg-
HOCTi», BOAHOYAC i pO3MilLeHHs 06X0AMThLCA OPOro i He
fae 6esnocepedHix npogaxis. OKpiM UbOro, HayKoBelb
M. MnatoHoB [12] BUAinse Taki 03HaKN HATUBHOT peKnamu:
1) nNpupoAHICTb KOMYHIKaLiAiHOrO KaHany ANs CnoXusadis
i NnpegMeTa peknamu; 2) NpUPOAHICTb HOCIA peknamun ans
npegmeTa peknamu; 3) NPUMPOAHICTb MicUs PO3MILLEHHS
peknamu B 3arasbHOMY iHopMauiiiHoMmy noToui (cnis-
BiAHOLIEHHA 3arasbHOT iH(opMaLii 4O peknamu, Mmicue
peknamy B 3arasibHOMYy TallMiHry MOBifOMEHHS TOLLO);
4) NnpupofHicTb 6e3nocepefHbO  pPeKnaMHOro  MoBsifo-
M/IEHHS (3BMYHICTb, MPOCTOTa CAPUIAHATTS 4N ayauTopil,
NPUPOAHICTb CKNagy, rpadikn Ta Bigeopsay).

OnpayboBaHi Hamu fiTepaTypHi mxepena [2; 5; 11-15]
[,0301U/IM BUOKPEMUTU PSS NepeBar HaTUBHOT peknamu:

1) micue po3MilLEHHA - HaTMBHa peknama € Tam, e
Xoue 1 rotoBuid Ti N06aUYNTU CNOXKMBAY;

2) TEPMiH pPO3MILLEHHA MPAKTUUYHO HEobMEXeHWH,
OCKiflbKM HAaTMBHA peKfama 4acTo TpaHCHPOpPMYETbCA
y BipyCHY (CMOXMBay caM X0ue NoAiNnTUCA TaKo iH(op-
MaLi€eto 1 cTae peTpaHCIATOPOM pPeKnamu);

3) OCKifbKN HaTUBHa peKkfaMa HOCUTb HeHaB A3NNBUIA,
HearpecuBHWUI XapakTep, TO He BUK/MKAE Yy CMOXMUBadiB
HeraTMBHUX eMOLiA, TOMY 3arasibHe CTaB/IEHHS /i AoBipa
[0 6peHAy NOKpaLLyTbCS;

4) HaliyacTille HaTMBHA peknama npeAcTaBfeHa
y hopmarti NOBHOLIHHOT CTaTTi 3 NpUKNagamu, intocTpawi-
AMU, iHdorpagikoto, Bigeo;

5) HaTMBHY peknamMy HeMOXNMBO (Hapasi) 6/10KyBaTu
Ha BifMiHy Bij 6aHEpPHOI peknaMun B iHTepHeTiI.

OTpvMaHi pe3ynbTaTM aHanisy BTOPUHHUX [XKepen
iHpopmauii [2; 5; 11-15] nigTBepavnun, wWo fAK i 6arato
iHWKMX cnoco6iB npomouii 6i3Hecy, HaTMBHa peknamu Mae
OKpemi HeratuBHi 0co6nMBOCTI, ceped fKuX: 1) cknag-
HOLLi 3 GIOIKETOM Yepe3 BUCOKY LiHy; 2) TpvBanuii npo-
LleC CTBOpPeHHS; 3) Npo6ieMu 3 HanawTyBaHHAM Ha KOH-
KPETHWUIA KOHTEHT i nnatopMy po3MmileHHs; 4) MOoXIunea
BTpaTa ayauTopii Yepes HeBIAMOBIAHICTb PEKNaMMN KOHTEHTY;
5) NCUXONOriYHNIA acnekT, Yy 3B’A3KY i3 BUHUKHEHHSM Y CMO-
»KMBaya no4vyTTs 06MaHy, KOnu BiH 3p03yMie, LLO Hacnpasgi
npoyMTaHa CTaTTd - 3aMOBHWIA i ONavyeHuii maTepian.

MapKeTUHIrOBUMUW LOCNIAKEHHAMU BCTaHOBMEHO, LLO
HaBiTb He3BaXKatouun Ha NonynspHiCTb HATUBHOT peKnamu,
e/ cnocib npomouii Bce Lie BUKAMKae 6e3/iv npoTmpiy.
3 ogHoro 60Ky, BOHa gonomarae 6peHpaM HeHaB’s31MBO
NpeACTaBUTM CBill NPOAYKT, a KOPUCTYBaYeBi - OTpUMaTH
iHpopmauito npo ToBap/nocnyry, WO MHOro LiKaBUTb.
3 iHWoro X 60Ky, K 3acBiguye npakTuka, 6arato nogein
nicns Toro, K 4i3HATLCA NPO HATMBHY peknamy 3 Bifeo-
ponuky abo cTatTi, BiguyBalTb cebe 064ypeHUMHN i BTpa-
YalTb YaCTUHY MOBAru 40 NPOAYyKTY.

CbOrofHi NpUAHATO BUAINATU TPU OCHOBHUX BUAN
HaTMBHOT PeKnamu: CMOHCOPCTBO, PeKOMeHaLil, peknama
B COLia/IbHUX Mepexax.

HaiifopoXXymum BULOM HATUBHOI peknammu, KW BOA-
HOYaC Mae HailBuLy e(eKTUBHICTb, € CMOHCOPCTBO.
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Mig cNOHCOPCHKUM KOHTEHTOM PO3YMIETbCA, HANPUKNag,
CTaTTA B NonynsipHoMy 65103i abo Ha CTOpiHLi MegiiHOT
ocobuctocTi. OfHaK i y BiJ€OKOHTEHTI 4acTO 3acTOCO-
BYIOTb NOAIOHWI TN HAaTUBHOI peknamu. barato nwogein
HaBiTb He MOMiYalOThb, LLO, Hanpuknag, y Qinbmax repoi
KOPUCTYIOTbCA NPOAYKLUIE NeBHOro 6peHAy. Lle moxe
6yTu BCe, WO 3aBrOAHO - NPOAYKTW Xap4yBaHHS, MOOiNbHI
TeneoHun, aBTomob6ini i T.4. Cnepy Moxe 3aatucs, Lo
HenoMiTHa pekfnama He MPUHOCUTbL HaNEXHOro pe3ysb-
Tatry. OfHaK Takuii HeHaB’A3/IMBMIA MAapPKETUHIOBUIA Xif,
BCe OAHO 36inMblye MNONynAspHiCTb KomnaHii i [oBipy
LiNboBOI ayauTopii.

3arafibHONOMITHO, LU0 MicAS NPOYUTaHHA NEBHOT CTATTI
abo nicns nepernagy BifeoposvKa 4acTo 3’ABNAETLCA Tak
3BaHWIi PEKOMeH[OBaHWi [0 npounuTaHHsA (nepernsagy)
KOHTeHT. Came TakK i npaLtoe Takuil BUA HaTUBHOT peKknamu,
K peKoMeHfauii. MapKeTonoru yBaxHo aHanisyrTb CTo-
PiHKY Ha NpeaMeT CXOXOT TeMaTUKKN. FKLO0 BOHW PO3yMi-
l0Tb, WO Ha LbOMY pecypci KOpucTyBayi 6yayTb aKTUBHO
NepexoanTy 3a PeKOMEHAOBaHWM MOCWMIaHHAM, TO Mpo-
MOHYIOTb NopTany peknamy neBHOro GpeHay. 3BuYaiiHo,
TakWin TMN NpocyBaHHS nepegbavae, WO ANA Nepernsgy
PEKOMEHI0BAHOTO KOHTEHTY KOpWUCTYBayeBi MOTPIGHO
6yfe nepeiTy Ha iHWWIA cainT abo KaHan.

oo peknamMum B coOUianbHUX Mepexax, To Lei
(heHOMEH LWBMUAKO HabyB NOMYNAPHOCTI Yy BCbOMY CBITi.
CbOrogHi 3aranbHa KinbKiCTb KOpPUCTYBauiB TaKMMMU Npo-
rpamamy abo cainTamu CTaHOBUTb MOHAZ TPU MinbApAu
0Ci6. FKL0 paHille BBaXKanocs, WO peknama B ColiaibHUX
MepexKax MeHL epeKTMBHA, TO CbOroAHI Taki nnatdopmu
CTanu BigMiHHUM MaifaHuMKamun Ans po3KPyTKU GpeHay.
Ha BigMiHy Bif TapretoBaHoi peknamu, fiKa 3’BNSETbCA
B cneuianbHUX 6/10Kax, HaTMBHA OPraHiyHO BMUCYETLCH
B TY UM iHLIY CTOPIHKY i HEHaB’ A3/IMBO PeKamye, Ym npo-
CTO 3rafye npoaykKT, K 61 «[0 CNoBa».

Biopo IHTepakTMBHOI Peknamu (The Interactive
Advertising Bureau (IAB)) nigrotyBano noci6Huk «lAB
Native Advertising Playbook», y skomy BWOKpemuno
LWiCTb OCHOBHMX iIHTEPAKTMBHMX PeKNamMmHUX hopmaris:

1 EnemeHTU HOBUHHOT cTpiuky (In-Feed Units).

2. Peknama B nowykoBux cuctemax (Paid Search
Units).

3. PekomMeHAO0BaHi
Widgets).

4. OronoweHHsA (Npsama peknama TOBapiB i MOCAyr)
(Promoted Listing).

5. PeknamHuii 610K 3 HaTUBHUMYK enemeHTamm (In-Ad
with Native Elements).

6. CneuyianbHWii KOHTEHT Ha 3amoBfeHHs (Custom)
[24-25].

In-feed Units (Peknama B CTpiyui) - Le pPO3MilLeHHS
KOHTEHTY B CTpiuL|i HOBUH OHNaH-BUAaHHA. Bigeo, onuTty-
BaHHA, Nporpamu, irpy po3MiLlyoTbCa cepes 3BUYaliHOro
KOHTEHTY BMWAaBLA, a TakKoX pO3pobMsfloTbCA BUAABLEM
abo cnifnbHO BMAaBLEM i 6peHaoM. KOHTeHT 3aBXAan pos-
MILLYETbHCA pefieBaHTHO TemMaTuLi BUAAHHA | 3aBXAM Map-
KY€eTbCA TeramMmu: «CMNOHCOPCbKUiA» abo «lMapTHePCbKMn»
matepian. In-feed 3a meTofamMu poO3MilLEHHS MOAINATbL

BiKETM (Recommendation
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Ha Tpu Bugun: 1) Endemic in-feed - npoBagnTb Ha BHY-
TPiWHI cTopiHKM caiTy Bupasus; 2) Linked in-feed -
NpoBaAMTb Ha 30BHILUHIM CallT, HanNpuKnag, Ha NeHgiHr
6peHay; 3) An in-feed - g03BONsIE B3aEMOLIATM 3 MaTepi-
anom y (opmi rpu, YnTaHHa, nepernagy 6e3 nepexogy Ha
OKpeMmy CTOPiHKY.

Paid Search Units (Peknama B MOLWYKOBUX CUCTEMAX).
MpaKTU4YHO BCA peknama, po3MilleHay MoLyKOBMX CUCTe-
Max BIAHOCUTbLCS L0 HaTWBHOI peknaMmun. BoHa BignoBigae
iHTepecaM KOpWCTYBaYiB i 3HAXOAUTLCA Cepeq pesynbTaTiB
opraHiyHOT BMgadi, TOMy He ApaTye i MPOMNOHYE KOPUCTY-
BayeBi came Te, L0 BiH LUYKaE.

Recommendation Widgets (PekomeHaauiliHnii 610K
(BifKET)) PO3MILLYETLCS Ha CaiTi BUAaBLUSA, | MPOMOHYE
KopuCTyBayam MOAMBUTUCA PEKOMEHAOBaHI BUAAHHAM
matepianu, Wo NpoBafATh Ha iHLWi Be6-caiTw.

Promoted Listing (pekomeHfoOBaHi CMMCKKU, Orono-
LUEHHS) - Lie PeKNaMHi OAMHNUI, Y IKAX PO3MiLLeHi cnuc-
KOM TOBapwu abo MOCAyru Ha CTOPiHL,i caiiTy. Takox ToBapu/
NocAyru MoXyTb pO3MiLLyBaTUCA 6e3nocepefHbO Y pefak-
LiiHOMy maTepiani, a npy HaTUCKaHHI Ha OAWMHULIO TOBapy
KOpMCTYBa4y Mae 3MOry MepexoAuTn Ha CTOPIHKY KymiBai:
CTOPiHKY 6peHay, OHNainH-MarasuHy abo nocnyru.

In-Ad with Native Elements (PeknamHwuii 610K 3 HaTWB-
HAMW efneMeHTaMmn) - PO3MILLYETbCA K iHWAa IHTEpHeT-
peknama, Npu LUbOMY KOHTEHTHO BiAMOBIgAE HATUBHIN.
Mpuknagom Takoro opmaty € peknama Rolex, po3millieHa
B po3gini Movies caiiTy New York Times: Bigeo-ponuk
3aliMae TpaguuiliHe Micue 6GaHepHOT peknamu, ane npu
LLbOMY iHTErpOBaHWn B pybpuKy BuAaHHSA 4Yepes LikaBuii
i NOTPiGHWIA 32 3MICTOM KOHTEHT.

Custom (CneuyianbHWUiA KOHTEHT Ha 3aMOBJIEHHS) - L
iHAMBIAYaNbHO PO3pP06/EHi pilleHHS HaTMBHOT peknamum,
AKi He MOXXHa BiAHECTM [0 XKOAHOr0 3 monepegHix gopma-
TiB. o Custom MOXyTb BifHOCUTUCA | OHNalH chneynpo-
eKTU, AKy TenekaHany Netfix. Y ubOMy BUNaAKYy BapiaHTK
HaTMBHOT peKnamMy 06MEXYHTbCA Ti/TbKW OHOXKETOM i TEX-
HIYHMMMW MOXNMBOCTAMM Ti My6niKauil.

TenekaHann B CLLUA 3maraloTbCs 3a yBary rnsgadis,
TOMY BOHM po3p06/st0Tb Ginblue iHHOBALINHUX peknam-
HUX pilleHb i 6arato iHBeCTytoTb B digital-mapkeTuHr,
B TOMY 4MC/li BUKOPUCTOBYKOUM native-dopmat. 3oKpema,
[ANs npocyBaHHA cepiany «KapTkosuii 6ygnHouok» Netfix
y napTHepcTBi 3 BugaHHAM the Atlantic ony6nikyBanu
NOHTPIA («A0Bre YATaHHA») NP0 XUTTA NOAITUUYHUX Nige-
pis CLUA. KOHTEHT 6yB HaCTiNbKM OpPUTiHaNbHWM, 3aTpe-
6yBaHUM i ecTeTUYHO npuabnmemm, wo Netfix oTpumas
Haropogy fiKk iHHOBaTOp y CTBOPEHHI KOHTeHTY. LLle ogHUM
NpUKIafoM HaTUBHOI peknammn y opmarti Custom € cninb-
HWI NpoeKT XypHany ELLE YkpaiHa i 6peHay Lexus.

Mprknagn NpoBigHNX KOMMaHI CBiTYy, WO PeryaspHo
BMKOPUCTOBYIOTb PO3rNAHYTI BULLe (hopmMaTu HaTUBHOT
peknamu, HaBefdeHo y Tabn. 1

BogHouac HawuWMK - [OCNILXKEHHAMW  BCTaHOB/IEHO,
O OKpeme Micle B HaTWUBHIlM peknami 3aiimMaloTb HaTuB-
HWin Mo6aiin i HaTuBHe Bigeo. [lo native mobile BigHO-
CATb pekiamy, BOYJOBaHy B KOHTEHT, LU0 MepernsfacTses
Ha Mo6inbHOMY npucTpoi. Ti 0co6MBICTL B TOMY, LIO TaKi
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Tabnuusa 1

MpoBigHI KOMNaHiT CBiTY, AKi perynsaipHo BUKOPUCTOBYHOTb POpMaTh HaTUBHOT peknamu,
3rigHo 3 po3po6koto «IAB Native Advertising Playbook»

dopmaTt HaTMBHOT peknamu

In-feed Units (Peknama B cTpiyLi)

Paid Search Units (Peknama B NoLyKOBUX CUCTeMax)
Recommendation Widgets (PekomeHgauiitHuii 610K (BigxeT)
Promoted Listing (PekomeHf0BaHi CNACKN)

KomnaHii, AKi akTUBHO BUKOPUCTOBYHOTb
HaTUBHY peKnamy
Forbes, Yahoo, Facebook, Twitter
Yahoo, Google, Bing, Ask
Outbrain, Taboola, Disqus, Gravity
Etsy, Amazon, Foursquare, Google

In-Ad with Native Elements (PeknamHui1 610K 3 HaTVBHUMU efieMeHTaMK)  Appssavvy, Martini Media, EA, Onesport, Federated Media

Custom (Cniewia/lbHWi1 KOHTEHT Ha 3aMOB/IEHHS)
L>Kepeno: cchopmoBaHO aBTOpamMu 3apesynbTaTamu [24-25]

thopmat MaclTabyoTbCa 3a/IEXXHO Bif PO3Mipy ekpaHa
i MONOXEHHA MPUCTPOLD. [l0AaTKOBI iHTEPaKTUBHI (hyHK-
uiT (aK expand) MOXyTb NPOMOHYBAaTMCA Y TOMY YWCHi, BCE
3anexuTb Big obpaHoro gopmarty. HaTuBHe Bigeo - oavH
3 HaibiNbLL 3aTpebyBaHNX BUAIB peKnamu. Mo3asK KinbKicTb
IHCTpOM-Bifeo-iHBEHTapto 06MeXeHa, TO Ha PUHKY iHAY-
CTpiaibHO PO3BMHEHUX KpPaiH BUXOAOM 3 TakOi CUTyauii cTaB
came (hopmat HaTMBHOrO Bifeo. IMneep 3 peknamHUM ponu-
KOM BOYZOBYETbCS B KOHTEHT CTOPIHKM CaiTy, He3aexHo
Yn TO CTpiYKa HOBMH, YmM cTaTTA. KopucTyBay He BigBofi-
KaeTbCS Ha OKpPeMWIA Mepernsg peknaMHoro 60Ky, a iHTe-
rpye /oro 3 iHWWMK 3aBAaHHAMU, TOMY Taka peknama He
[patye. S1K npasuno, B HATUBHOMY BiJe0 HeMae BigKpUTOro
NPOAAXY TOBapiB i NOCNYT, @ KOHTEHT nepeaae WiHHOCTI abo
thinocodito GpeHay, opmytoumn iHTepec i NoANbHICTL [3].

MapKeTo/iorM MatoTb MOX/UBICTb BU3HAYMTU hopmaT
HaTMBHOI peknamu, Lo BignoBigae noTpebam 6peHay, CKo-
PUCTaBLUMCL KPUTepiaMMK, 3anporoHOBaHWMM cneuianic-
Tammn |AB (1abn. 2).

OTXe, 3AiCHMBLUM  MapKeTUHIoBi  AOCNi[XEHHS,
MOXEMO BMCHOBYBATMU, L0 CbOrOAHI KOMMaHisM NpomnoHy-
FOTbCS 4OBONI Pi3HOMaHITHI JopmaTn HaTMBHOT peKnamu,
Y YOMY OfHOYACHO, Ha Hall NOrnsf, NonsArae i NOTYXXHWA
CUHEPTiYHWNIA edheKT.

OnocepegkoBaHUM NIATBEPAXKEHHAM aKTYa/nbHOCTI
HaTMBHOT peKNamMu € 0JHa 3 BaXJ/IMBUX CyYaCHUX TeHAeH-
Uil - opMyBaHHS CBITOBOrO PMHKY HaTUBHOI peknamMm
i 3 UMM NOB’A3aHMIA Lie OAWMH acneKT AOCAimKYyBaHOT
Hamu npo6nemu.

Hearst, Fllipboard, Tumblr, Spotify, Pandora

3aranbHuin - 06cAr  rn06anbHOr0 PUHKY  HATMBHOT
peknamuny 2017 p. cknaB $122,81 mapa. Y Hak6Amkyi n’aTb
POKiB OUiKyeTbCs picT maibxe Ha 40% po $170,26 mnpa.
AHanitukn IHS (The Source for Critical Information and
Insight) cTBepaXyloTb, WO Yy Lei e nepiof HaTWBHA
peknama 3aiimMaTvMe MOHaf MOMOBUHY CBITOBOrO 06CATY
MOG6iNbHOT peknamu, 4oCArHyBLUW NoKasHuka $53,4 Mapa.,
B TOMY umcni B €sponi - $9,6 mapg. (18%), ane HaibinbLue
3pOCTaHHA 04iKyeTbCa B A3iaTCbKO-TUXOO0KEaHCbKOMY
perioHi, yacTka sikoro cknage 26,4% ($14,1 mnpg.) [17].

3[iACHEHNIN MapKETUHIOBMWIA aHani3 perioHanbHUX cer-
MEHTIB CBITOBOrO PUHKY HAaTMBHOT peKnamu nokasye, Lo
B CLUA yacTka HaTMBHOI peknamu B 3arasibHOMY 06Cs3i
foxogis Big peknamm 'y 2021 p. ctaHoBUTUME 74% (36inb-
WNTbCA Ha 18% nopiBHsHO 3 2016 p.).

BuTpatu Ha HaTMBHY peknamy Y cgiTi B 2018 p. nopis-
HAHO 3 2015 p. 3pocnu maiixe y agivi. M ’aTipka KpaiH nige-
piB 3a BUTpaTamy Ha HaTUBHY peknamy y cBiTi B 2018 p. €
HacTtynHoto: CLUA ($21,0 mnpg.), Kutaii ($5,12 mnpga.),
AnoHis ($4,36 mnpa.), Benuko6putaHis ($4,16 mnpa.) Ta
HimeuunHa ($3,22 mnpg.) (tabn. 3) (puc. 1).

Adyoulike nporHosye, wWwo nposigHi 6peHAN MoABO-
ATb CBOI BUTPATW Ha HAaTMBHY peknamy NpoTArom TPpbOX
Halionxkumx pokis. JocnigpkeHHs eMarketer nigTeep-
[KYIOTb L0 TEHAEHLi0: BUTPATU TiflbKW €BPONENCHKNX
peknamogasLiB Ha HaTUBHY peknamy y 2020 p. 4OCATHYTb
$13,2 mnpg., B Tol yac Ak B 2015 p. BATpaTK TiNbKM Ha
CMOHCOPCLKNIA KOHTEHT cknanu $5,2 mnpa., ay 2016 p.-
$6,7 mnpa. (36inbweHHs Maiixe Ha 30%).

Tabnuuga 2

OCHOBHI KpnTepii WOA0 BU3HAUYEHHS popmMaTy HaTMBHOT pekiaMu
BifMoBigHO A0 NoTpeb 6peHAy 3rigHO 3 pekomeHaauiamu IAB

Uu B3aeMofjie peknama 3 BifiBiflyBauem TVIM Xe CrocOBOM, L0 i KOHTEHT? BiAKPUBAETLCA BOHA Ha TOMY X

UM rapaHTYeTbCS PO3MILLEHHS PEKNaMu B KOHKPETHUX po3finax, 6/10Kkax caidTy abo BoHa 6yae nolumpeHa

Ne 3/n Kputepii CyTHICTb KpUTepito
1 dopma AK peknama BN1CyeTbCS B 3araibHWiA An3aiiH CTOPIHKN?
2 dDyHKLUiA Br6ip KOHTEHTHOIO HaMoOBHEHHS, LLIO BiANOBIAAE LiNAM iHTEpHeT-pecypcy.
3 IHTerpauis . - o
calTi abo nepecunae KOpUCTyBaYa Ha iHLINIA?
MoxmBoCTi
4 NOKYMKM i o . . 5 Qi in
TApreTMHTY Ha caViTax, 6/1orax, CTopiHkax couianbHUX Mepex? FKi BUAW TapreTUHry LOCTYIHI*

SKi METPUKM BUKOPUCTOBYIOTLCA [/11 OLiHKY eDEKTUBHOCTI peknamm? LLLo OLLiHIOITb MapKeTOOM: MoKas-

5 BumiproBaHHA

HUKW BULLMX piBHIB sales funnel Ta 3any4eHicTb KopucTyBauiB (KisbKiCTb Nepernsgis, Naikis Ta penocTis, yac

nepebyBaHHS Ha CaiiTi) Y1 MOKa3HUKM HNXKYMX PiBHIB sales funnel (Mpogaxi, ckavyBaHHS, peecTpauii Towo)?

6 lgeHTUdiKavis
I>kepeno: [5]

AK unTaY ifeHTUDiKye HaTUBHMIA MaTepian?
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Tabnuusa 3
AVHaMiKa BUTpAT Ha HAaTUBHY peKknamy
B OKpeMuXx KpaiHax

Butpatu Ha

Temn
Ne 3/n KpaiHa HaTUBHY pexnamy, 3pOCTaHHA
mnpg. gon. CLUA % ’
2015 2018

1 CWA 10,7 21,0 96,3
2 Kutaii 2,61 512 96,2
3 #AnoHis 2,22 4,36 96,4
4 BenvkobputaHis 2,12 4,16 96,2
5 HimeyumHa 1,64 3,22 96,3
6 KaHaga 0,79 1,55 96,2
7  Asctpanis 0,78 1,53 96,2
8 PpaHLin 0,75 1,47 96,0
9 Bpasunis 0,67 1,31 95,5
10 Pocis 0,66 13 97,0
11 NisgeHHa Kopes 0,57 112 96,5
12 IHgoHesis 0,55 1,08 96,4
13 Itanis 0,51 10 96,1
14 IcnaHis 0,38 0,75 97,4
15  IHgis 0,23 0,45 95,7
16  ApreHTuHa 0,17 0,33 94,1
17 Mekcuka 0,13 0,26 100,0

L>kepeno: po3paxoBaHo asTopamu 3a [20]

Y HimeuuunHi B3arani 3aroBopuav Npo «HaTUBHY PeBO-
nouito», nosasky 2015 p. BuTpaTn MicueBmx 6peHAiB Ha
CMOHCOPCbKMIA KOHTEHT cTaHoBUAM 10,6% Bij 3aranbHUX
BUTpAT Ha peknamy, ay 2020 p. 04iKyeTbCA TX 3pOCTaHHSA
6inbw HiXX Ha 35% [10].

no6anbHi iHBECTULiT Y HaTMBHY peknamy B 2020 p.
focArHyTb $85,5 MnpA., o Ha 213% 6inbLue, HiXy 2016 p.
CTBEPAKYETbCA B AocnifgkeHHi Adyoulike, Ha O0CHOBI
cninbHux gaHux Bl Intelligence, IAB Ta eMarketer [22].

A3iaTCbKO-
T UX00KeaHCh Knit
perioH

MiBHiYHa AMepuKa

3axigHa €Bpona

Y 2020 p. pWMHOK HaTMBHOI peknamu [TiBHIYHOT
AMEPVKN 3aNNLWNTLCA HANBINbLWIMM Y CBITi - $31,7 mnpa,,
BK/IIOYAOYN ANCMNENHY HATUBHY peknamy, CNOHCOPCTBO
Ta HaTUBHY pek/amMy B COLialbHUX Mepexax.

PUHOK HaTMBHOT peknamum B AsiaTCbKO-TUXO-
OKeaHCbKOMY perioHi gocsarHe $25,3 mapa., a B 3axifgHiin
€sponi - $19,6 mnpa. 3 obearom noHag $17 mapa. npo-
TAFOM YOTWMPLOX POKiB, 4acTka [liBHIYHOT AMepUKm
6yge cknagatn 37% rnobanbHOro 3pOCTaHHA B HATUBHI
peknami, 30% ana TuMXOOKeaHCbKOro perioHy i A3ii Ta
23% pna 3axigHoi €sponu (Tabn. 4).

Y 3axigHiii €sponi BenukobpuTaHis ¢opmye Haii-
6iNbWINIA PUHOK HAaTUBHOT peknamu obcsirom $5,8 mapa.
pon., pani nayte HimeuumHa ($4,4 mnpg.) i ®paHuis
($2,2 mnpga.) (3pocTaHHA $1,1 mapa. 3a4oTupu poku) [22].

3rigHo 3 gocnigpKeHHAMW BigoMoi nnatopmu 3 pos-
MilLleHHS HaTMBHOT peknamu Sharethrough, «HaTMBKa» Ha
18% cunbHiWe CMOHYKae crnoXueadya npugbatn Tosap/
nocnyry, HiXk 6GaHepHa peknama, i MOrNMHAETLCA Npu
LIbOMY HapiBHi 3 HE MpoNa4YeHNMM pefakUinHUMK MaTepi-
anamu. binbwe nonoBuHM KopuctysadiB (52%) BBaXKalOTb
3a Kpalle HaTMBHY aHiXX 6aHepHy peknamy, a 70% Kopuc-
TyBauyiB X0ouyTb [i3HaBaTUCH NPO MPOAYKTW i mocnyru
yepes KOHTEHT.

Y CLUA B 2016 p KOMNaHii BMAINWAN Ha HaTMBHY
peknamy 56% Bif BENUYMHM peKNnaMHUX OIOMKETIB, a [0
2021 p ouikyeTbCA, WO Ha Hel byae BigBeAeHO 74% BCix
peKnamMmHMX 610KeTIB KpaiHu (puc. 2).

BignosigHo o 3BiTiB Enders Analysis, uacTka
PVHKY HaTMBHOI peknamu B €Bponi 3pocTe Ha 156%
i 3alimMe NoHafg NOMOBUHY PUHKY MeJiiHOT peknamm BXxe
y 2020 p. Mpu UubOMYy OYiKYy€ETbCA, WO 6inblla YacTMHA
BCi€l «HaTMBKM» OyfAe poO3MillyBaTUCA B COLiafbHUX
mepexax [1].

NaTuHcbka AMepuka CxigHa €Bpona Baunsbkuii Cxig, i

Adp nka

Puc. 1. fMHamika BUTpaT Ha HAaTUBHY peKnamy y perioHax cBiTy (mnpg. gon. CLUA)

L>kepeno: [21]
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MporHo3 3pocTaHHA CBITOBOr0 PUHKY HaTUBHOT peknamu, mapg. gon. CLLUA

PerioH/kpaiHa PiK Temn PerioH/kpaiHa

2020 2025  3poCTaHHsA, % 2020
3axigHa €spona 19,57 92,37 372,0 JlaTuHCbKa Amepuka 3,66
BenvkobputaHis 5,81 27,42 371,9 Bpasunis 1,97
PpaHLis 2,03 9,58 371,9 ApreHTmHa 0,53
HimeyumHa 4,43 20,91 372,0 Mekcuka 0,39
ITanis 1,44 6,8 372,2 AsiaTcbKo-TVX00KeaHCbKWi perioH 25,34
lcnaHis 1,05 4,95 3714 KuTaii 5,98
CxigHa €spona 3,89 18,36 372,0 IHOOHesisA 1,92
Pocist 1,89 8,92 372,0 AnoHis 7,86
IHLWi 2,00 9,44 372,0 MisaeHHa Kopesi 1,55
MiBHiYHa AMepuka 31,73 149,77 372,0 IHain 0,79
CLUA 29,56 139,52 372,0 ABcTpanis 2,15
KaHaza 2,17 10,24 3719 Bnnsbkuii Cxig i Adpuka 1,34

[>Kepeno: po3paxoBaHo aBTopamu 3a gaHumy [19]

BigHOCHO  pOCIlicbKOro  peKiamHOro
PUHKY, TO Y LiiA KpaiHi HaTUBHY peknamy
BUMKOPUCTOBYIOTL fMwe 29% peknamofas-
uie. Llogo YkpaiHu, TO Takoi CTaTUCTUYHOT
iHopMaLii Hemae, ane eKcrnepTn MegiliHoOro
PVHKY BWCNOBAKOKOTL AYMKU, WO YKpaTHCbKa
«HaTMBKa» Lie MeHLe nonynspHa [9]. Monpwu
Lie, CBITOBMIN PUHOK HaTMBHOI peknamu npo-
[OBXYE 3pOcTatn 3 BUOYXOBOK LUBUAKICTIO,
nosask Bce 6ifibllue NPOBIAHWUX peknamopaB-
LiB i BMAaBLiB Tenep LOCKOHaniLe po3yMiloTb
nepesarv HaTUBHOI PeKNamMu.

MapKeTWHroBi A0CNIAXEeHHS BTOPWUHHUX
[oKepen iHgopmauii nigTeepanan, WO Haii-
yacTille HaTMBHA peKnaMa BUKOPUCTOBYETLCS
peknamofaBLAMUN TakuUX OpeHdiB, AK Kopmu
ONa  [OMalUHIX TBapwuH, NPOAYKTW Xapuy-
BaHHsA Ta Hanoi, ToBapu ana cim’i (no 1,0%
KOXEH), & TaKoX NOJOPOXi, TEXHIYHI 3aco6u
ona cnoxusadis, ctunb i moga (no 0,9%
KoXxeH) (puc. 3).

3rifHO  BWSIBIEHWX  TPeHAiB  HaTuB-
HOI' peknamn y 2017 p., 3a AOCNILKEHHAM
IHCTUTYTY HaTUBHOIT peknamu cnifbHo 3 INMA
(International News Media Association), Ha
el yac 6inblie MOMOBUHU BUAABLIB BXe AK
MiHIMYM Masin Take [Kepeno foxogy, i nono-
BMHA PeCroHEeHTIB BBaXKae MOro Ayxe Bax-
nmemMMm. BugaHHa Business Insider, cBoeto
yeproto, nosigomnsie, wo y 2016 p. goxogm
BiZl HAaTMBHOI peknaMn B YKpaiHi cTaHoBMAa
56%, ay 2021 p. uqa undpa carHe 74% [6].

AK MOXHa KOHCTaTyBaTu 3 pesy/bTa-
TiB BTOPUHHUX MAPKETUHIOBUX [AOCNIIKEHb,
B YKpaiHi, Ha BiAMiHY Bifj KpaiH 3 NpOMMUCNOBO
PO3BVMHEHOK EKOHOMIKOI, HaTMBHY peknamy
MOXXHa BBaXKaTW FOMIOBHUM [KEPeSioM Mapke-
TUHTOBMX KOMYHiKaLii TifIbKW Y NepcrneKTuBi,
nosasik nepegnnarHa Mojdenb, y 6yab-aKomy
pasi B TenepilLHii eKOHOMIYHIl cuTyauil, He

Pik

2025
17,28
93
25
184
119,6
28,23
9,06
371
7,32
3,73
10,15
6,32

Tabnuua 4

Temn
3pocTaHHA, %

3721
3721
371,7
371,8
372,0
3721
3719
372,0
372,3
372,2
3721
3716

0 PekomeHgauii H CnoHcopcTteo LLPeknama B coLiiaibHUX Mepexax

Puc. 2. fMHamMiKa WopiYHMX NPUBYTKIB Y Pi3HMX popmaTax
PUHKY HaTUBHOT peknamu 8 CLUA

[L>kepeno: [18]

Puc. 3. PEATUHI HaTUBHOT peKnamn 3a Knikamu
B OKpPEMUX KaTeropisax 6peHpis

I>kepeno: [23]
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po3BumBaeThCA. [eHepanbHWUIA  AMpekTop BceykpaiHcbKoi
peknamHoi koaniuii Makcum Slase6HMK 3acTepirae: «HaTneHa
peknama - Le MOAHa Ha3Ba, KO NEBHI PejakTopy MOXYTb
BUNPaBAOBYBaTU [MKMHCY. [IpoTe HaTWBHA peknama, fK
i Byib-AKa peknama, Mae BinoBigHO MapKyBaTucs. B iHWoMy
BUNagKy Ue Oyde nopylleHHAM 3akoHy «[po Peknamy»
i BBKaTVMETbCS NPUXOBAHOK PeKnamotoy [8].

YKpaiHCbka HaTWBHA pekfiama TifibKu noynHae Haby-
BaTW NONY/AAPHOCTI, X04a BXe € AeKifbKayCnillHWNX NPOoeK-
TiB. OAWH i3 HUX - cepisi MaTepianis «BTopas N0NOBUHKa»
Ha caiTi kuiBcbkol pegakuii The Village 3a nigTpumku
VolkswagenPolo [4]. MapkeTonoram, Lo6u CTBOpHOBaTK
e(eKTVBHY HATWBHY peknamy, MOTPIGHO nepernaHyTh
Lye 6arato BXe peanizoBaHWUX BAanMX NpuKnagis.

AKLLO0 NiAX0ANTM [0 HATUBHOT PeKamu K 0 YaCTUHU
penyTauil BMAaHHA, MNpauloBaTh 3 peknaMofaBusMK, 3a
NPOAYKTW KOTpMX He Byae COPOMHO, Ta (haxoBo iT CTBOptO-
BaTW, TO BMXOAUTb Takuii cobi win-win - BUAaHHS nuLe
Ha TeMM, AKi LiKaBi AOr0 uMTayam Ta Npy LbOMY BUTifHi
peknamogaButo. bpeHp y HaTMBHIM peknami moxe 6yTu
NpeAcTaB/EHNIA pi3HOMaHITHMMKM cnocobamun: 3a AOMo-
MOFOK iHCTPYMEHTIB KNaCUMYHOro OpeHAMHry, y qopmi
HaTMBHMX 6GaHepiB abo NigBEPCTOK, i3 BUKOPUCTAHHSM
NPOAYKT-NJENCMEHTY TOWWO - FOM0BHE, W06, AOCATalYM
peKnamMHuX uinein, ue Bce He ApaTyBano yutadis [7].

A 0T 4Oro He BapTO O4YiKyBaTWU YKpaiHCbKUM MNignpu-
EMUSAM BifJ HATUBHOI peknamu, Tak Le BUKOHAHHS 3aBfaHb
performance-mMapkeTVHry, MUTTEBOrO FeHepyBaHHA Mpo-
JaXiB 4M WKBany BXiAHWX A3BiHKIB. TyT noTpibHe po3y-
MiHHS, WO 3aBAaHHA HATWBHOI peksaMu - He npojatw,
a 3auikaBUTY KNi€HTa i MPUBECTU AOTO A0 PeKnamopaBLs.
Mw BBaXXaeMO, SKLLO HaTUBHA peknama npuBena KiieHTta
Ha caiiT KOMMaHiT, a BOHa OMY HiYOro He nNpogana - OTXke,
0[JHO3Ha4HO, B Hel € cnabki micus, i HaTMBHa peknama
LibOro He BUMpaBuTb. HaTMBHA pek/iama He MOBUHHA reHe-
pysatu npogaxi. Moxe, ane He NoBMHHA. BOoHa NO3UTUBHO
BNAMBAE Ha penyTauito i opmye fOBipY A0 KOMMaHil, it
ToBapis/nocnyr.

BUCHOBKW. Be3CyMHIBHO, HaTWBHa pekfiama CcTae
NONYNAPHUM | MPOrPeCUBHUM MAPKETUHTOBUM KOMYHi-
KaTMBHUM [HCTPYMEHTOM, BUKOPUCTaHHA SIKOr0 € LyXe
e(heKTUBHUM A5 BCiX cep eKoHoMiku 4.0. Po3rnsHyTi
(hopmaTy HaATMBHOI peknaMu A03BOMIAKTL YCNIWHO dop-
MyBaTh iMifK 6peHfy, ToBapy/mnocnyrn B ovax CMOXM-
Baua, NiABMLLYHOYM NOANBHICTL 40 KOMMAHIT Ta 3anyyaroum
HOBUX K/IEHTIB.

HaTuB K iHHOBaLinHNIA hopmaT, SAKMA WBUAKO PO3-
BMBAETLCA, HE TifIbKW 3MIr 3aKpiNMTUCS Ha PUHKY, ane
i NPOLOBXXYE NporpecysaTy, BTIMIOKYUCL B HOBUX HE3BUY-
HUX (opmax, fe YCMilHO peasni3yroTbCsS MapKETUHIOBI
MexaHi3MW BNAUBY Ha CMOXwWBaya, WO BedyTb, B KiHLUe-

BOMY MiACYMKY, A0 3A4iACHEHHA KyniBni. Toi akT, wWo
KOMepLinHWin XapakTep ny6nikalil CMAbLHO BiATIHAETbCA
iHbopMaLLiiHOO LiHHICTIO, Ha Halle NepeKoHaHHs, J03BO-
NUTb HaTMBHIl peknami NpoTpumaTnca Ha niky nonynsap-
HOCTi Le 6araTo pokiB, NO3asik Takuii CNoci6 peknamy-
BaHHSA 3pYYHUIA He TiNbKM ANS CNOXMBaya, Bpaxkae /oro
HeHaB’A3MMBICTIO, /e | 4N5 KOMNaHil, afxe Baana HaTUBHa
ny6nikayis MoXe He TilbKN CMPOBOKYBAaTU MOMEHTaNbHY
iMNy/IbCUBHY KYMIB/O, ane i CTaTu OCHOBOK ANSl AOBrO-
CTPOKOBMX NOANbHUX BiHOCWH KNieHTa i 6peHay.

OTXe, HaTMBHa peknama CTa€ HalakTyanbHiWUM
i aieBMM (hopmatoM B3aEMOAIT 3 KiHUEBMM CMOXMBAYeM
B TenepiwHiin yac. MpamMoTHO BMBYAYBaHMIA iHOpMaLili-
HWIA NOCKN 3aKPINAAETbCS B NaM’ATi KNieHTa i 403BONSE
CTBOPUTU HeobXxiaHe ANs KoMNaHii 6a4eHHs 6peHAy nepeg
crnoxusadyamu. Lie o3Havae, WO cnoXuneay 0TPUMYE «peKo-
MeHAauilo» Y BUINAAI NPUXOBAHOrO PeKnaMHOro nocty
Bif A0r0 nepcoHanbHMX cep BNAMBY - APY3iB, 3HANOMUX,
CMNiNbHOT B coLianbHNX Mepexax, Ha fiKi nignucaHunii i T.a.
OueBMAHO, LU0 CyYaCHWIA CMOXKUBAY XOue 3HATK MPO Npo-
LYKT Bce, TOMY iH(opmauiiHWii TeKCT 3 onMcom Habopy
KOPUCHUX [/15 KOHKPETHOrOo CroXuBaya (yHKUiT natoc
Bi3yanisauis iHopmauii - K1Y go cTabinbHOT NPUXN/b-
HOCTi 6peHAy i (hOpMYyBaHHS rpyn NOSNbHUX CMOXMBAYIB.

HaTuBHa peknama, Ha Haw nornsg, 6yae po3sueartucs
Yy Mipy 3pOCTaHHS MONYNsSPHOCTI i eeKTMBHOCTI i1 OCHO-
BHMX hopmaTiB. barato BMAaHb BXe afanTyloTb Ui dop-
MaTW ANs PeKNaMHUX PO3MilleHb, i MU CMOCTepiraemo
3pOCTaHHS iHTepecy A0 HMX 3 60Ky 6araTbOX KOMMaHii,
afpke came HaTWMBHI peknamHi opmaTn A03BONAIOTL Hail-
6iNblW NOBHO i ageKBaTHO BUAINMTU OCHOBHI NepeBarn TMx
Yn iHWKMX ToBapis/mocnyr.

Cnupatounch Ha pesy/nbTaTyi BAaCHUX MapKeTUHIOBUX
JOCNifKeHb, MM B6a4yaeEMO TakKi TpeHAW PoO3BUTKY (op-
MaTiB HaTUBHOI peknamu. o-neplue, 3pOCTaHHA YacCTKM
HaTWBHOI peknamu B CTPYKTYpi PEKNaMHOr0 PO3MiLLEHHS;
no-Apyre, 3pOCTaHHS YMCNa MaifaHuYuKiB, O MPOMOHY-
I0Tb HATVBHI (hOpMaTK i Lie CNPUSIE PO3BUTKY OKPEMOTO 6i3-
HEeCy - CTBOPEHHS! KOHTEHT-NaT(hopMm, WO HanarompKyTb
3B’3KM MK peKnamofaBUsAMU | OHNaH MaigaHuYnMKamu;
Mo-TPeTe, YiTKe MapKyBaHHS HATUBHUX PEKNAMHUX MaTepi-
anis (Hanpuknag - «CNOHCOPCbKWI MaTepian», «napTHep-
CbKWiI1 MaTepian», «Matepian 3a NigTPUMKM ...» i T.4.).

30iiCHEHI HAMMW MapKeTUHIOBI JOCMiAKEeHHS 103BONS-
I0Tb OCTAaTOYHO BUCHOBYBATH, L0 HATUBHI peKnamMHi gop-
MaTW € BX/IMBOK CK/af0BOI YaCTUHOK KOMYHiKaLiiHUX
cTpaTerii BeNMKUX KOMMaHiii. 3BaXkKarouu Ha MOTYXXHUIA
PO3BMTOK CBITOBOrO PUHKY HAaTMBHOT peKnamMu, yCi BOHU
BMAIOTLCS HaM BKpail MepcrneKTUBHUMU Y CKNnafi KoMM-
NeKCY MapKeTWHIOBMX KOMYHiKauili mignpueMcTs npak-
TUYHO YCiX ranyseli EKOHOMIKN.
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MapKeTMHIroBas ngeHTnpmnkauma getTepMmMmHaHT BAINAHKWSA
Ha MNPOBOW PblIHOK HATUBHOW peK/iaMbl

Ha ocHoBaHWK pe3ynbTaTOB MapKeTUHIOBbIX MUCCAeL0BaHUA MUPOBOrO PbiHKA HATWBHON peknambl onpegeneHsbl
OCHOBHblE MApPKeTUHIOBble AeTEPMUHAHTbI BAUSAHUA Ha HEro M NepcrneKkTUBbI Pa3sBUTUA. YCTaHOBNEHbI XapaK TepHbIe
uepThbl MPAL NPEUMYLLECTB U HEAOCTAaTKOB HATUBHOW peknambl. [laHa Xxapak TepucTUKa OCHOBHbIX UHTEPaKTUBHbIX
peknamMmHbIx hopmaToB. MoKasaHo, YTO O4HOW U3 BaXKHbIX COBPEMEHHbLIX TeHAEHUMI ABNAeT CA (DOPMUPOBAHUE MUPO-
BOFO pblHKA HATUBHOW peknambl. YCTAaHOBNEHO, YTO 3TOT PbIHOK (hOPMUPYETCA AOBOALHO (hparMeHTapHo, He
CUCTEMHO U He KOMMNEKCHO, XOT$ 3a MCCNedyeMblil Mepuoj pacxoibl Ha HATWBHYIO peknamy B MUPE BbIPOCIN MOYTH
Bagoe. OcyLlecTBNeH MapKe TUHIOBbIA aHann3 permoHabHbIX CErMEHT 0B MUPOBOTO PblHKA HATUBHOW peknambl ycTa-
HOBNEHO, YTO HaubOoNbLIWiA YAeNbHbIA BeC 3aHMMal0T CTpaHbl CeBepHO AMepuKn, A3NaTCKo-TUXOOKEAHCKOro peru-
OHa 1 3anagHoii EBponbl. OnpeaeneHbl CTpaHbl-IM4epbl N0 3aTpaTaM Ha HaTWBHYIO peknamy B 2018 r. MpuseaeHsbl
MPOrHO3bl POCTa MMPOBOTO PbiHKA HATWBHOIW peknambl B 2020-2025 rr. leTanmampoBaHbl (DakTOopbl, BAMAKOLWME HA
NepcneKkTuBbl PasBUT WS MUPOBOIO PblHKA HATMWBHON peknambl B MHAycTpun 4.0. BbigeneHbl JOMUHAHTbI pa3BuTuUA
MWUPOBOTO MYKPAWHCKOTO PblHKA HATWBHO peKnambl.

KntoueBble cnoBa: MapKe TUHIOBble KOMMYHUKaLWUY, HATUBHAs peknamMa, popMaT HAaTUBHOW peknambl, MapKeTUH-
roBbl aHann3, MUPOBOMN PbIHOK HATUBHOW PEKNaMbl, perMoHaNnbHbI PbIHOK HATUBHOW peknambl, 4eTepMUHaHT bl MUPO-
BOrO PblHKA HATWBHOW peKnambl.

MARKETING IDENTIFICATION OF IMPACT DETERMINANTS
ON THE WORLD MARKET OF NATIVE ADVERTISING

The article is based on marketing research ofthe global market of native advertising. The main marketing impact
determinants on the world market ofnative advertising and its developmentprospects are identified. Based on theoretical
andpractical approaches towards the definition ofnative advertising, the native advertising is not identified as advertis-
ing and does not cause rejection of consumers, such advertising does not create an impression of «foreignness», but at
the same time it is expensive and does notprovide for direct sales. The main characteristics and also the advantages and
disadvantages ofnative advertising are identified. Authors analyzed the criteria suggested by the Interactive Advertising
Bureau (IAB), which allow marketers to select the native adformat according to the brand requirements. The specifics
ofmain interactive advertisingformats are provided. Authors emphasize that today companies offer the variety o fnative
advertisingformats, which at the same time have powerful synergic effect. A marketing analysis o fthe regional segments
ofthe global marketfor native advertising was conducted and revealed that the largest share belongs to countries in North
America, the Asia-Pacific region and Western Europe. Leading countries are identified by the cost ofnative ads in 2018
(US, China, Japan, United Kingdom, Germany). The forecasts ofgrowth of the global market of native advertising in
2020-2025 are presented. Based on the results o ftheir own marketing research, authors determined the main trends o fthe
developmentofnative adformats. Thefactors influencing the prospects ofdevelopment ofthe world market ofnative adver-
tising in the industry 4.0. are detailed. The dominant elements o fdevelopment ofthe world and Ukrainian market o fnative
advertising are singled out. Native promotionalformats areproven to be an important component o fcommunication strate-
giesfor large companies. In view ofthe strong development ofthe global marketfor native advertising, all ofthem appear
to be extremelypromising in the complex o fmarketing communicationsfor businesses in almost all sectors o fthe economy.

Key words: marketing communications, native advertising, native advertisingformat, marketing analysis, global mar-
ketfor native advertising, regional native advertising market, determinants ofthe world o fnative advertising.
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