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MAPKETHUHI'OBA OLIHKA 35AJIAHCOBAHOCTI KOH’IOHKTYPHU
CBITOBOI'O PUHKY PEKJIAMHHUX ITOCJYTI

Anomayia. Cmamms npucesyena MapKemuHe08UM OOCHIONCEHHAM C8IM08020 PUHKY PDEKIAMHUX NOCIYe,
oyinyi 30anancO8AHOCMI 11020 KOH 'IOHKMYPU MA GUSHAYEHHIO 6HAUBY MAPKEMUH208020 Cepedosulya Ha
nepcnekmueu po3eumky. Buseneno, wo puHOK pekiamu € YACMUHOIO EKOHOMIYHOI CcucmeMu, pO36UBAEMbCA
8I0NOBIOHO 00 3A2ANbHUX 3AKOHIE PUHKOGOI eKOHOMIKU, 3abe3neuyiouu CyCcniibHy HOmpedy 6 peKIaMHUX
nocnyeax. Ilokasano, w0  c6imMoOBULl  PUHOK  PEKAAMHUX NOCAY2  PO36USAEMbCS 34 PISHOBEKMOPHUMU
menHOenyiaMy, KIOYO08UMU ceped AKUX € IMeXHON02iYHe ma MexHiuHe YCKIAOHeHHA peKnamu; npoyecu
KOHYyenmpayii pexnamuoi OIIbHOCMI;  3POCMAHHA — 6NAUBY  PEKIAMOOAsyie HA PUHKY PEKIAMHUX NOCTye.
Ananizyemvcsi KOMNAEKC YUHHUKIG, WO GU3HAYAIOMb KOH 'OHKMYpPY C6IM06020 PUHKY DPEeKIAMHUX MNOCIy2.
Busnaueno, wo ocnosnumu 3 Hux € enobanizayis, inmespayis, KOHYEHMPAyYis, Mepedici pPeKNaMHUX aA2eHmCms,
KOHcoOniOayis,  Oousepcugpikayis, HAYIOHANbHI ~ PUHKU  pPeKIaMi, HOCUIEHHs  NO3UYill  IHMepHem-peKiamu.
Ilpeocmaeneno cmpykmypy c8imoeo2o ma YKpAiHCbKO20 PUHKY DEKIAMHUX NOCIye, iX OUHAMIKY 6 po3pi3i
piznux meoiaxananig. Ilokazano, wo 3a 00CHIONCYS8AHULl Nepiod y cImi CYmmeso 3poCid HACMKA IHMepHem-
pexnamu 3a PaxyHoK CKOPOYEHHs HACMKU 6UMpam Ha MeNeGiziliHy peKkiamy, peKiamy 6 npeci i 306HIUHIO
peknamy. Peanii yKpaincbkoeo pumKy peKIamMHUX ROCIye Maki, Wo OOMIHYIOMb SUMpAmu HA peKiamy Ha
menebaventi, a Ha IHMepHem-peKIaMy Npunaodae mMmineKu OO0HA Yemeepma dYacmuua, Oani 3a o06csamu
HAOAaHHA PO3MAmo8yemvcs 306HIWHA peknama. IIposedeno ananiz pecioHANbHOI CMPYKMYpU C8imo6o20 PUHKY
PeKIamMHUX Nociye ma GU3HAYEHO, Wo Haubinbwy dacmky 3aumaioms kpainu Ilieniunoi Amepuxu, Asiamceko-
Tuxooxeancvkoeo peciony ma 3axionoi €eponu. Busnaueno pisenv po3euHeHOCmi PUHKY DeKIaMHUX HOCTYe
OKpeMux Kpain 3a 00noMo2010 GiOHOCHUX NOKA3HUKIE, MAKUX AK 00cA2 PeKIamMHux eumpam Ha Oyuty HaceleHHs
ma uwacmka pexkiamuux eumpam y BBII. Cpopmynvosano Oominanmu po3eumky c6imoeo20 ma YKPAiHCbKO2O
PDUHKY PEKTIAMHUX NOCTYe.

Karwuosi cioBa: peKiiaMa, peKJIaMHI MOCIYTH, PHHOK pEeKJIaMH, PUHOK DPEKIaMHHX IIOCIYT, KOH FOHKTypa
PUHKY, CerMEeHTallis pUHKY pEKJIaMHUX TIOCJIyr, YHHHUKH PO3BUTKY CBITOBOTO pPHHKY pEKIAMHHUX IOCIYT,
MapKETUHIOBI IOCIIPKEHHS, MAPKETUHIOBE CEPEIOBHUIIIE.
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MARKETING EVALUATION OF THE BALANCE OF THE WORLD
MARKET OF ADVERTISING SERVICES

Abstract. The article is devoted to marketing researches of the world market of advertising services,
evaluation of the balance of its conditions and determining the influence of the marketing environment on the
prospects of its development. It is revealed that the advertising market is part of the economic system and
develops in accordance with the general laws of a market economy, providing a public need for advertising
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services. It is evident that the world market of advertising services develops according to different-vector
tendencies, the key among which is technological and technical advancement of advertising; concentration of
advertising activity; increased influence of advertisers on the market of advertising services. The combination

offactors determining the market conditions of the world market of advertising services is analyzed. We have
identified that the main ones are globalization, integration, concentration, network of advertising agencies,

consolidation,  diversification, national markets of advertising, strengthening of positions of Internet
advertising. We present the structure of the world and Ukrainian market ofadvertising services, their dynamics
in the context of various media channels. It is shown that during the investigated period in the world the share

of internet advertising has significantly increased due to the reduction of the share of expenses for television

advertising, advertising in the press and outdoor advertising. The realities of the Ukrainian market of
advertising services are dominated by the advertising on television, and the Internet advertising accounts for
only one quarter of the volume, followed by the outdoor advertising. The analysis of the regional structure of
the world market of advertising services has been conducted and it is determined that the largest share belongs
to the countries of North. America, the Asia-Pacific region and Western Europe. The level of development of
the advertising services market of certain countries is determined by means of relative indicators, such as the

amount of advertising expenses per capita and the share of advertising expenses in GDP. The dominances of
the development of the world and Ukrainian markets of advertising services are identified.

Keywords: advertising, advertising services, market of advertising, market of advertising services, market
conditions, segmentation of the market of advertising services, factors of development of the world market of
advertising services, marketing researches, marketing environment.

ITocranoBka mpoGnemu. B cydacHux ymoBax pek- JOCTaTHHO AWHAMIYHUM PO3BHTKOM, Y 3B’SI3Ky 3 IIUM
JaMa € BaXJIUBUM UMHHHMKOM COLiaJIbHO-€KOHOMId- noTpe0ye MOCTIHHOrO BUBYEHHS.
HOTO, CYCHIJBHOIO 1 KYJBTYPHOIO PO3BUTKY, CIIPHSE B poboTtax mpuKIagHOrO Xapakrepy, siki BifoOpa-
Ii/IBUILICHHIO TOBApooOiry, pO3BUTKY MiANPUEMHUITBA, JKalOTh MAapKETUHIOBUHM MiAXiJ, [0 BUBYEHHS PHUHKY
KOHKYPEHIi1, PUHKOBUX BiTHOCHH 3arajaoM. peKJIaMHUX IOCIYT, pekjaMa pO3MNILNAEThCS SK Halro-
PuHOK pexiamMy € JacTHHOIO €KOHOMIYHOI CHCTEMH, JIOBHIMINH €JIEMEHT KOMIIIEKCY MAapKeTHHTOBHX KOMY-
(GYHKIIOHYE B €IHOCTI 3 IHIIMMHU pPHHKaMu (TOBapiB, uikaiii (J. Bapuer, K. bose, H. Hemn, K. Kaprep,
HOCIyT, KamiTaliB, HOy-Xay Ta 1H.) 1 PO3BHBA€THCS @. Kornep, B.JI. Mysukant, JI. Orinei, K. Potrom,
BIJINOBITHO A0 3arajlbHUX 3aKOHIB PHUHKOBOI €KOHOMIKH, Y. Cennigx, B. ®paiibyprep Ta iH.).
3a0e3neuyloun CyCHibHY HOTpedy B PEKIaMHHUX I0C- ITutaHHAM pPO3BUTKY DPUHKY PEKIAMHHMX IOCIYr B
ayrax. CTaH puHKY pexiamu OyJb-sKoi KpaiHu Oe3moce- VkpaiHi mpugingeTscs Oimblma yBara B HAayKOBO-
PEIHBO 3ANEXUTH Bim Il 3araJbHOSKOHOMIYHOI CHTYyaii, HNPaKTHYHNX KONaX. baraToBMMIpHICTH IBOTO ITHTaHHS
TOMY pEKIaMHA aKTHBHICTh HA PHHKY YacTO pO3TIia- Ta 3HayHa KUIBKICTb PI3HUX 3a HampsAMaMu Ta METO0
€TbCS SIK BXKIMBUM 1 CBOEPITHUI 1HIUKATOP €KOHOMIiY- JUSUTBHOCTI 3alliKaBIEHUX CTOPiH OOYMOBIIOIOTH MiJBH-
HOTO PO3BUTKY. HmieHui iHTepec 10 TeMH. TeopeTHuHi Ta INPAaKTUYHI
ITomiTHO, O CHOTOAHI PUHOK PEKIAMHUX IOCTYT aCIeKTH PO3BUTKY PUHKY PEKJIAMHHX IOCIYr B YKpaiHi
NOCTaTHbO ~ nudepeHmiioBannid. [lo3ask  KymiBeJbHI 3HAMIUTH BioOpakeHHsI B HaykoBuX npansx byrins C. 1.,
HepeBard CIOXMBAYiB JyXe PI3HOMAHITHI, BHPOOHUKY bypska II. 1O., Bitpenka A. O., Hymsxa P. II,
JIOBOAMUTHCS IIMPOKO BJABATUCS IO HELIHOBOI KOHKY- Hpsuyk 1. B., Kysuka O. B., Jlebemenko M. C.,
peHuii, 106 He BTPATUTH KII€HTIB, 3aJy4aTH HOBHX, a IToknoncekoi JI. C., Pmwxkkosoi I'. A., Ilseup A. I,
TaKOXK 3aJIUIIATHCA KOHKYPEHTOCIPOMOKHHM Yy CBOIil Arenmscekoi K. FO. Ta iH. OcoOnuBe 3HA4YeHHS Y
ramysi. BUBUCHHI O3HAa4eHOI IPOOJICMAaTHKH MAloTh AaHAali-
CTpiMKHI PO3BHTOK PHHKY pEKIAMHUAX HOCIYT TUYHO-IOCIIAHI poOOTH wWieHiB MixHaponHol acomiarii
norpedye CHCTEMHOTO BHBYEHHS MAapKETHHIOBHUX ac- MapketuHroBux iHimiatue (MAMI) ta BceeykpaiHchkoi
IEKTIB, MOB’SA3aHUX 3 Horo (yHKIIOHYBaHHSM, PO3BUT- pexnamuoi koaninii (BPK), 3okpema M. P. JlazeOHuka.
KOM, IIPOTHO3yBaHHIM. Lle 3yMOBIE€HO THM, 110, Ha Bij- ITocraHoBka 3aBAaHHA. MeTol0 CTaTTi € JOCIHi-
MiHy BiJl TOBapHOTO PUHKY, PUHOK PEKIAMHHUX HOCIYyT JDKCHHS TOJIOBHHX OCOOJMBOCTEH, TEHACHIIH Ta mepc-
IPaKTUYHO HE Mae€ 4YiTkuxX Kiacudikanmiii i cydacHOro HEKTHB PO3BHUTKY CBITOBOTO PHHKY PEKIAMHHUX IIOCIYT,
HOHATIHHOTO amapatry. Bakko BimHAWTH HaykoBi Ipari, MapKeTHHIOBa OILliHKa 30alaHCOBAHOCTI HOTO KOH FOHK-
B AKUX Oyno 0 NpoaHaNi30BaHO CHCTEMHI MapKeTHHTOBI TYpH.
HOiAXOAU A0 aHalizy (yHKLUIOHYBAaHHS PHUHKY peKIaM- Bukiag 0CHOBHOTO MaTepiary JOCIHiKEHHS.
HUX MOCIHYT. 3poCcTaHHs 1 PO3MIUPEHHS PEKIaMHOIO PHUHKY MiATBEp-
AHali3 OCTaHHIX JOCIIPKEHD 1 MyOITiKalii. JOKY€EThCSl TaHUMU MiXHApoqHOT (enepamii CIoKHBYHX
OxpeMi acIeKTH PHHKY PEKIAMHHX MOCIYT i TCHACHIIH opraHi3amiif: 3aralbHe YHCIO KOPHCTYBadiB pEKIAMH
Horo po3BUTKY po3kpuri B npausax B. K. I'anminuna i HAONWKAeThC 10 7 MIPA, a CaM PUHOK PO3BUBAETHCSA
B. B. JHewmsnuenko, C. JI. Iloranenko, T. Ilpumax, LIISIXOM  TIOCTiflHOTO PO3IIUPEHHS CHEKTpa. MOCIHYyT,
H. I. T'op6ans, I. M. €dpemenxo, H. B. XomyTHUK, [OSIBY HOBUX CYYacHINIMX METOHIB pekiaamu. Pesyib-
C. B. Cenpenpkoi Ta iH. PeknaMHUI pHHOK, K B MexXax TaTH TEOPETHYHOTO aHANi3y Ta Yy3arajdbHEHHS MaHUX
VYkpaiHH, Tak i Ha CBITOBOMY piBHi, XapaKTepU3yEThCS HAyKOBOi IIiTepaTypu, JKepead Ta iHpopMamii CBITOBOI

Mepexi [HTepHeT moI0 OCHOBHHX YMHHHKIB DPO3BUTKY
PHHKY PEeKJIaMHMX HOCIIYT nojaHi y Tabum. 1.
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Taonuysa 1
KoMnneKkc YMHHUKIB, WO BU3HAYalOTb KOH FOHKTYpY CBITOBOIro
PUHKY pEeKJIaMHUX nocnyr

YuHHMK Xapakrep Jii YMHHUKA
1 I'no6anizaris AKTHBHA [ISUIBHICTH ~ TPaHCHALIOHAIBHMX KOMIaHi# B  riuobaibHOMYy —MaciuTabi;  3pOCTaHHS
IpOLECiB  KOHLUEHTpalii Ta MOHONOMNI3alLii; NPUCKOPEHUH PO3BUTOK IIOOAIBHMX Melia Ta
r106a1pHOr0 indopmariiitnoro oOMiHy; B3a€MONPOHUKHEHHS pi3HEX KyJIBTYp i

BIIPOBA/DKCHHS €IMHUX KyJIbTYPHUX CTAHJAPTIB Ta iH.

2 InTerpanis OO0’efHaHHS CGKOHOMIYHUX CyO’€KTiB PHUHKY, IIOIIMONIEHHS IX B3a€MOJii, PO3BHTOK 3B SI3KiB
MDK HuMH. [706anpHi KoMmmaHii Ta iXHI OpPeHAM BHCTYINAIOTh JJAEpPaMH CBIiTOBOTO pHHKY
CIIOXKUBYMX TOBapiB i mocayr 3 000poTamm, IO JOPIBHIOIOTH OO/uKeTaM 0araTboX —JepiKas.
IpoBigni rmoGanbHi pexiaMoOmaBIi JTAMPYOTh HAa pPHUHKax OUIBIIOCTI KpaiH cBiTy, a IX
BHTPATH Ha PEK/IaMy CTAHOBJISTh 3HAYHY YACTHHY HALIOHAJIbHUX PUHKIB PEKIAMH.

3 Konuenrpariis IMpouecn  KoHUeHTpamii  cy0’ekTiB  4epe3  BHCOKMH  piBeHb  KOHKypeHILii  BinOyBaroThCs
LOUIIXOM ~ 3IMTTS 1 [MOIJMHAHHA:  PEKIaMOJaBIiB B  0c00i  BHPOOHMYMX 1  KOMEpUifHHX
MiANPUEMCTB, PEKIaMHUX areHTCTB, pO3IOBCIOJDKYBadiB peknamMu B 0co0i  3acobiB  MacoBoi
inpopmarii. Ile npU3BOAMTH O  MiABHMINCHHS EKOHOMIYHOI  e(eKTHBHOCTI, MO3asiK  TaKi
IPOLECH  CYNPOBOMKYIOTBCS ~ CKOPOYEHHSM  MapalelbHUX  CTPYKTyp  (aAMIiHICTpAaTHBHUX,
JOCIIHUIBKUX, —OpraHizauiiHmx Tomo). OKpiM  1bOro, 3MEHIIYEThCS  BHYTpILIHbOTAIy3€Ba
KOHKYPCHI(ss 1 IIOCHIIOIOTHCS MO3HIII KOMIAHil HAa KOHKPETHOMY PHHKY';  JOCSTA€ThCS
3HWJKGHHS ~BUTPAaT 33 PaXyHOK 00’efHaHHA OOCIyTOBYIOUMX BHPOOHMLTBO MiAPO3ALNB 3
OJHAKOBUMH  (YHKLisMH; 30UIBLIYEThCS PUHKOBA BApTICTh  KOMIAHiH, 1m0 00 €IHYIOTHCS;
nornuoIoeTbes  auBepcudikalis BUPOOHMLTBA; BinOYBAeTbCS INOCHICHHS CKOHOMIYHOI  Mili
LUIIXOM ~ 3aiydeHHs HOBMX  (DIHAHCOBHX  MEXaHi3MiB, OTPUMAaHHS  JOCTYINy 10  JDKepern
indopmarii i T.1.

4 Mepesxi peknaMHIX Jlis  momimy pM3MKIiB, IIIBHINCHHS e(EKTUBHOCTI Ta ONTHMi3alii CHCTEMM  pPEryJIIOBAaHHS

areHTCTB ¢dopmy'toTbess  HOBI  opMH  opraHizawii, KoOpAMHAWil  AISIBHOCTI Ta  MDbKOpraHizauiiHOI

B3aeMOZil MO BepTHKAdi Ta [O TOPU30OHTAN, SKi OTpUManM Ha3By ‘‘Mepex”. @DyHKUIIOHyBaHHS
r106ambHOI  MEpexi — peKIaMHHX — areHTCTB  OOyMOBIGHE — THM, IO  peKiamMa  crajua
TPaHCHALIOHAIBHOIO, @ pEeKIAaMHI areHTCTBa - MDKHapoiHMMH. Po3BuToK rnobanmizamii  Ta
3pOCTaHHs DIiBHS KOHKYpEHIL{i BIUIMBa€ Ha IIBMAKY 1 THYYKY aJaNTalilo  BHYTPIIIHBOL
CTPYKTYpH 1 30BHINIHIX  B3a€MO3B’SI3KIB  areHTCTB O  3pOCTaHHS  HOTpe®  TIIOOaIBHUX
pexiamMoiaBLiB.  Mepexi  JO3BONIIM ~ CKOPOTUTH  0arato  IapajelbHUX  aAMiHICTPaTHBHHX,
MOCTIIHUIBKAX 1  OpraHi3amiffHUX  CTPYKTYp, a TakOoX  HIBEOIOBaTH  HEraTHBHI  pucu
aZMIHICTPaTHBHOI i€papXiuyHOi CHCTEMH, 3 OZHOrO OOKy, i JKOPCTKOI PHHKOBOI KOHKYpEHIii, -
3 iHIIOrO.

5 Koncomigamis [MormvHAaHHS BEMUKHMH PEKIAMHHMH AareHICTBAMHM MAIHX 1 CTBOPCHHS XOJAHHIIB JJ03BOISIE
OCTaHHIM  MiHIMI3yBaTH  BHTpPaTH 1 3a0e3MEYNTH  PI3HOIUIAHOBHI  KOMIUIGKC — PEKIAMHHX
HOCIYr Ui BEIMKMX pEKIaMOJABLIB, 3aliKaBICHMX Yy PpO3LIMPEHHI pPHUHKIB 30yTy CBOIX
ToBapiB (mocnyr). Ha rioGanbHOMy pHHKY peKJIaMH JliiepaMM € Killbka TPyl KOMIaHii, ski
oXommiaM TNpUOYTKOBINly YaCTHHY pEKIAMHOTO Oi3Hecy, IO [03BOJISIE KOHTPOJIOBATH 3HAYHY'
YaCTKy CBITOBOIO PEKIAMHOrO pHHKY. Lli Tpymu yTBOpIINCS B pe3yibTaTi IPOLECiB 3IUTTS i
MOIIMHAHHA Yy  BCbOMY'  CBITI  BENMYE3HOI  KUNBKOCTI  areHTCTB 1 KOMMaHii, 0
cremiamiyBamucst  y  cdepi  cTpaTeridHHMX ~— KOMYyHIKAI[if, 3B’s3KiB 3  TPOMAACHKICTIO,
MapKeTUHTOBMX  JOCII[DKEHb, IPOCY'BaHHSA, KPEaTHBHOCTI 1 CyMDKHMX BHJIB  JisUIBHOCTI.
Temep NpakTHYHO BCi HAWOLIbII  peKIaMHI areHTCTBA € MEPEKEBHUMH 1  BXOIAThH 1O
r100aNbHUX PEKIaMHUX XOJNIMHTIB, XO4Ya 1 HPOJOBXKYIOTH IIPallOBaTH IIiJ CBOIMH iMEHaMH.
MepexeBi pekiaMHI areHTCTBAa 3aKIIOYAIOTh CKCKIIO3MBHI YrogM Ha MPOBEACHHS PEKIAMHHX
KaMIaHii B ycboMy cCBitTi abo B OKpemux perioHax. TicHe JOBrOCTPOKOBE CHiBPOOITHHLITBO 3
KITiICHTAMH-3aMOBIIMKAMH, yCTAlCHI Tpaauuii ajanTamii peKiIaMHMX KaMIaHii g0  MiCIeBHX
YMOB 1 BigCTeXKEHHS I1X e(EKTHBHOCTI pOOIATh 3B’A30K MEPEKEBUX PEKIAMHHUX AareHTCTB i
KOMIIaHiif, 3 SKHMH BOHH CHiBIIPALIOIOTh, JOCTATHBO MIiLHUM.

6 Jusepcudikanis Ipouec amBepcudikamii 3yMOBICHHMII MNOCHICHHSAM KOHKYPEHLii Ha PHMHKY 1 YCKIaAHCHHAM
pexnamHoi  misibHOCTi.  JluBepcuikaliis  103Boise  Cy0’eKTaM  PHUHKY pEKJIaMM  OJHOYACHO
BHCTYNaTH B 0ararhbOX CErMEHTaX pHHKY 1 CTpaXxye Ha BHIAJOK  HemependaueHoro
HOTipUICHHS KOH'IOHKTYPH Ha OZHOMY 3 HHX. J[OIOMArac THYYKO pearyBaTd Ha 3MiHH
pUHKOBOI  cHTyamil. Jusepcudixartis crpusie  MIJBULIEHHIO  THYYKOCTI Gizmecy i
KOMIUIEKCHOMY 3aJ0BOJICHHIO PI3HOMAHITHOTO HOIHUTY Ha pexnamHi HOCITyTH.
JuBepcudikanis — mianpueMcTB  pekigamMHOi  chepu  MOeQHyeTbcs 31 chemiamizamiero i
KOMOIHYBaHHSIM DIi3HMX BHJIB PEKJIAMHOI MAiSUIBHOCTI, IO MO03BOJsE OTPUMYBaTH IIepEBAard B
KOHKYPEHTHiit 60poTh0i.

7 HauionanbHi puHKH Ilin BIUIMBOM TIIO0AIBHOIO pHHKY PpEKIAMM  3MIHIOIOTBCA ~ KiNBKICHI 1 0coOmmBO  sIKiCHI
peknamMu mapaMeTpy HaliOHAIBHUX pHHKIB: BifOYyBaeTbCA Iepexily Ha €IMHI CTaHAAPTH BUPOOHMUTBA i
CcepBicy, CTaHAapTH3YIOThCs GopMHU i MeToaM pobOTH i T.1.
8 IMocuneHHs MO3uLiit Ha rnoGanpHOMY piBHI IHTEpHET-peKiIamMa 3ajIMIIAETHCSA JAEPOM 3a 00CsIramu, 3alULIINBIINA
IHTEepHET-PeKIaMU no3axy' TeneOadeHHs i PO3PUB MixK HUMH MPOJOBKYE 301/IbLIyBATHCS.

Jxcepeno: cknadeno i npoananizosano 3a [1,3,7-8,14-15]

116



600

114

112

500 -
110
400
108
300 106
4
7104
200
102
100 -
100
0 98
2000 2005 2010 2011 2012 2013 2014 2015 2016 2017 2018
i O6csr puHKY pexaaMHuX nociyr, miaps. aoin. CIIA — — Jlanuiorosi TeMnu 3poctanss, %

Puc. 1. Ilnnamika cBiToBOro puHKy pexjiaMmHux nociayry 2000-2018 pp.
IDicepeno: ckradeno i nobyoosano 3a oanumu [16]

PuHOK pexnaMHUX MOCIYyr PO3BHUHEHHMH Yy pi3HUX
KpaiHaX IIO-pi3HOMY, aje Kpaime - B EKOHOMIYHO
PO3BUHEHHUX JepxaBaX. Pekinama y KoxHIM KpaiHi
Opi€HTOBaHa Ha ayJUTOPil0 came Ii€l KpaiHH, BOHA €
1inboBOI0 Uit 11 rpoMansH. He3Bakaroun Ha Te, 1O B
pI3HHX KpaiHaX CHOXKHBYI TPOXYKTH 1 IIOCIYTH JyXe
CXO0XIi 3a CBOIMH BJIACTHUBOCTSIMHM, iX peKjlaMa Ha Pi3HUX
pErioOHAIBHAX CETMEHTAaX Mae€ CBOIO YHIKalbHY CIEIH-
¢ixy. O3HAKOIO PO3BHHEHOTO PHHKY PEKIAMHUX IOCIYT
€ Horo cerMeHrauis - Ipouec MHOJAIIYy Ha OAHOPIJHI
TPynH 3a MEBHUMH O3HAKaMH, 3 BHAUICHHSAM CETMCHTIB
PHMHKY, sIKi € HalnpupaOaMBilI 3a oOcsAraMu IpOJAXy.
CermeHTamiss pPHHKY pEKIaMHHX IIOCIYT BHCTYIIA€
pe3ynbTaToM cremiamizaiii pekiamHoro Oi3Hecy. Kox-
Ha KOHKpETHA rajy3b Ma€ CBOI IlepeBard BUKOPHUCTAHHS
THX YM IHIIUX BH[IIB 1 3aCO0IB peKJIaMH, TOOTO 3 MO3UIIii
PUHKY OKpEeMi PUHKU TOBapiB i IOCIYI Pi3HUM YHHOM
B3a€MOMIIOTE 3 PHHKOM pPEKIAMHUX IIOCIYyr Ta HOTro
cermentamMu  [11]. Makpo- 1 MIKPOMapKETHHIOBE
Oi3Hec-cepeloBHINe BIUIMBae Ha BHOIp BUAIB i 3ac00iB
pekamu gepes:

- CTyIiHb KOHKYPCHIi{: YIM BOHA BUIIA, THM CHJIb-
HIIOIO € 0OpOTHOa 3a JIiAEPCTBO, 1 BHKOPUCTOBYIOTHCS
IIPECTUKHIII 3acobu MOIIMPEHHS PEKJIaMHOI1
indopmanii;

- piBeHb MPOJAX JUIA Pi3HUX COLIAJBHUX TPYI CIO-
JKHBaYiB;

- TIePCIIEKTHBH 3ac00iB MOMUPEHHS PeKIIaMH 3 ypa-
XyBaHHAM TEHJEHLINl THUpaxy, OXOIUIEHHS, KiJIbKOCTI
CTOPIHOK TOILIO;

- Tpaauiii BUKOPHUCTAHHS KOIUTIB IONIMPEHHS pPeK-
JIaMH THMH YU {HITUMH TPYTIaMU;

- reorpadivHi iHTEpecH i HasBHICTH (i KOMITaHii-
PpeKITaMOJIaBILs;

- cTpaTerii pO3BUTKY KOMITaHiI-peKJIaMO/IaBIIL.

CborozHi y CBiTi HaWNOMUpEHil Taki BUAU PEK-
JIaMH, K pekjlaMa Ha Tene0aueHHi, 30BHILIHS peKiiama,
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pekiama B Ipeci, Ha pajio, TPAHCIOPTHA peKJiama, 30B-
HIIIHS 1 BHYTPIOIHS pekjaMa, pekiaMa B KiHOTeaTpax, B
tenepoHHUX JOBigHMKAx, B IHTepHeri [9]. 3aranbuuit
o0CsIr peKkilaMd Ha CBITOBHX PHHKAaX OCHOBHHX Mejia
(nmpeca, Tb, pamio, pexilamMa B KiHOTeaTpaX, 30BHIIIHS
peknama, Iarepuer) y 2017 p. cxnaB 541,0 mupn nod.
CIOA. Ouikyerbes, mo y 2018 p. cBiToBUH pHHOK
pekiIaMHUX IHocayr 3pocre Ha 71,5% mopiBHSHO 3
2000 p. i #a 4,3% mnopieasHo 3 2017 p. 1 ckiage
564,8 muipn noin. CILIA (puc. 1).

PisHI MeTOAWMKM MiApaxyHKy JAWHAMIKH OOCSTiB
CBITOBOIO pPUHKY pEKJIAMHUX IOCIYyr 3YMOBIIOIOTbH
pi3Hi 1u¢pu, oJHAK LA Pi3HULSL MOXe OyTH OLiHEHa K
HecyTtTeBa. Tak, ZenithOptimedia (koMyHikamiitHa Tpy-
na Publicis) nume npo 3poctanns Ha 4,7% B 2018 p.
[18-19], Marna (Interpublic) ompmmomHmIa UUPPY
4,4% [10], a GroupM (xonmmuur WPP) namonsrae Ha
ONTUMICTHYHIIIIH omiHI - 4,8% [17].

IT’aripka kpaiH-nifepiB 3a peKIaMHUMU OojxKe-
tamu 'y 2016-2017 pp. 3anummnacs He3MiHHa - L€
CIIA, Kuraii, SInonis, Himequuna i BenukoOpuraHis.

MeniiiHa CTpPYKTypa CBITOBOIO PHHKY pPEKJIAMHHX
MOCIYr 3a OCTaHHI 18 pOKiB 3a3Hala CyTTEBUX 3MiH
(tabm. 2).

Sk Oaunmo 3 Tabda. 2, y 2000 p. meniitHa 3aTpeOy-
BaHicTh OyJia Ha JIPYKOBaHi BHIAHHS Ta TellepeKiiamy,
o craHoBwio BimmoBigHo 47,02% Ta 35,33%. Cerment
IHTepHET-pEKIIaMU  CKJIafaB Tiabku 2,4%. SIKIio roBo-
PUTH TOpPO MEiIHHY CTPYKTYpPY CBITOBHX pPEKIaMHHUX
Butpar y 2010 p., To maibke 70% pexnaMHUX BUTpaT
MPUIIAIaI0 Ha 4YacTKy TenebayeHHs 1 JApYKOBaHHMX
BUZaHb. Tpere Micue cepen TpaauLIHHUX MeAiaHOCIiB
3aliHSAB IHTEPHET 3 YacTKOK TpoxH Oumbine, HiX 16%. Y
2017 p. cTpyKTypa MeaiacerMeHTa KapAMHAJIBHO 3MiHH-
nacs. Tak, 4acTka pekjaMHUX OIO/DKETIB B Ipeci cKiaia
14,7%, a 34,1% Hanexano TeneBi3iiHOMY CErMeHTY,
TOJl SIK YacTKa CErMEHTa IHTEpHET 3pocia OlIblle HiK Y
15 pasis.



Puc. 2. O0csir HaiiGlIbIIKX perioHaJbHUX PUHKIB peKJIaMHUX NOCJaYT y cBiti y 2015-2017 pp. (mapa aoa. CIIA) [5]

Tabnuys 2

MegiiiHa CTPYKTYPA CBITOBOI0 PHHKY peKIaMHUX nmocayr y 2000-2020 pp.

YacTka OKpeMux BUIB pekiamu, %
Bup pexnamu

2000 2005 2010 2015 2017 20207

TIPOTHO3

JlpykoBaHa 47,02 4227 30,60 18,98 14,67 11,07
Kinopekiama 0,26 0,43 0,54 0,60 0,68 0,94
Pasiopekiama 9,23 8,69 7,31 6,65 6,24 5,69
Tenepexnama 35,33 36,42 38,35 36,37 34,10 31,23
30BHIITHS 5,77 6,51 6,99 6,85 6,68 6,39
IHTepHeT-pekiiama 2,40 5,68 16,21 30,55 37,63 44,68

IDicepeno: cknaderno i nobyoosaro 3a oanumu [16]

Ha cBiTOBHII PHHOK pPEKJIAMHHX MOCIYr 3HAYHOIO
MIpOI0 BIUITMBAIOTh TEXHOJOTIYHI YMHHUKH PO3BHUTKY
MeiaiHAyCTpii, 30KpeMa MOUIMPEHHS IHTEPHETY, CIpO-
LICHHS JOCTYIY JO HbOrO, 30ULIBIICHHS [IBHIKOCTI

nepefayi JaHuX, IIIBUINEHHS MOOUIBHOCTI 1 T.1.
IHTepHET &aB HOBUIl IMIyJbC PO3BHTKY CBITOBOTO
PHHKY pEKJIaMH, BHKOPHCTOBYIOUHM CBOIO TOJIOBHY

HepeBary - iHTepaKTUBHICTb.

HaBeneHi naHi NEpeKOHYIOThb, L0 3a AECITh POKIB
BiIOYJIMCS BaXKJIMBI CTPYKTYpHI 3MiHM B PO3MOILII
peKllaMHUX BHUTpaT 10 Mefdia3acobax. bypxnusuii
PO3BHTOK pEKJIAMH B IHTEPHETI IPH OXHOYACHOMY
3pOCTaHHI  IHTEpHET-ayluTOpii  BUKJIMKaB  BIATIK
PEKIaMHUX OroKeTiB i3 TaKuX KIIACHYHHX
PEKIIaMOHOCIB, K Ta3eTH 1 O>KypHalIH, a TaKoX 3
pamiOpeKIaMHOTO  PHHKY. SIK  HACHJOK, CyTTEBO
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3HH3MJIACS YacTKa JPYKOBaHUX BHAAHb, TPOXH 3HH3U-
JIacs 4acTKa pajio 1 3HAUHO 3pOCiia YacTKa IHTEPHET.

Bzarai IHTepHET 3aIMIIAETHCS €IUHUM
MEJIaCerMEHTOM, B MEPCIEKTHBHICTb SKOTO BipAThH
OUTBIIICTS AHANITHKIB. 32 TPOTHO3aMH BCIX TMPOBITHHX
JIOCHIIAHULIBKAX KOMIIaHIM, B HalOmMXui KiJgbKa PpOKIB
CErMEHT IHTepHEeT-PeKJIaMH 1 HaJlalli 3pocTaTHMe.

ITporHo3yeTbes, 1O CBITOBUH pPUHOK pPEKIAMHHUX
HOCIIYT JEMOHCTPYBaTUME 4iTKy TEHAEHLIIO0 3POCTaHHS
i 1o 2021 poky mocsrHe 674,24 mnpn mon. CIHIA [14].
HeBin’eMHOI0 4YacTMHOKW IbOTO PHUHKY € Ludposa
pekTaMHa Hillla, 9acTKa sKOi OyJe 3pocTaTH 3 KOXHHUM
pokoM i, 3a nporHozamu, 10 2021 poky mocsrHe 49,6%;
B a0CONIOTHOMY  3HAa4€HHI L€  CTAaHOBUTUME
375,80 mupa. mon. CHIA.



Tabauys 3

JuHaMika cBiTOBOro PpUHKY PeKJIAMHHX MOCJIYT 32 perioHaMu
y 2000-2018 pp. Ta nporuo3 Ha 2019-2020 pp.

OOcsr cBITOBOr0 pUHKY PEKJIAMHUX NOCIYT, Miip goi. CIIHA

PerioH cBiTy

2000 2005 2010
A31aTCBKO -
T nxookeaHCHKUMH 73,3 89,0 113,2
perion
[TiBHiuHa AMepHKa 161,9 172,7 159,9
JlaTnHCBKA 8.4 103 18,5
Awmepuka
Henrparbya i 40 97 133
Cxinna €Bpomna
3axigHa €Bpomna 81,5 81,9 87,6
bnusexwmit Cxin i
[MiBHiuna A¢puka 0.6 1.8 34
Pemra cBity 1,7 1,8 2,9
Becs cBiT 329,3 367,2 399,1

2015 2016 2017 2018 2019 2020
161,8 1734  182,0 1933 2042 2143
1913 1999 207,01 2141  220,5 227.9
253 260 269 281 295 312
156 164 182 197 21,0 223
949 988  100,5 1032 1064 1103
32 2,8 2,2 2,1 2,1 2,1
3,8 3,9 41 43 45 47
4959 52,1 5410 5648 5883 6128

IDicepeno: cknaderno i nobyoosaro 3a oanumu [16]

VY perioHanbHOMY po3pi3i 3a o0csraMM pHHKY
pPEeKITaMHUX IIOCHYr mepmie micme B cBiTi y 2020 p.
3aiimatume IliBHiyna Awmepuka (227,9 wmiapa  noi.
CIIA), npyre - A3iaTcbko-THXOOKEaHCHKHH perioH
(214,3 mupn npon. CIHIA), 3amukatuMe TpilKy migepis
3axigna €spona (110,3 mipg gon. CIIA).

VY perioHaJbHINl  CTPYKTYpi CBITOBOIO PHHKY
pexsaMHuX nociyr Ha IliBHiuHY AMepHKy 1 A31aTChKO -

3.7% 3,8%! 3,8%
24,4%5 4,5% 54,6%!
:6,8%. 7,3%' i7,6%.
21,7% 21,0%; 20,4%
27,7% 27,9%; 28,1%
VIVA i} x

K-KKKKK-
w -

35,6%

XXX'YX-

w

35,7% 35,5%

2013 2014 2015
LU TliBHiyHa AMepuka
ED 3axinna €Bpomna

B Llenrpanbha i Cxigna €Bpomna

Tuxookeancekuii perion y 2013-2018 pp. cymaphHo
npunazgano Oinpme 63-65% (puc. 3). Yactka 3axigHoi
€pponu 3 21,7% y 2013 p. 3menmmunacs po 18,8% y
2018 p., a JlatuHchkoi AMepukH - 3pocia 3 6,8% mo
8,4% BimnosigHo. Yactka perioniB IleHTpanbHOi 1
Cxignoi €ponu Ta bimsekoro Cxomxy i ITiBHiuHOT
AGpUKU TPOTArOM aHaJi30BAaHOTO IEPiOLy KOIUBaacs
Ha piBHi 4,4-4,9% Tta 3,7-3,8% BignosigHo.

3,8%
4,7%

3,8%
4,7%

3,8%
14.9%

8,0%:; :8,2%:- ;:8,4%:

19,8% 19,3%

S

LT

28,5%

[

28,2% 28,6%

*

35,5% 35,5% 35,5%

2016 2017 2018

0 Asiatcbko-THXOOKEaHCHKHI perion
0 JlatuHcbka AMepuka

B bimsbkuit Cxin i ITiBHiuna Adpuka

Puc. 3. PerionaiibHa cTpyKTYypa CBiTOBOI0 pUHKY pek1aMHuxnocayry 2013-2018 pp.
IDicepeno: cknaoeno i nobyoosano 3a oanumu [16]
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Tabauys 4

InankaTopu piBHSA PO3BHHEHOCTI PUHKY PEKJIAMHHX MOCJIYr Yy BU3HAYEHHUX KpaiHaX y
2016-2018 pp.

Percnamni B“Tp;:: giﬁlimy HACCTCHH, Yacrka pexsnamanx sutpat y BBII, %

Kpaina
2016 2017 2018 2016 2017 2018
CIIA 617,58 642,54 670,75 1,02 1,02 1,00
Hopsgeris 550,66 558,61 566,46 0,53 0,53 0,50
ABcTpaJis 515,18 520,06 525,09 0,90 0,87 0,85
Kanana 416,51 425,45 434,22 0,60 0,52 0,52
HlBenis 398,92 401,26 403,22 0,66 0,70 0,72
Janin 393,32 396,4 399,5 0,64 0,63 0,68
Besiuxko0puranis 393,18 404,68 414,97 0,91 0,92 0,90
Himeyunna 346,74 350,77 354,88 0,63 0,62 0,61
Anonis 332,21 336,86 341 0,84 0,85 0,86
Hinepaanau 320,48 321,12 321,8 0,55 0,54 0,53
Dinnasupais 321,65 328,02 334,24 0,54 0,52 0,50
®panuisa 234,97 236,6 238,05 0,46 0,46 0,46
IiBgenna Kopesi 207,76 211,67 215,27 0,81 0,79 0,78
ITania 192,79 196,61 200,2 0,43 0,43 0,42
Icnanin 136,33 138,34 140,31 0,47 0,46 0,45
Bpazuiisa 121,74 131,72 141,24 0,73 0,72 0,73
ApreHTuHa 96,78 99,75 101,89 0,31 0,31 0,30
Inponesis 58,12 66,25 52,24 0,82 0,86 0,88
Mekcuka 46,66 49,13 48,66 0,37 0,38 0,35
Kwuraii 42,85 46,06 56,26 0,68 0,66 0,65
Inpist 5,68 5,98 6,26 0,32 0,33 0,33

Jlcepeno: cknadeno i nobydosano 3a oanumu [16]

CrpyKTypa CBITOBUX BMUTpaT Ha peKiaMy Y pPi3HHX
perioHax CBITy MOKa3ye IiKaBy 3aKOHOMIpHICTh. Taki
kpainu, sk Bpaswnis, Innis, Kuraii, IliBnenna Adpuxka,
ICTOTHO 3MIITHWIIM CBOi TO3WIII Ta JoJand B TeMIax
3pOCTaHHs 3a CBITOBUMH Jigepamu. Take 3pocTaHHS
OIIOCEPEIKOBAHO CBIAYMTH IPO JUHAMIKy H00poOyTY
HACeNIeHHs: AKIIO PEeKIaMOJaBelb TOTOBHI IUIATHUTH 3a
pekiaMy, o0 3aly4UTH CBOKO LIIbOBY ayJUTOpilO, LE
JEMOHCTPY€E IIBUJIKE 3POCTAHHS KyMIBEIBbHOI CIPOMOXK-
HOCTI HACeNICHHS 1 IIO3UTUBHI COILiaJbHO-€KOHOMIiYHI
3pYILEHHS.

OpmHak BHCOKI KIUTBKICHI XapaKTepHCTHKUA pPeK-
JIAMHUX DPHUHKIB PI3HHX KpalH HE 3aBXKIU HPUITYCKAaIOTh

HACTIJIbKHM )K BHCOKI SIKICHI IOKa3HUKHU. TpanuuitHo amst
BU3HAUCHHS PIBHA PO3BHHEHOCTI PHHKY pPEKIAMHHX
nociyr Tiel uu iHmMOI KpalHW BHUKOPUCTOBYIOTH JBa
BITHOCHMX IIOKa3HMKA: OOCAT pPEKJIaMHHX BHTpPAT Ha
Jyllly HAaceJIeHHsA Ta 4acTKy pekjaaMHuX ButTpaT y BBII
(tabm. 4).

Sk Oauumo 3 Tabn. 4, 3a 00CATOM pEKIAMHHX
BUTpAT Ha AyIIy HaceleHHS Taki KpaiHu, sik bpaswmmis,
Kuraii, IliBnenna Kopes, naneko He B jinepax, Biacra-
BaHHS BiJI PUHKIB PO3BHHEHUX KpaiH JIOCUTh CYTTEBE.
BopHouac 3a yacTkor pexiaaMHuX BuUTpar y BBII BoHH
00irHa M 6arato MpOBIAHUX PEKIAMHUX PHHKIB.

i Pexnama «BBI1

Puc. 4. Ilnnamika pexaamuux sutpat t1a BBIT y 2017-2020 pp. (%) [13]
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3nilicHeHMI HaMM aHaNi3 II0Ka3aB, IO YacTKa
peknamu y cBitopomy BBII ckopouyerbes. Ha 1o
CUTyallil0 BIUIMBA€ MNEPEPO3NOJALT PEKIAMHUX KOLITIB!
25 meHTIB 3 KOXHOTO JI0Napa, CKepOBAaHOTO 3 TPajau-
niifHuX B HUQPOBI Melia, BUKOPUCTOBYIOTbCS HAa HOBIT-
Hi JaHi 1 TEXHOJOTII.

ZenithOptimedia nporuosye, o CBiTOBHH pekilaM-
HUil puHOK 30inbmMTECA HA 4,3% B 2020 p., a B abco-
JIIOTHUX yHcnax - 10 553,7 mupna non. CIIA (puc. 4).

VY ueproBuil pa3 IpOrHO3 3aHUXKYETbCA, B OCHOB-
HOMY 4Yepe3 eKOHOMiuHi mpoOnemu Pocii, Ykpainu i
binopyci, a TakoX uepe3 YNOBLIbHEHHS 3POCTaHHS
Kuraro, pHHOK $KOTO TeHep HACTUIBKU BENIHKHH, IO
HaBiTh HE3HA4HI 3MiHM Ha HbOMY MalOTh IJ00anbHUI
BIUIUB.

Ioganpmuii pPO3BUTOK PEKIAMHOIO PUHKY SIK Yy
CBITi, Tak 1 B YkpaiHi BinOyBaeThCs B yMOBax IOCTiM-
HOTO 3pocTaHHs o0cAriB iHdopmauii. JlomiHylo4i TeH-
JIEHIIT PO3BUTKY YKPaiHCBKOIO PHHKY PEKIAMHHX I0C-
JIyr CTOCYIOThCS, IO-IEpIIE, SCKPaBO BUPAXKEHOI KOH-
HEeHTpamii pexIaMHOro Oi3Hecy, Mo-Ipyre, IepeBaXKaH-
HS 1HO3EMHHUX PEKJIaMOJaBIIB 3a 00CAraMU PEKIaMHHX
BUTpAT; TIIO-TPeTe, 3HAYHOI YAaCTKM MIDKHAPOITHUX
peKJIaMHUX KOMIaHIH y peaizauii ykpaiHCbKOro 3ara-
JMHHOHAITIOHANIBHOTO ~ PEKJIAMHOTO  OIOMKEeTy; II0-deT-
BepTe, MOAANBIIOr0 PO3BUTKY IHIIUX TOBApHUX PUHKIB,
y nmepury d4epry, 30UIbIICHHA OOCATIB PUHKY TOBapiB
MAacoBOTO CIIOXKHBAHHS; ITO II'SIT€, BBEACHHS IHHOBAIi
y peKIaMHy AisIbHICTh, HOBUX 3acO0IB KOMYHIKaIii [6,
12].

Meniiinuii pexkinaMHMA pPHUHOK YKpaiHU CTPIMKO
PO3BHBAETHCS 3TITHO 31 CBITOBHMH TEHICHIIAMH Ta 3a

EEEED OGcsir MeiifHOro peKIaMHOrO PHHKY, MIIH. IPH.

nporHozamu  Qaxieuie 'y 2018 p. wmae ckiacta
20,46 munpa rpH (puc. 5).
Puc. 5 nemoHcTpye piske majiHHA ~ 0OCHTIB

MeIiffHOTO peKIaMHOro pWUHKY B Ykpaini y 2009 p. -
Mmaibxe Ha 10% mnopiBHsaHO 3 2008 p. (IpUYMHA LLOMY -
cBiTOBa (hiHAHCOBO-eKOHOMIYHA Kpu3a) Ta y 2014 p. -
Mmaibke Ha 20% nopiBasHO 3 2013 p. (mpuuyMHA UBOTO -
MOJITUYHA Ta €KOHOMiYHa Kpu3a B YKpaiHi). IIpoTsarom
2015-2018 pp. cmocrepiraerbCsi MO3UTHBHA AMHAMIKa
3pOCTaHHs O0CSTIB MEIIHOTO PEKIaMHOTO PUHKY: TakK,
y 2017 p. punok 3pic Ha 39,5% mopiBHsHO 3 2016 p. i
csarHyB 16,24 mipn rpH. 3a mincymxamu 2018 p.
OUiKYETbCSI 3POCTaHHS PEKIAMHOTO PHUHKY Ha 26%
nopiBasHO 3 2017 p. mo 20,46 mupn rpH, WO CBIAYUTH
PO TO3UTHBHI HAcTpoi MiANPHUEMCTB Ta MOXIMBICTDH
BUTpaYaTH OiNIbIIE KOIITIB HA PEKJIaMHI 3aXO0/IH.

Ha pexnamHOMy puHKY VYKpaiHM Xoya 1 BinOy-
BA€THCS IIBHAKUH PO3BHTOK OKPEMHX MEJiacerMeHTIB,
ane moku mo Th-pexnama 3aiMIIaeTbHCS JOMIHYIOUNM
3acoboM KoMyHikamii Ta iHpopmanii B YKpaiHi
(tabm. 5).

Iepme micue y cTpykTypi MenillHOro pexksIaMHOro
PHHKY HAJIOKHTh TENeOaueHHIO, YacTKa SKOTO CKIIAIac
43-46% y 2013-2018 pp. (puc. 6). Hpyre wmicue y
CTPYKTYpi TaKOIO PHHKY IPOTSATOM OCTAaHHIX IIECTH
pokiB (2013-2018 pp.) mpunazae Ha IHTEpPHET-pEKIaMy,
yactka sfkoi 3pocna 3 18,03% y 2013 p. mo 27,61% y
2018 p. 3amuiKkae 4iNpHY TpifKy 30BHIMIHA pekiama 3
yactkoro 10,45% y 2015 p. ta Bxe 16,28% y 2018 p.
YacTka 30BHIIIHBOI PEeKIaMU Yy CTPYKTYpl PeKIaMHOro
puHKy y 2016 p. ofiiina ApykoBaHy pekilamy, Ha SIKY
mpunanano BiamosigHo 9,88% y 2016 p. 1a 7,81% y
2018 p.

HPOTHO3

............... Jlanurorosi Temnu 3pocranus, %

Puc. 5. lunamika MeaiiiHOro pekjiaMHoro puHky Ykpainu y 2007-2018 pp.
Ircepeno: cknadeno i nobyoosano sa oanumu [4]

121



Tabnuysa 5
2007-2018 pp.

OGcsr MeIiifHOro PeKIaMHOTO PUHKY, MITH I'PH

Bun pexnamu 2018*
2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017
IPOTHO3

JlpykoBana 1150 1495 1892 2210,2 2436,4 2648,8 2497 1670 1320 1150 1355 1597
Kinopexmama 40 45 25 40 32 35 40 30 24 35 40 46
Paniopexnama 170 160 120 200 271 312 340 290 304 400 480 578
Texepexnama 2360 2700 2000 2680 3521 3867 4940 3930 4164 5676 7329 9259
30BHIIIHA 945 1035 650 800 1000 1200 1500 1030 953 1240 2691 3330
InTepHeT-pekIama 60 100 145 280 590 680 2050 2115 2355 3140 4344 5650

JDicepeno: ckradeno i nobyoosano 3a oanumu [4]
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NPOTHO3

B Jlpyxoana UKinopeknama B Pagiopexnama EXO Tenepexiama 0 3oBuimmus B Intepuer pexiama

Puc. 6. CtpykTypa MeaiiiHOro pexjiaMHOro puHky B Ykpaini y 2007-2018 pp.
Iicepeno: ckradeno i nobyoosano 3a oanumu [4]

IIpoBeneHe MapKeTUHIOBE MOCHIIKEHHS Ja€ MiJc-
TaBy 3pOOMTU BHCHOBOK IIPO T€, L0 PHUHOK PEKIAMHHX
nociyr B YKpaiHi, sSIK 1 BCl IiHINI BITYM3HSHI ramy3i
€KOHOMIYHOI isIIbHOCTI, 3HAaXOOUTHCA B 3HAYHIN 3a-
JIEKHOCTI BiJ] HOJITUYHOI Ta EKOHOMIYHOI cuTyauii y
KpaiHi Ta 3araJioM OpIi€HTYeTbCS Ha 3aralbHOCBITOBI
TEHJICHUII PO3BUTKY PUHKY PEKIAMHUX IOCIYT.

BucHoBkHM i npomo3unii nogaabmMX J0C/IiIKeHb
Yy AaHoMy Hanpsimi. B ymoBax >xopcTkoi KOHKYpeHIii
BIDKUBA€ TOH, XTO HalOinblie 3aTpeOyBaHMi, Biamo-
BiJlac 3amMTaM CHOXHMBAYiB 1 MOMKE 3aJ0BOJILHUTH IX
notpebu skHaiikpame. 3aBISKU YCIIIIHO NpOBEJEHilH
peknaMHiil KammaHii BHPOOHHKHA TOBapiB 1 TOCIYT
3HAaXOAATh HOBHMX KIi€HTiB. TakuM 4uHOM, 30iIbIIy-
I0TbCSL  TpoJaxi  ToBapiB  (moCiyr), a  OTKe,
30UTBINYETHCS BUPYYKa MiXOPUEMCTB 1 OpraHizamii, 1o
B MaciuTabi kpainu BinoOpaxae 36inbimenns BBIL

CraH i TeHIeHNil PO3BUTKY PUHKY PEKIAMHHUX IIOC-
JOyr MAaloTh BaXKJMBE 3HAUEHHSA, OCKUIbKHM, 3 OJHOIO
00Ky, BimOOpaXalOThb PIBEHb PO3BUTKY EKOHOMIKH Ta
PHHKIB TOBAapiB 1 MOCIYT, 3 IHIIOTO, - € CTHMYJIOIOYHM
YUHHUKOM iX [ojampuioi onTuMizauii #  yaocko-
HaleHHsA. Pekimama 31aTHa e(eKTHBHO BIUIMBAaTH Ha
HalliOHAIHUH  PUHOK, BHUCTYHAIOUM I1HCTPYMEHTOM
(opMyBaHHS CHOXHBYMX 1 IHIyCTpialbHHX HOTpeO, Ta
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€ HallBaXJIMBINIOI YAaCTUHOIO ILIIJIECHPSAMOBAHOI MapKe-
TUHrOBOi poOOTH 31 30yTy ToBapiB (IIOCIYr) i CTUMY-
mroBaHHS monwuty. [lomanmemn mocnmijpkeHHS y il chepi
MOXYTb CTOCYBaTHCS PO3POOKH CydacHOI MapaaurMu
PO3BUTKY BITUM3HSHOIO PUHKY pEKJIAMHUX IIOCIYI Ta
e(eKTHBHHX IUIAXiB BJOCKOHAJICHHS MDKHApOIHOI
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